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Late Breaking News: 

 Analytics, Platforms and BIG Data are maintaining the lead in new services 
announcements 

 Outsell publishes report on business information hot spots 
Member News: 

 Creditsafe opens and invest in Italy (an interview) 

 Outsell regulatory affairs council 

 Counter fraud intelligence in one click from CRIF 

 Equifax Canada suggest that a good defense is the best offence in combatting 
data breaches 

 Equifax acquires Trusted ID 

 Panjiva reports strong US Trade numbers for May 2013 

 TransUnion healthcare report published 
Industry News: 

 Compliance expert Thomson Reuters appears to have failed on compliance 

 Cengage learning files Chapter 11 Reorganization 

 CIBIL India launches ALERT service for b2b applications 

 Experian Australia in partnership with Eyeota 

 CoreLogic to acquire Marshall & Swift/Boeckh and Data Quick information 
systems for US$ 661 million 

 Connotate and Aurora WDC partner to provide corporations with timely, powerful 
competitive intelligence 

 InfoDesk Streamlines InfoWatch Corporate Intelligence Dashboard 
News from China: 

 Landmark verdict:  Court convicts Online “Malicious Feedback” blackmailers 

 Alibaba launches investment product 
From the Marketing Front: 

 Five essentials functions for every b2b website 

 Obfuscation:  Be careful what and who you listen to in Social Media 
Cyber Security 

 Cyber Security Alert – Pocket banking is attracting virtual pick-pockets 
From the Regulatory Corner: 

 Consumer Financial Protection Bureau Spies on US consumer 

 CFPB creating national database in the USA 
People on the Move: 

 Experian UK appoints Tom Blacksell as MD of marketing services 

 LifeLock names Dr. St. Coggeshall Chief Analytics and Science Officer 

 McGrall-Hill Financial elects Douglas Peterson President and CEO  

 

BIIA Welcomes 

Encompass Corp., 

Sydney, Australia as a 

New Associate Member 
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LATE BREAKING NEWS 
 

Analytics, Platforms and BIG Data Continue to Lead in New Services 
Announcements 

BIIA is tracking announcements of important industry developments covering the mainstream services in business 

information.   During the first half of 2013 BIIA tracked a sample of 127 announcements:  Analytics, Platforms, 

(includes Workflow Tools) and Big Data continue to hold the lead over other segments (unchanged from prior 

year period).   It is noteworthy that announcements concerning platforms were higher (23% versus 16% from prior 

year period).   Investments in b2b and b2c data content did not change materially.  Compliance services were 

higher (6% versus 3% from prior year period).    

Of interest is the increase of announcements of partnerships (23% versus 19% from prior year period).  Here are 

some examples:  Companies are combining analytics with data assets of partners to create new insights.  

Analytics are being combined with input from research teams.  Merging databases with different characteristics:  

CarHistory (damage, flood, stolen etc.).   Merging company insights from different partners permitting high level 

analysis of risk.  Companies seeking analytics tools to apply to content  and unstructured data.  Providing access 

to new users.  Traditional credit information providers are catching up with compliance services. 

New product announcements accounted for 36% (vs. 23%).  Announcements involving acquisitions were 25%, 

virtually unchanged from prior year period.  (Source:  BIIA Research) 

Revenue Multiples:  According to Marlin & Associates the latest enterprise value multiples for Data & Analytics 

(for Financial Services) were 4.9 times revenues.  Business Intelligence enterprise values were 3.7 times 

revenues.  Information & Market Research firms were valued at 3.1 times revenue.  Healthcare Information 

Software are valued at 2.8 times revenue (Source: Marlin & Associates). 

 
 

 

 

 

 

http://www.marlinandassociates.com/
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LATE BREAKING NEWS 
 

Outsell Publishes Report on Business  Information Hot Spots 

Outsell has published a new type of report listing the data sources on Global Energy Markets, Ethical Sourcing, 

Agriculture and Farming and Government Spending and Sourcing.  The report stresses the importance of 

decision makers digging into alternative data sources to broaden their risk assessment capabilities. 

