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BIIA in Action: In the March I – 2013 issue of the BIIA newsletter (Page 3) we commented on BIIA’s 

participation in the recent meeting of the International Credit Reporting Committee of the World Bank.  Matt 

Gamser, the head of SME Finance Forum, who participated in the meeting provided the following comments: 

“The World Bank’s International Credit Reporting Committee meeting on SME credit information highlighted the 

particular challenges of getting reliable, useful information from this segment - and, in particular, the importance 

of tapping into sources beyond Banks to overcome these obstacles.  Getting information from other payments 

behavior, and trade payments, in particular, is a key gap to close.  The problems are less technical than 

policy/regulatory, as its rules, rather than technology, that block this access.   As this group has a number of 

senior regulators, and a track record of having produced the General Principles for Credit Reporting, I'm very 

hopeful that it will be finding ways to overcome these barriers.” 

The barriers Gamser referred to are underdeveloped public sector information, lack of disclosure, lack of access 

to Bank information, no legal framework for information sharing and lack of voluntary disclosure (trade 

information).  All of these factors are outside the control of commercial credit information providers. 
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LATE BREAKING NEWS 
 

Outsell Inc.:  Five Technologies to Watch in 2013-2014 

Outsell Inc. has released its “Five Technologies to Watch: 2013-2014” and not surprisingly one of the top 

topics is Data and Analytics.  The report explores the five technologies that leaders across media and information 

must keep a keen eye on today.   Outsell looks at practical applications occurring across the information markets 

and we highlight how this use is likely to grow and expand. 

The five technologies to watch are: 

 Android is on track to become the de facto platform for everything. It’s the dominant smartphone 

operating system, and its adoption is spreading across tablets.  Soon, it will add PCs and eyeglasses to 

the mix. 

 QR codes are quickly becoming the technology of choice to bridge the gap between print and digital. 

 Hybrid clouds combine a “best of all worlds” approach to IT infrastructure by merging the benefits of a 

broad and rapidly scalable platform with the security of locally encrypted and hosted data. 

 Google glasses / smartwatches might appear a premature entry on this list of five technologies to watch, 

given that only one of them truly exists in any form today. 

 Predictive analytics: As more and more companies embrace the benefits of analyzing their data stores to 

create personalized recommendation engines, content experiences, and the like, the next phase will 

become about broad adoption of predictive analytics. 

Here is an excerpt of what Outsell recommends as essential actions for publishers and information providers: 

 Establish IT Agility and Leverage the Cloud: Outsell will continue to see a proliferation of new devices 

and related application environments in the coming years, and only a very agile business platform will 

enable firms to adapt and serve this increasing variety in the marketplace. Likewise, those most agile will 

be best positioned to innovate rather than sitting in a place where they merely react to others’ moves. 

Cloud computing is the best path to agility, which, in turn, is the fastest path to market and money. 

 Intensify Investments Around Data Analytics: While the goal of deploying big data analytics will reward 

those ready and able to take it on, there is work to be done before most can follow suit.  Shortcomings in 

data quality and governance need to be overcome and the redesign of entire production and delivery 

processes must occur. Yet, data analytics is a critical element for anyone operating across publishing and 

information industries in the foreseeable future.  Publishers must dedicate ongoing investment dollars to 

get up to speed – starting today. 

 Embrace New Organizational Structures:  The information industry is a prime candidate to implement 

new models of work.   

 Initiate Efforts to Retrain: The ongoing skills gap created by the combination of an aging workforce and a 

new set of development demands centered on the broad impact of migration to all things digital is well 

documented by now.. 

More information on the companies analyzed in this report is available to Outsell subscribers at 

https://clients.outsellinc.com/vendormarket/?report=1146 

Source: Outsell Inc.  

