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Predictive Analytics is as 
old as history itself  - the 
Ancient Egyptians observed 
the movement of the stars, 
recorded the data and 
applying mathematics used 
it to predict, the flooding of 
the Nile, festival days, the 
time of the day and the 
Equinox’s 
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THE POWER  TO PREDICT WHO WILL 
CLICK, BUY, LIE OR DIE 

So what’s all the hype about? I think Eric Siegel 
author of “Predictive Analytics” summed up the 
potential for predictive analytics when he said “ 
It provides the power to predict who will click, 
buy, lie or die” and isn’t that what everyone in 
this room really wants to know about their 
customers. So lets look at a few examples of 
what predictive analytics are being used for 
today. 
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The LAPD, in association with the Anthropology 
Department of the University of California and an expert 
at UCLA in predicting earthquake aftershocks, have 
analysed the LAPD’s database of 13m crimes over the 
past 80 years and applying the principles of predicting 
earthquake aftershocks have built models that 
predict where crime is most likely to happen in the next 
12 hours. Crimes like aftershocks tend to occur in 
clusters in space & time. The LAPD are currently trialling 
the use of these models to direct their patrols during 
their shifts to the hotspots identified by the analytics. 
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The failure of patients in the USA 
to adhere to their prescriptions is 
estimated to cost the US 
Healthcare system $250-350bn 
per annum and be the cause of c 
90,000 deaths for failure to take 
high blood pressure tablets 
alone. FICO built the Medication 
Adherence Scorecard, utilising 
data such as credit data, 
socioeconomic demographics 
and anonymised medical data. It 
can now provide the Doctor or 
Pharmacist with a score that 
predicts the probability of the 
patient adhering to the 
treatment. This allows the 
practitioner to modify the 
treatment accordingly to ensure 
the patient maintains their 
treatment. 
 



The Predictive Analytics Revolution 

September 2013                   BIIA at EASDP Amsterdam 2013 Congress                 www.biia.com   

Sky the UK satellite TV broadcaster, 
announced a trial this summer of 
targeted advertising.  
 
Entitled AdSmart, the technology stores 
adverts on set-top boxes and delivers 
different adverts to different 
households at the same time watching 
the same programme using criteria set 
by the advertiser. It has been able to do 
this by applying predictive analytics to a 
combination of its data, the advertisers 
data and data from organisations such 
as Experian.  
 
 Sky says that this approach will open 
up TV as a channel for advertising for 
Regional, Hyper-local and speciality 
brands that could not previously afford 
to advertise on TV. 
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Predictive Apps Are The Next Big Thing In Customer 
Engagement 

Leverage Big Data And Predictive Analytics To 
Supercharge Innovation And Disrupt Your 

Competitors –Forrester July 2013 

What is the next step in the revolution? The 
development of apps that are based on machine 
learning software are going to transform computers 
from dumb technology awaiting human input, into 
virtual assistants that can ring your alarm clock half an 
hour early because the traffic on the route to your first 
appointment is running slow or automatically call a 
cab for you when your flight has landed.  
 
Apps such as Google Now, Osito, Tempo AI and Dark 
Sky are all examples of the next generation of apps 
being developed. 
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Lets get down to some key points..Big Data, 
nice phrase but a Dead End. It’s not the 
number of terabytes that’s important it’s what 
you do with the data which counts. 
 
If your just in data you are going to find 
yourself being commoditised pretty quickly 
because somewhere, someone has the same 
data or a proxy for your data and they are 
selling it cheaper! 
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Last year Harvard Business review said 
that Data Scientist was going to be the 
sexiest job in the 21st century.  
 
Companies who want to drive growth 
and value for their customers & 
shareholders in the future will need 
these skills to extract value from the 
data they have within their business. 
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The companies that are 
successful in the future will need 
to be able to collaborate with 
others, because as we have 
already seen your data & 
analytics expertise alone is 
unlikely to be enough to develop 
the products & services that will 
drive your business in the future.  
 
For many companies in the 
information industry this will be a 
tremendous cultural challenge, 
brought up to believe that value 
lies in proprietary databases and 
applications, collaboration is a 
scary prospect. 
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Organisations will also need to focus 
even more on their customers, 
developing not only a deeper 
understanding of their customer’s 
behaviours to be able to drive their 
own internal processes more 
effectively but also having a better 
understanding of the challenges 
their customers are facing and how 
your organisation can help them find 
the answers they are searching for. 
 



The Predictive Analytics Revolution 

September 2013                   BIIA at EASDP Amsterdam 2013 Congress                 www.biia.com   

Successful businesses in the 
future will be those that can help 
their customers cut through the 
fog of data and help them find the 
right answers for their customer’s 
business.  
 
Predictive analytics will be key to 
being able to achieve this. 
Providing insights to support their 
decision making. 
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Predictive analytics combined with software platforms provide the ability to 
ensure that the right insights are delivered at the right time to manage a 
customer through the engagement lifecycle via whatever channel the 
interaction takes place and at whatever stage in the process. Integrating your 
predictive analytics into your customers workflow will be key to future success. 
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How will you ensure that your 
business will have the power to 
predict who will Click, Buy, Lie or 
Die? 
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