Executives, marketers, and researchers who buy and use information are always looking to quickly access the 

best content in any number of emerging and quickly growing areas — areas that Outsell calls business 

information hot spots.  Additionally, growing populations of information solution providers are looking to boost their 

businesses models by expanding into data businesses, or by looking at new adjacencies in which to grow.  

Outsell believes there is a plethora of available sources of information that they can tap into. With all of the 

information available from new sources these days, we see some publishers looking to monetize their content by 

taking existing resources and attempting to create research reports and data sets on hot topics. Before leaping 

into the market, it’s helpful to understand all that is out there. This report aims to help these constituents stay 

proactive in identifying and fulfilling business and content requirements in emerging and fast-growing areas. 

Outsell’s Key Takeaways and Essential Actions:  Rapid technological advances and policy changes create a 

constant need for executives, marketers, and researchers to look ahead and figure out how, and where, to 

position their offerings so they see the biggest wins. Specifically, many look to capitalize on emerging industries, 

technologies, or hot spots that will shape the way we all do business in the future. Seekers of this information 

benefit from examining multiple sources. 

Based on the identification of industry hot spots and the segmentation of multiple sources of information 

within each, Outsell emphasizes below the essential actions for buyers and vendors of information: 

 Buyers of information benefit from looking at alternative sources outside of traditional ones.  

 Vendors have vast M&A and consolidation opportunities.  

 Competition comes from vendors and organizations anywhere along the value chain.  

 Publishers and information providers must look before they leap as they expand and monetize their 

content.  

Buyers of information benefit from looking at alternative sources outside of traditional ones. As 

information becomes increasingly available, businesses are taking a more active role in finding the correct 

sources of accurate information. The goal is to collect as much information as possible to construct an accurate, 

multi-faceted model of understanding. To benefit, searchers and researchers must extend beyond the simple 

Google search and traditional sources to find information regarding a topic.  

Vendors have vast M&A and consolidation opportunities.  On the one hand, Outsell sees an expanding 

universe of information providers. On the other hand, constant consolidation occurs through mergers and 

acquisitions. Quite often, a vendor who specializes in a space will fit nicely within a larger organization that is 

looking to offer deeper coverage of a topic. Many of the large, diversified players in this report have made multiple 

acquisitions in the past decade.   

Source: Outsells Inc.  Marianne D’Aquila Sr. Market Analyst T. +1 978-810-9344 mdaquila@outsellinc.com 

The report can be purchased from Outsell Inc.:  Outsell Store 

 

mailto:mdaquila@outsellinc.com
http://www.outsellinc.com/store/products/1158-business-information-hot-spots
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MEMBER NEWS 
 

Creditsafe Opens and Invests in Italy 

“Italian bureaucracy?  It’s less problematic than I’d been told” smiles Cato Syversen, 

managing director of the Creditsafe Group, the Norwegian multinational supplier of 

business information on the creditworthiness and market position of companies.   

He’s optimistic because his company has just opened in Italy and in the first four weeks of 

operations has already captured 170 new annual subscribers to its services.  The central 

operation is in Turin where 25 people are employed “But we plan to recruit 300 in the next 

five years” he adds. 

An ambitious plan for someone who’s only just landed in our country.  And even more at a time when overseas 

investment is a rare commodity, and above all when the prospect of a return to better times isn’t yet in sight. “And 

in fact” he continues “it’s the right moment at this time. We supply companies with crucial information which is 

even more useful at times when the risk of delayed payments is higher. Not only that, but our database allows 

customers to find new clients, and because we are already operating in 9 other countries (Norway, Sweden, UK, 

France, Ireland, Holland, Germany, Belgium and the USA) we can help our users find reliable export partners.” 

The Italian market for business information has already got two major champions in the form of CRIF and Cerved 

but there is a wide margin for maneuver. “If you take an estimate” Syversen clarifies, “it seems that there are 

around 100 thousand Italian companies who use services like ours.  The market turnover is interesting in any 

case; we speak of it being about €350 million a year, the second biggest market in Europe behind Germany which 

we value at €375M.” 