 

 

https://clients.outsellinc.com/vendormarket/?report=1146
http://www.outsellinc.com/
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LATE BREAKING NEWS 
 

FICO Acquires Infoglide 

Infoglide is a leading provider of entity resolution and social network analysis.  The acquisition is to 

accelerate fraud investigation and brings new, high-powered analytics to fraud detection, security and 

compliance. 

Infoglide's solutions expedite fraud investigations and will further differentiate FICO's industry-leading fraud 

solutions in banking, insurance, retail and healthcare, as well as enabling FICO analytics to be applied to fraud, 

security and compliance challenges across multiple industries, including telecommunications and cyber-security. 

Established in 1996 and headquartered in Austin, Texas, Infoglide is a privately held company with clients in the 

banking, insurance, government, retail and healthcare industries, including the U.S. Department of Homeland 

Security, JP Morgan Chase, Citi and the U.S. Transportation Security Administration (TSA). Infoglide has been a 

close partner of FICO, and the Infoglide Identity Resolution Engine (IRE) is already integrated with FICO fraud 

management applications, including FICO® Insurance Fraud Manager. 

The Infoglide acquisition further extends FICO's leadership in enterprise fraud management. The company's 

solutions include FICO® Falcon® Fraud Manager, which protects more than 2.5 billion payment accounts 

worldwide; FICO® Insurance Fraud Manager and FICO® Application Fraud Manager. FICO was recently 

awarded "best-in-class" status by CEB TowerGroup for card fraud and enterprise fraud management, and named 

a leader in the Q2 2013 report The Forrester Wave™: Enterprise Fraud Management. 

For more information, visit www.fico.com/infoglide    Source:  Fair Isaac Press Release 

High Value Services Growing as Percentage of GDP – Driving Demand for 

Compliance and Credit Management Professionals 

According to BIIA’s contributing editor, Dr. Chris Kuehl, high value services are growing as a percentage of GDP.   

The high value services category is described as business and professional services and this includes 

accounting, law, credit management and payroll management.  This category now accounts for 12.2% of US 

GDP.  In comparison manufacturing has retreated to 11% of GDP in 2009.   Business has become more complex 

due to increased regulation, which drives demand for the expertise provided by accountants and lawyers, 

compliance and financial professionals as well as for the people who manage credit, handle payroll and manage 

the accounts for business.   

Not included in the description of high value services are information professionals.  Perhaps we should change 

our profession.   To read more please log on 

From the M&A Front: Demand for Mid-size Software Firms has not Slowed! 

Marlin & Associates commented recently that the demand by strategic firms and financial sponsors for mid-sized 

software firms has not slowed.  Of interest to our members should be the revenue multiple ranges for recent 

transaction in Software-as-a-Service (4.4x), for Data & Analytics in Financial Services (3.9x) and Data & Analytics 

Diversified (2.4x)    To read more log on 

 

  

http://www.fico.com/infoglide
http://www.biia.com/high-value-services-growing-as-percentage-of-gdp-%E2%80%93-compliance-and-credit-management-in-high-demand
http://www.biia.com/from-the-ma-front-demand-for-mid-size-software-firms-has-not-slowed


 
 
 
 
 
 

BIIA NEWSLETTER ISSUE 03 II - 2013 

Copyright © BIIA 2013  - For Member Internal Use Only – To Request Permission to Publish Contact: biiainfoasia@gmail.com 
The content of this newsletter does not necessarily reflect the opinion of BIIA and its members. BIIA is not responsible for the use 
which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty of 

any kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact biiainfoasia@gmail.com     
  
 
 

4 
 
 

LATE BREAKING NEWS 
 

Global5000 Database Introduces New Data Elements and Linkages 

Global5000 provided BIIA with an update of its latest activities.   This is the height of the earnings reporting season 

and Global5000 are busy updating the records with new financial results and employee counts as they come 

flooding in.  In addition, Global5000 has completed a number of initiatives: 

News ISP and Communications Data:  Global5000 has developed a set of data to identify ISP’s and telecom 

carriers with the accounts they service.  It has matched 1,200 Global 5000 accounts with their internet carriers and 

now has that data available for those Global 5000 records.  For example, one can see the 215 Global 5000 

accounts served by CenturyLink or 387 AT&T accounts.  It is a very interesting set of data for competitive analysis 

and sales account planning.  More details are on this page:  http://theglobal5000.com/new-communications-data-

available/    

Mergers & Acquisitions: Each month Global5000 reports on significant M&A activities which are always 

interesting to watch. Those movements are important to keeping a database current as well as helping account 

management sales teams stay current with their accounts.  There were 23 of these major events in February.  