Italian SMEs are the Group’s target.  In order to convince them to subscribe to Creditsafe’s services the 

company focusses on the price factor, “An annual subscription with us is around €700” he quantifies, “and gives 

the opportunity to use up to 250 reports. Today in Italy a single report costs between €15 and €20. That’s the 

same figure that there was in the UK.  Since we arrived in that market the price has reduced to €4.” 

It’s the business model that allows Creditsafe to reduce costs, by distributing the reports on the internet and 

selling their contracts using a telesales center. 

“With the help of cloud computing,” concludes Syversen “the costs of the necessary infrastructure are reduced 

and this allows us to invest overseas more easily. More than this, after Italy by the end of 2014 we will have 

opened in another European country and another outside of Europe.” 

THE NUMBERS: 

350 Million – The market turnover.  The Italian B2B business information market is the second biggest in Europe 

after Germany’s (where it’s valued at €375m per year) 

100,000 – Italian customers. – According to industry insiders there would appear to be this number of Italian 

businesses subscribing to business information services. 

€15 – The cost of a report.  Average price of a report on the creditworthiness and the assets of a company. 

Source:  Il Sole 24 Ore 
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MEMBER NEWS 
 

Outsell Launches Regulatory Affairs Council 

Co-founder BIIA member Outsell invites policy executives in the information industry to become part of 

the information industry’s most exclusive network of government affairs and policy executives.  

Outsell’s Regulatory Affairs Council (ORAC) will provide the tools needed to understand the business impacts of 

regulatory requirements – as business threats and opportunities – and to translate them into concrete action to 

drive your business forward. 

Outsell’s Regulatory Affairs Council is a by-invitation-only personal membership service for executives at 

information and media companies responsible for monitoring, influencing, and acting on policy changes that affect 

companies’ bottom line.  The membership will include access to fact-based research and analysis, delivered in the 

context of a community of peers which share and leverage common experiences and challenges. 

This council framework is designed to help making sense of a rapidly evolving regulatory landscape, evaluate the 

legislations that really matter, and bring rational sense to effectively manage your business.   Council membership 

offers a unique blend of market-leading research, peer-to-peer networking, and engagement with thought leaders 

in small group settings.  Members can discuss and debate issues crucial to their success and share best practices 

and case studies with like-minded executives. 

For further information contact William Jan to find out more about membership, and to receive your personal invitation. 

Counter Fraud Intelligence in One Click from CRIF 

London June 12, 2013:  CRIF Decision Solutions Ltd (CRIF) launches ‘Sherlock’ a desktop, case driven 

investigation tool for the insurance industry. Designed to deliver counter fraud intelligence to investigators in 

one click, Sherlock can be utilized whenever fraud is suspected.  

An easy to use, web based application, accessed via individual user ID and password; Sherlock provides a single 

point of access to best of breed data sources. Users can run real time, interactive investigations and receive the 

consolidated results on a single screen and in the case summary report. 

Available information and validation tools include, vehicle checks, passport verification, landline and mobile 

number checks, CCJ and bankruptcy details, utility bills linked to addresses, enriched with alerts on death records 

and PEP & Sanctions. Web based and menu driven, Sherlock requires no investment in technology or staff 

training and provides organizations with flexibility and transparency via its ‘pay per click pricing model’. Users can 

print and download their case reports, as well as benefit from comprehensive audit trails of the investigations 

undertaken enabling users to review details on previous activity.  

Source:  CRIF Press Release 

BIIA Members are invited to attend the EASDP – BIIA Congress in Amsterdam: 

Big Data, Local Future – Local Data, Big Future 

 

mailto:wjan@outsellinc.com
http://www.crif.com/site/en/News/Press-Releases/Pages/Counter-Fraud-Intelligence-in-One-Click-from-CRIF.aspx
http://www.biia.com/big-data-local-future-local-data-big-future
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MEMBER NEWS 
 

Equifax Canada Suggests that a Good Defense is the Best Offence in Combatting 

Data Breaches 

Equifax Canada  (NYSE:EFX) co-sponsored events this week bringing together Canadian regulatory, legal, and 

privacy experts to discuss the best practices surrounding data breach.  

With proposed legislative changes pending in  Canada, organizations are now implementing pre-breach policies 

and controls to prepare for and mitigate the legal and financial ramifications of a data breach.  Guest speakers 

from Equifax Canada, Borden Ladner Gervais LLP  and both federal and provincial privacy regulators joined 

together for an in-depth discussion on the current data compliance landscape and proactive measures 

organizations should be taking.  The discussions surrounded understanding the ramifications organizations may 

experience if a data breach were to happen and how to better prepare themselves. 

"As malicious attacks and fraud are on the rise, when it comes to protecting organizations from data breaches, the 

old adage, the best defense is a good offence, applies. Today, companies are expected to take a proactive and 

planned approach to prepare and protect themselves, and most importantly, their clients from the negative impact 

a data breach can have on them," says John Russo, VP Legal and Chief Privacy Officer for Equifax Canada. 

Javelin Strategy and Research in its recently released "2013 DATA BREACH FRAUD IMPACT REPORT: 

Mitigating a Rapidly Emerging Driver of Fraud," wrote that "a single massive data breach can result in billions of 

dollars in consumer fraud losses. Data breach victimization has been increasingly correlated with fraud incidence 

over the past three years, with a walloping 23% of data breach victims in 2012 becoming fraud victims." 

Equifax's data breach solutions help organizations be prepared to react quickly to protect their customers and 

employees, to uphold confidence in their brand and to maintain their bottom line.  Source: Equifax Press Release 

Equifax Acquires TrustedID 

Equifax Inc. (NYSE: EFX) has acquired TrustedID, an innovative leader in the fast-growing identity protection 

market among U.S. consumers. TrustedID will become part of Equifax Personal Solutions, Equifax's direct-to-

consumer business unit offering credit monitoring and identity protection solutions. 

TrustedID delivers proactive identity theft protection solutions to help safeguard individuals, families and 

businesses. With the industry's most comprehensive credit monitoring and identity theft protection solutions, 

TrustedID's flagship product, IDEssentials
™

, provides over a dozen forms of protection, access to our 24/7, on-call 

protection team and backing with a $1,000,000 limited warranty.  

The company's innovative Identity Threat Score
™

, calculates an individual's risk of falling prey to identity theft and 

recommends immediate preventative steps. These and other aspects of TrustedID's service are based on 

proprietary technology that reduces the likelihood of identity theft. TrustedID's Data Breach Solutions Group 

provides rapid response programs for organizations suffering from data breach events. The company's Employee 

Benefits Solutions Group serves businesses of all sizes with programs for employees and their families. TrustedID 

is a privately held company, with headquarters in Palo Alto, California.  Financial terms of the transaction were not 

disclosed.   Source:  Streetinsider.com 

 
 

http://investor.equifax.com/releasedetail.cfm?ReleaseID=771246
http://www.streetinsider.com/Mergers+and+Acquisitions/Equifax+%28EFX%29+Acquires+Identity+Protection+Company+TrustedID%2C/8482162.html
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MEMBER NEWS 
 

Panjiva Reports Strong US Trade Numbers for May 2013 

BIIA member Panjiva reported strong global trade data for May. 

U.S.-bound waterborne shipments—at 1,142,399—were up 8 percent annually in May and up 5 percent compared 

to April. On a year-to-date basis, Panjiva said shipments are up 4 percent at 5,239,084. 

And the number of global manufacturers shipping to the U.S in May—at 172,656—was up 16 percent compared 

to May 2012 and up 5 percent compared to April. 

Panjiva CEO Josh Green stated: “I think these numbers are pretty good overall.  We have seen some significant 

fluctuation in these numbers from month to month, but the year-to-date shipment number is encouraging. Trade 

feels relatively healthy, and the next interesting moment will be in the next month or two as corporate buyers start 

placing their bets for the holiday season.” 

Source:  Logistics Management 

TransUnion Healthcare Report Published 

Patient Payment Responsibility Increased 22 Percent in 2012;  Available Consumer Credit to Help Cover 

Costs Remained Flat 

A new TransUnion Healthcare report found that average patient payment responsibility -- out-of-pocket costs -- on 

key medical procedures has grown nearly 22% in the last year, increasing from $1,678 in Q4 2011 to $2,042 in 

Q4 2012. In that same timeframe, the average consumer's total revolving credit line on products such as bank-

issued credit cards, store credit cards and home equity loans has remained essentially flat, dropping from $34,430 

to $34,301. 