Global500 posts the list of names each month – here’s the latest: http://theglobal5000.com/global-ma-activity-for-

february-2013/     Source: Global5000 

Austrian-based ‘Kompany.com’ Selected one of First Finalist of the Next Web 

BizSpark Startup Rally 2013 

An Austrian-based startup called ‘Kompany.com’ was selected as one of the first finalists of The Next Web 

BizSpark Startup Rally 2013.  The latest news are that Kompany.com ranks among the top 20 finalists in The 

Next Web BizSpark Startup Rally 2013.  After 300 submissions and three selection rounds, the conference 

organizers announced today the first 16 finalists in the race for this prestigious global award.  A total of twenty 

most vibrant startups are invited to pitch their products and services to a select audience of tech investors and 

media executives. Participating in the two day event in Amsterdam, international business information service 

Kompany.com promises to make an on-stage announcement marking its biggest milestone in the company’s 14 

month development process. 

Here is what Kompany.com says about itself: Kompany.com empowers professionals with easy access to 

international business background information. Kompany.com provides an affordable service, lowering down all 

access barriers to international business background information and allowing people to have reports straight to 

their desktops with a single account, a single payment method, a single powerful interface.  Kompany.com fits the 

needs of small enterprise and professionals, becoming part of their workflow, offering a complete tool to make 

better decisions and lower down their risk, especially when they operate internationally.  Kompany.com will 

provide the most advanced user interface to international business background information, allowing people to 

understand complex data. If the world is growing smaller, complexity is expanding bigger and bigger. How many 

people are able to read a balance sheet, or a credit score comparison? With our solution, every single business 

owner will understand easily if the next deal will be a lemon or a peach. 

Access to information and the tool to understand complexity, this is what Kompany will provide to the international 

market. Cross country, cross language and cross knowledge.   Source: Kompany.com 

 

http://theglobal5000.com/new-communications-data-available/
http://theglobal5000.com/new-communications-data-available/
http://theglobal5000.com/global-ma-activity-for-february-2013/
http://theglobal5000.com/global-ma-activity-for-february-2013/
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MEMBER NEWS 
 

Duedil Offers Credit Reports 

Duedil who raised eyebrows more than a year ago by offering free company profiles sourced from Companies 

House has now joined the crowded market of commercial credit information.   

Duedil Credit Reports are now available to purchase via any company profile.   Duedil offers a downloadable 

report, along with access to a company's online credit profile for 30 days.  Duedil Credit Reports are available for 

£9.99 +VAT. 

Information included in a downloadable report includes:  Company identity, credit score and credit worthiness, 

credit limit, County Court Judgments, financial accounts — dating back over the last three years, company officers 

– current and previous, shareholder details, outstanding and satisfied mortgages, corporate family tree, document 

filing history and recent influential factors affecting the credit score. 

In addition to a downloadable report, Duedil will offer access to a company's online credit profile for 30 days — 

see the credit score benchmarked against companies in the same industry, region, age group and with the same 

number of employees, and in context — previous credit scores and limits are graphed so one can see how a 

company is performing over time. 

In January this year Duedil had announced its first value added product line offering access to 100 million UK and 

Irish company documents for one pound per click.    

Source:  Duedil Credit Report Launch 

D&B Selected as One of the “World’s Most Ethical Companies” for Fifth 

Consecutive Year 

D&B (NYSE: DNB) has been named by The Ethisphere Institute as one of 2013's World's Most Ethical 

(WME) Companies. 