TransUnion Healthcare reviewed anonymous data estimates from 200 hospitals across the nation focusing on 

patient payment responsibilities for key, commonly administered procedures, including major joint replacement, 

cesarean section and natural birth deliveries. That information was in turn compared with financial data gathered 

from TransUnion's proprietary Industry Insights Report. 

TransUnion Healthcare: 

TransUnion Healthcare, a wholly owned subsidiary of credit and information management company TransUnion, 

empowers providers with Intelligence in an Instant
®
 by providing data and analytics at the point of 

need. TransUnion offers a series of data solutions designed to provide greater ease of use, accuracy and 

transparency in the revenue cycle process thereby assisting providers in lowering their uncompensated 

care. www.transunionhealthcare.com      Source:  TransUnion Press Release 

 

Reserve the Dates:  September 18 to 20
th

 EASDP Congress, Amsterdam 

BIIA and EASDP are joining hand on Big Data and Predictive Analytics 

 

  

  

http://www.logisticsmgmt.com/article/panjiva_reports_strong_global_trade_numbers_for_may
http://ctt.marketwire.com/?release=1025442&id=3092008&type=1&url=http%3a%2f%2fwww.transunionhealthcare.com%2f
http://newsroom.transunion.com/press-releases/transunion-healthcare-patient-payment-responsibil-1025442#.Ud19X_mTg31
http://www.biia.com/big-data-local-future-local-data-big-future
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INDUSTRY NEWS 
 

Compliance Expert Thomson Reuters Appears to have Failed on  Compliance 

US authorities probe Thomson Reuters release of market data.   

The probe focuses on the relationship between financial data provider Thomson Reuters and the Institute For 

Supply Management (ISM) after sensitive market data was published before its official release.  Earlier this 

month, Thomson Reuters published data from the ISM, which publishes key economic indicators such as 

manufacturing statistics, a fraction of a second ahead of its official release.  This gave Thomson Reuters clients 

an unfair advantage in the market, due to the fast-paced nature of today’s trading systems. 

The ISM’s chief executive, Thomas Derry, told CNBC that the US Securities and Exchange Commission (SEC) 

had asked him to hand over information about the contract the two organizations share. The SEC and Thomson 

Reuters did not comment.  Source:  Cityam.com  

Cengage Learning Files Chapter 11 Reorganization 

Cengage Learning has reached an agreement with lenders to restructure balance sheet and strengthen 

financial position 

Cengage Learning, Inc., an educational content, software and services company for the academic, professional 

and library markets worldwide, announced today an agreement with certain of its lenders to restructure its balance 

sheet and significantly reduce its approximately $5.8 billion of outstanding debt to better position the Company for 

long-term growth and profitability. In order to implement the financial restructuring, Cengage Learning and all of its 

domestic wholly-owned subsidiaries have filed voluntary petitions for reorganization under Chapter 11 of the 

Bankruptcy Code in the Bankruptcy Court for the Eastern District of New York. 

In conjunction with the Chapter 11 filing, Cengage Learning entered into a restructuring support agreement with 

an ad hoc committee of first lien lenders who hold approximately $2 billion of the Company’s first lien debt. In this 

agreement, the lenders committed to support a restructuring transaction that will eliminate more than $4 billion in 

debt from Cengage Learning’s balance sheet and position the Company to implement management’s strategic 

business plan.   Source: Cengage Press Release 

CIBIL India Launches ALERT Service for B2B Applications 

According to the Hindu Business Line, the India based credit bureau CIBIL will soon launch a new 

service that will alert banks about defaults and on any profile change of an identified set of customers, 

quoting Arun Thukral, Managing Director of CIBIL. 

The service is designated to be called ALERT.  It is subscription-based and its objectives are to help 

member-banks to retain customers with good repayment record.  Alerts will also be sent on changes in 

credit scores or trade lines.  Alerts will also be sent if a bank’s client will be setting up a credit 

relationship with another lending institution.  According to managing director Thukral CIBIL research 

showed that 70 per cent of customers in many banks moved to another institution to get a second 

product. Initially the service will be B2B and later extended to B2C.    

Source: The Hindu Business Line  

 

http://www.cityam.com/article/us-authorities-probe-thomson-reuters-release-market-data
http://news.cengage.com/corporate/cengage-learning-reaches-agreement-with-lenders-to-restructure-balance-sheet-and-strengthen-financial-position-2/
http://www.thehindubusinessline.com/industry-and-economy/banking/coming-cibil-alert-on-highriskvery-good-customers/article4895433.ece?ref=wl_industry-and-economy&goback=%2Egde_4414165_member_256446239


 
 
 
 
 
 

BIIA NEWSLETTER ISSUE 07 I - 2013 

Copyright © BIIA 2013  - For Member Internal Use Only – To Request Permission to Publish Contact: biiainfoasia@gmail.com 
The content of this newsletter does not necessarily reflect the opinion of BIIA and its members. BIIA is not responsible for the use 
which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty of 

any kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact biiainfoasia@gmail.com     
  
 
 

9 
 
 

 

INDUSTRY NEWS 
 

Experian Australia in Partnership with Eyeota 

Experian Australia announced a partnership deal with customer data targeting company, eyeota, creating 

one of Australia’s most comprehensive portfolios blending online and offline audience data. 

By combining Experian’s Mosaic geo-demographic information with online data in eyeota’s consumer data 

marketplace, marketers have access to the largest online customer data set in the country. The enhanced data 

will enable brands to connect with their target audience online, based on both online and offline data, in a more 

efficient and effective manner. The new offering will be known as ‘Mosaic Display’. 

Eyeota’s reach is among the largest in the country ranging between eight and nine million people, half of the 

Australian internet population.  Two years ago, eyeota set out to improve campaign efficiency and effectiveness 

for advertisers through a more robust management process. eyeota has developed unique algorithms for 

collecting and defining customer data to ensure its integrity.   The partnership with Experian solidifies eyeota’s 

offering in the market and expands the depth and breadth of the data available to clients across Australia. 

Eyeota is an audience targeting data and data management technology platform company that helps publishers, 

agencies and advertisers capture the value of their audience data through advanced customer segmentation, data 

control and monetization.  eyeota operates the leading audience data marketplace platform in Australia, Asia 

Pacific and across European markets.  Visit www.eyeota.com for more information.   

Source: Experian Press Release 

CoreLogic To Acquire Marshall & Swift/Boeckh (MSB) and DataQuick Information 

Systems For $661 Million 

CoreLogic® announced the Company has entered into a definitive agreement to acquire Marshall & 

Swift/Boeckh, a leading provider of residential and commercial property valuation solutions to the property and 

casualty insurance industry, and DataQuick Information Systems, a property data and analytics information 

company, and the credit and flood services operations of DataQuick Lender Solutions from the Decision Insight 

Information Group (DIIG). 

Marshall & Swift/Boeckh (MSB) is a provider of building cost information, residential and commercial analytics 

solutions and business management services for property insurance companies, financial services organizations 

and the public sector.  Using proprietary data, algorithms and platforms that leverage best-in-class replacement 

and repair cost estimates, analytics and other services, MSB assists insurers in analyzing risk, underwriting 

property insurance coverage and estimating, managing and analyzing claims. 

DataQuick Information Systems (DataQuick) is a supplier of real estate data, analytics and business solutions to 

mortgage originators and servicers, investors, real estate professionals and the public sector.  Employing a 

database of over 120 million U.S. residential properties, DataQuick provides customized analytical solutions, 

credit reporting, flood zone determination services, fraud monitoring, property valuation and automated decision 

software.   