The Ethisphere Institute is a leading international think-tank dedicated to the creation, advancement and sharing 

of best practices in business ethics, corporate social responsibility, anti-corruption and sustainability. First 

published in 2007, the World's Most Ethical Companies listing has become more competitive with each passing 

year.  This year, D&B was chosen as one of 145 companies who embody the true spirit of Ethisphere's credo: 

"Good. Smart. Business. Profit" D&B earned its place on the 2013 list by maintaining a culture of integrity and 

ethics, and being a leader in its industry. 

The methodology for the WME ranking includes reviewing codes of ethics, litigation and regulatory infraction 

histories; evaluating the investment in innovation and sustainable business practices; looking at activities 

designed to improve corporate citizenship; and studying nominations from senior executives, industry peers, 

suppliers and customers. Read about the methodology and view the list of the 2013 World's Most Ethical 

Companies at www.ethisphere.com.     

Source:  D&B Press Release  

 

 

http://www.biia.com/duedil-the-mouse-that-roared
http://www.biia.com/duedil-the-mouse-that-roared
http://www.biia.com/duedil-ltd-provides-access-to-100-million-uk-irish-company-documents-for-one-pound-at-a-click
http://www.biia.com/duedil-ltd-provides-access-to-100-million-uk-irish-company-documents-for-one-pound-at-a-click
https://www.duedil.com/company/00445790/tesco-plc/risk?utm_source=Duedil+Registered+Users&utm_campaign=273664e92a-Credit_Report_Launch&utm_medium=email
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.ethisphere.com%2F&esheet=50597881&lan=en-US&anchor=www.ethisphere.com&index=1&md5=0cd5ffdb56f4ccbd2a6af364b51c17ca
http://investor.dnb.com/releasedetail.cfm?ReleaseID=751085
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INDUSTRY NEWS 
 

Acxiom Announces Audience Propensities™ 

Acxiom® (NAS: ACXM) , an enterprise data, analytics and software-as-a-service company, today unveiled 

Audience Propensities™, a portfolio of over 3,000 statistically-validated propensities for 13 industries, that enable 

marketers to more scientifically select media and more efficiently reach their intended audience. 

Mined from a broad cross-section of data, Audience Propensities offers rich insight into potential spending, in-

market timing, brand affinity, media consumption and shopping behavior - all tuned to specific vertical markets. 

While other big data analytics focus on what was, Audience Propensities focuses on what is likely to be. The 

result is more effective marketing, higher profitability and a superior customer experience. 

Click here to learn more about Audience Propensities.    Source:  Dailyfinance.com 

Experian Sells Experian Data Services to Cerved Group 

Experian PLC announced that it agreed to divest Experian Data Services S.r.l, its business credit information 

business in Italy, to Cerved Group S.p.A., for an undisclosed sum. 

The sale followed a strategic review of the business and its position within Experian's portfolio.  Experian will 

continue to focus on developing its consumer credit information activities in Italy, where its joint venture with 

Cerved, Experian-Cerved Information Services S.p.A., has been well-received in the market place, as well as 

building its Decision Analytics activities in the country.   Revenues for EDS in the year ended 31 March 2012 were 

$17 million.   Source:  Foxbusiness.com 

BIIA comment provided courtesy of Phil Cotter, Deputy Managing Director of BIIA:  Perhaps not a surprising 

move given that the consolidation of the Italian Business Information Market between Cerved, (with its acquisitions 

of Lince and MF Honeyvem) and CRIF (having acquired D&B's operations in 2009 to form CRIBIS D&B) left 

Experian a distant number 3 in the market.  