Source:  Benzinga.com/ press release 

 

http://www.eyeota.com/
http://press.experian.com/Australia/Press-Release/experian-partnership-with-eyeota-brings-largest-set-of-customer-data-profiles-to-advertisers.aspx
http://www.benzinga.com/pressreleases/13/07/n3719778/corelogic-to-acquire-marshall-swiftboeckh-and-dataquick-information-sys
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INDUSTRY NEWS 
 

Connotate and Aurora WDC Partner to Provide Corporations With Timely, 

Powerful Competitive Intelligence 

Delivers Refreshed Web Data, Enabling Aurora to Offer Its Clients High-Value Information Assets That Lead to 

Sound Business Decisions 

Connotate, Inc. announced a partnership with Aurora WDC, an advisory firm in competitive, strategic and market 

intelligence. Connotate and Aurora will work together to provide corporate clients with enhanced competitive 

intelligence services that incorporate timely, accurate Web data collected by Connotate's advanced technology.  

Aurora provides global research and analysis, intelligence systems and technology, as well as professional and 

program development for intelligence organizations. 

Connotate's enterprise-quality solution is highly precise and easy to deploy, with machine-learning technology to 

improve resiliency and deliver a lower total cost of ownership than Web scrapers or toolkits. Connotate also 

supports unique features for streamlining workflows and ensuring data quality -- absolutely critical for obtaining 

reliable, actionable insights using "Big Data" business intelligence processes. 

Source: Osixmedia.com  

InfoDesk Streamlines InfoWatch Corporate Intelligence Dashboard 

Off-the-shelf InfoWatch Dashboard makes keeping up with corporate news and competitor intelligence faster and 

easier than ever 

InfoDesk has streamlined its InfoWatch solution to offer off-the-shelf, corporate news and competitor intelligence 

dashboards that can deploy in a matter of weeks.  The newly redesigned InfoWatch Dashboard features custom-

branded template designs that offer a wide variety of “plug-and-play” content options including aggregated 

intelligence from both free and paid sources, top industry and competitor news, trade publications and 

newspapers, social media feeds, stock widgets and more.  

The new InfoWatch Dashboard puts all of an organization’s most-used information resources in one place. Users 

can find all their industry and company news, trade publications, newspapers and press releases – all filtered just 

for them and all in one place. InfoWatch Dashboards also feature social media, competitor news, stock quotes 

and industry trends. 

InfoDesk (http://www.infodesk.com)  specializes in information management solutions that help organizations 

integrate, deliver and share content resources more quickly, cost effectively and securely. For more than 13 years 

InfoDesk has helped some of the largest multinational corporations, top government agencies and media 

companies integrate, deliver and share large volumes of information more effectively. InfoDesk is based in 

Tarrytown, NY with offices in London and Washington DC. 

Source: Sfgate.com  

BIIA Network on LinkedIn now 1,031 Member Strong 

 

 

http://osixmedia.com/newsdeatail.aspx?News=270323022
http://www.infodesk.com/
http://www.sfgate.com/business/prweb/article/InfoDesk-Streamlines-InfoWatch-Corporate-4566447.php#ixzz2VHmfxA3w
http://www.linkedin.com/groups/Business-Information-Industry-Association-Network-1790716
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NEWS FROM CHINA 
 

Landmark Verdict:  Court Convicts Online "Malicious Feedback" Blackmailers 

The Hangzhou Shangcheng District People’s Court delivered a landmark verdict against a growing class of 

criminals in China called “malicious feedback agents” on July 3, 2013.  The Court found 11 men and one woman 

guilty of extorting money from online merchants on Taobao Marketplace, among other sites, by threatening to post 

neutral to negative buyer ratings.   

Yang, the ringleader, recruited his cohorts via online chat platforms and built a network of agents who never met 

but acted in concert.  The agents would target a merchant and order moderately priced items. Yang would then 

step in and negotiate on behalf of the malicious buyers by demanding RMB 200-300 from the merchant in 

exchange for withholding negative buyer feedback.  The blackmail money, reported to be less than RMB 3,000 in 

total, was shared by Yang and his agents. 

E-tailing is a fast-growing business sector in China. Perhaps more than in any other country.  Chinese online 

shoppers rely heavily on buyer ratings and word of mouth to guide their purchase decisions.  The importance of 

peer-to-peer recommendations makes online merchants especially vulnerable to malicious feedback, whether 

from competitors or outside agents.  To ensure that its online shopping platforms constitute a fair and safe 

marketplace, Taobao works closely with the authorities to contain malicious feedback activities. Taobao also 

implements countermeasures such as opening a direct reporting channel, in addition to making policies and user 

regulations to protect the interests of buyers and sellers. 