Experian entered the Italian BI market in 2004 with the acquisition of the business from Equifax. The Italian 

business information market is a difficult market to operate in as Equifax, D&B and now Experian have 

discovered. The cost of data is relatively high compared to other markets and with Cerved dominating the Banking 

and Financial sector, competition in the non-financial sector was fierce with prices coming under increasing 

pressure. This illustrates how difficult it is for the big global players to operate in local business information 

markets, where there are strong local incumbents, without being able to acquire the market leader. This is applies 

to markets globally, not just Europe.  

What is more interesting about this deal is that it leaves Experian to concentrate on their JV with Cerved in the 

Consumer Credit Information market where they hope to be able to win market share from CRIF in the core 

banking sector. Time will tell if this is successful but if it is don't be surprised if Cerved becomes a future 

acquisition target for Experian. 

Other recent news from Experian can be found on:  

 http://www.biia.com/category/company/experian  

 

https://marketing.acxiom.com/AcxiomAudiencePropensities.html?CMP=701C0000000UvQ5&ls=Other&status=Downloaded
http://www.dailyfinance.com/2013/03/07/acxiom-announces-audience-propensities/
http://www.foxbusiness.com/news/2013/03/28/experian-sells-experian-data-services-for-undisclosed-sum/#ixzz2OvsLvXVO
http://www.biia.com/category/company/experian
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ANALYTICS & BIG DATA 
 

Continuum Analytics Partners with Thomson Reuters to Offer Financial Database 

Continuum Analytics Partners with Thomson Reuters to Offer Financial Database. 

Continuum Analytics has announced a new partnership with Thomson Reuters (NYSE: TRI) to make large 

financial datasets more accessible and easier to analyze for those in the quantitative field.  The partnership will 

allow subscribers to access Thomson Reuters QADirect financial database through Continuum's new in-browser 

Python data analytics platform, Wakari.    

By partnering with Thomson Reuters, Continuum Analytics now offers the financial information found in QADirect 

through a Python Application Programming Interface (API) hosted on Wakari. The decision to implement a Python 

API over QADirect's standard SQL interface comes in response to the increasing use of Python, a high-level 

general-purpose programming language, in the quantitative analysis world for advanced data analytics, 

simulation, and visualization. 

Source:  It.tmcnet.com 

European Bank Priorities for 2013:  Cross-Selling and Big Data 

FICO and EFMA Survey:  54% of risk managers said they will use Big Data to dig deeper into what 

customers want, and understand their risks. 

With dark clouds still hanging over the European economic and banking landscape, what are risk managers’ 

priorities for 2013?  That is a question we raised in the sixth European Credit Risk survey, conducted by FICO and 

Efma. 

In the survey, 71 percent of respondents said demonstrating a higher return on capital is a priority for next year, 

making this the top priority for 2013. There are no surprises there.  The results also show the emphasis banks will 

put on achieving growth by selling more to their current customers.  Not only did bankers say they will focus on 

cross-selling, 54% of risk managers said they will use Big Data to dig deeper into what customers want, and 

understand their risks. 

FICO says this is a moment for creative thinking.  The best risk manager is the one who reshapes the science and 

the practice to embrace new market moments and new methodologies. This may be the time to reinvent.   

Source: Bankinganalyticsblog.fico.com 

BIIA Comment:  The time to reinvent has already begun.  To better understand the needs of customers and 

the inherited risk will require risk managers to 'digging deeper' into what customers want or desire.   Therefore risk 

managers will have to cast their net wider in terms of data sources and going beyond traditional consumer credit 

bureau sources.   

Analytics combined with data provided by the consumer credit information industry will continue to be 

indispensable elements in risk prediction and fraud prevention, but the data is credit-centric and is not designed to 

extract what customers and prospects desire in the foreseeable future.   Consequently risk managers are already 

or will be tapping directly into other data sources such as social media.   

 

http://it.tmcnet.com/news/2013/03/27/7021220.htm
http://bankinganalyticsblog.fico.com/2012/11/european-bank-priorities-for-2013-roc-cross-selling-and-big-data.html?utm_source=feedburner&utm_medium=feed&utm_campaign=Feed%3A+fico%2FOFhk+%28Banking+Analytics+Blog%29
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NEWS FROM CHINA 
 
Online Shopping Takes Hold in China with 300 Million Accessing Online Markets 

Online purchases made on two of China’s largest shopping websites, Taobao Marketplace and Tmall.com, 

increased by 600 percent last year, according to new figures published by its owner the Alibaba Group. 

The report, summarized on Alizila, has revealed that the number of consumers, who visited the two online 

marketplaces through a mobile device, either by an app or WAP browser, hit 300 million in 2012.  Not all of those 

users were reaching the checkout though. The research also showed that 57 million, or 19%, completed the 

transaction when accessing the service through a smartphone or tablet. 

It shows that while the interest in Alibaba’s ecommerce stores is high, consumer behavior is increasingly shifting 

to a mobile-first approach, and there’s still room for improvement when it comes to capitalizing on potential 

purchases.  To emphasize this, the total value attributed to purchases with a mobile device was not disclosed for 

the 12 month period.  We do know, however, that purchases with a mobile phone made up 6.87 percent of all 

transactions on Taobao Marketplace and Tmall.com throughout 2012.  That’s not bad, given that mobile 

transactions made up only 1.77 percent in 2011.  Some analysts have also estimated that Amazon’s mobile sales 

represented between 5 and 8 percent of total purchases in 2012 – so Taobao Marketplace and Tmall.com appear 

to be in touching distance.  The research also showed that on average, 220,000 products were sold every hour 

through a smartphone or tablet on the two ecommerce sites. 

Alex Qiu, Vice President and General Manager of the Mobile Business Unit at Alibaba Group – the parent 

company of Taobao and Tmall.com – said mobile adoption is much faster in China than it used to be. “Mobile is 

changing how people use the Internet, because it provides a different Internet experience,” he said. 

More than a quarter (26 percent) of shoppers who accessed Taobao on a mobile device said they were searching 

for products, while 14.2 percent were tracking the estimated delivery or status of their package. Taobao also 

discovered that 9.28 million people had searched for products on a daily basis through Taobao Marketplace in 

2012.  On average, those users were searching 13 or 14 times per day.  The report also found that women were 

shopping on Taobao Marketplace and Tmall.com more than men. Last year, women spent an average of RMB 

1757 ($283 USD), in comparison to RMB 1,144 ($184 USD) for men. 

Taobao Marketplace is an influential online retailer, and the international community is starting to take notice.  

Earlier this year, Appconomy announced a Cloud Commerce Platform that helps private merchants on Taobao 

build custom mobile apps for their storefronts.  It’s but one way to attract new vendors, similar to the third-party 

offerings available on Amazon.  Source: Thenextweb.com 

Chinese Internet Search Market Slowing 

Even though Baidu owns a large share of the PC advertising search market, it understands that the fastest growth 

is behind this industry.  Considering that Baidu derives about 60% of its revenue from this income stream, it would 

be important for investors to understand this market is shrinking. Growth numbers are still phenomenal compared 

to United States standards even though they are shrinking. Keep this in mind. In 2012 the market grew by 49% as 

compared to 55% in 2010 and 67% in 2011 respectively. The years of eye-popping growth may be over though as 

growth is expected to slow from 2013 to 2016 to an average of 24.6%.  Source:  Seeking Alpha 

 

http://thenextweb.com/asia/2013/03/15/alibabas-taobao-marketplace-and-tmall-com-stores-welcomed-300m-shoppers-through-a-mobile-device-last-year/
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FROM THE REGULATORY CORNER 
 

 EU Data Protection Highlights 

Mike Bradford (Regulatory Strategies), our expert on Privacy and Data Protection is keeping us up to date on 

what’s happening re the EU DP Regulation within the European Commission.  Some interesting points and as you 

will see, there is still a lack of consensus among Member States.  These developments are also highly relevant for 

our non-European members because regulators elsewhere are watching with keen interest. 

Here are Mike’s most recent comments:  “On 21 March, the European Parliament's Legal Affairs (JURI) 

Committee voted on its opinion on the data protection draft proposal. It was the fourth and last Committee to 

adopt non-binding opinions before the LIBE Committee votes on its report as the lead committee, most likely at 

the end of May.  Commenting the outcome of the vote, MEP Marielle Gallo leading the discussion in the JURI 

Committee said: “Today's vote leaves no room for ambiguity: we are in favour of high protection levels for 

citizens' privacy". 

"In this important dossier for European citizens and enterprises, the Legal Affairs Committee has laid the 

foundations for a wider political agreement between the different political groups within the Parliament. It is a 

shame that some Members persist to refuse any reasonable compromise", added Marielle Gallo. 

MEPs on the Committee voted in favour of an extended definition of personal data, for explicit consent to be 

given by citizens to authorise the use of their data, incentives to encrypt data and finally, significant financial 

penalties that could reach up to one million Euros, or 2% of their world revenue, to sanction companies that do 

not respect the rules. 

Additionally, it has been clarified that profiling is forbidden if considered discriminatory, in other words if based on 

ethnic, religious or sexual orientation criteria. 

The LIBE Committee, which is the lead committee, also discussed the 3133 amendments tabled to the general 

EU's data protection law. MEPs from the Christian Democrat political group (EPP) agreed on the absolute need to 

adapt European data protection rules to the age of cloud computing and social networks avoiding the risk of 

increased bureaucracy, which will massively slow down innovation and entrepreneurial activities.  

Most criticism has been expressed regarding the amendments tabled by Socialists on the compulsory Data 

Protection Officer which would mean that companies which store data of more than 250 persons – regardless of 

their own size - to keep records of every single data handling event related to that data. Furthermore, they called 

for the establishment of a new control authority to certify companies handling less than 500 data subjects per 

year. 

The EPP Group criticises the Socialist proposals as being absurd and non-practicable which would generate 

additional red tape, especially for SMEs who will suffer extra burden, including the appointment of the DPO if they 

store somewhere more than 250 addresses. 

In parallel to the parliamentary debate, the Irish Presidency is giving a strong push to the debate although the plan 

to reach a political compromise under its Presidency is becoming more and more ambitious as the vote at the 

Parliament is not likely to happen in April as originally foreseen but most likely on 29 May.    

Continued on next page 
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Moreover, disagreement between the two Institutions still remains over a number of issues. Many of the EU’s 

Member States called for a softer approach to the one emerging from the corridors of the Parliament. 

The proposal is likely to be softened after at least nine countries – including the UK, Germany, Sweden and 

Belgium – said they were opposed to several proposed measures that could add heavy burdens on businesses, 

favouring instead a so-called “risk-based” approach of regulation, which aims to deal with cases where there is a 

substantial threat to a person’s data or privacy, exempting small companies from suffering the burdens of data 

protection rules. 

Some Member States, such as the UK, are pushing to make the designation of the DPO an optional requirement, 

a matter not all countries agree on. At the same time, Germany and Belgium are pushing for the easing of rules 

related to the use of data by public institutions, such as the tax authority, while other Member States call for 

easing of the overly strict and severe sanctioning system. 

However, as there are enough Member States to block the entire proposal unless Parliament and the 

Commission make some compromises, key opportunities remain for businesses to raise concerns and engage 

with MEPs and Member States’ representatives in the coming weeks. 

Regulatory Strategies will incorporate an update in their next Newsletter covering this month’s developments for 

subscribing clients. 

Mike Bradford 

Director 

Regulatory Strategies Ltd 

www.regulatorystrategies.co.uk  

Mike’s most recent updates can be found on:  http://www.biia.com/category/regulatory-news   

Mike Bradford can be reached at:  mike.bradford@regulatorystrategies.co.uk  
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