A senior executive of Taobao Marketplace responsible for information security said the countermeasures 

resulted in the interception of more than 100,000 malicious orders and the penalizing of 65,000 malicious buyer 

accounts in 2012. The number of complaints lodged via telephone calls regarding malicious feedback and 

extortion was reduced by more than 90 percent by the end of last year.   

Source:  Alizila.com  

Alibaba Launches Investment Product 

Alibaba Group launches a new investment product on its Alipay online payments platform, allowing users to buy 

into a money market fund.  Alipay aims to offer a new investment channel for users, and money market funds 

have less risk than other financial products, Fan Zhiming, president of the domestic business group with Alibaba's 

small and micro financial services unit, said at a press conference.  

The first money market fund available on Alipay will be Zenglibao, offered by Tianjin-based Tianhong Asset 

Management Co, with a minimum investment of 1 yuan ($0.16) and no maximum limit.  Zenglibao's average 

annual compound rate of return for seven-day periods reached 3.981 percent recently.   

Alipay has 800 million users representing a pool of prospects thus Alipay will be an excellent distribution channel 

for Tianhong Asset Management Co.  Wang from iResearch said Alipay's large user base could not be 

overlooked, but the market reception of its new service will also rely heavily on the capacity of Tianhong, as 

people often prefer large companies for managing their assets, and Tianhong has not achieved that scale yet.  

Source:  Globaltimes.cn 

 

http://www.alizila.com/court-china-convicts-online-malicious-feedback-blackmailers
http://www.globaltimes.cn/content/789463.shtml#.UcDHrvmThH0
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FROM THE MARKETING FRONT 
 

Five Essential Functions for Every B2B Website 

“If you don’t have a website, you don’t have a business.”  By now, this maxim is well 

understood–and it is just as true for B2B businesses as for B2C ones, if not more so.  But what 

kind of functionality does your B2B website really need?  What website strategies should you 

pursue for business marketing?  Here are five must-haves for every B2B website.  To read the 

full story click on this link. 

Courtesy:  Ruth P Stevens,  BIIA’s director and expert on e-marketing strategy 

Obfuscation:  Be Careful What and Who You Listen To In Social Media 

“Do we need to listen to everyone all the time?”  The obvious answer is no because that would 

be impossible, Even with automation it is still impossible and impractical to give credence to 

everyone and everything. Impossible and impractical aside it’s also not smart. 

As evidenced by the recent hijacking of the Twitter accounts of the AP, 60 Minutes and more, 

we have to be intelligent enough to realize that even ‘trusted’ sources should be held at arms’ 

length on a good day and even further on the bad ones.   

Frank Reed, Managing Director for Marketing Pilgrim has the following advice in avoiding the obvious obfuscation 

practiced on the Internet:  To read the full story click on this link. 

 

CYBER SECURITY 
 

Cyber-Security Alert - Pocket Banking is Attracting Virtual Pick-Pockets 

Industry analysts believe more than one-third of all UK banking business will be conducted by consumers across 

their smartphones by 2020. Yes, that’s one-third using just their phone, not even a desktop or laptop PC! 

But with that shift in fulfillment channel comes an increasing level of attention from criminals, eager to exploit new 

technology and some customers’ relative unfamiliarity with it.  Gartner have concluded that the financial impact of 

cyber-crime will be growing by 10% year-on-year by 2016, adding weight to FICO’s previous blog. 

Consumer education and awareness is key, but so is robust electronic authentication – of the person, of the 

device, of the access, of the event. Detecting fraud attacks early requires a number of strategic and tactical 

applications to come together at one time to differentiate criminals and criminal activities from customers who 

want to use banking facilities without inconvenience.  FICO is successfully partnering with web fraud detection 

leaders 41st Parameter in this area, leveraging analytic innovation and payee/payer profiling together with device 

profiling techniques. 

The internet is a risky place. Just like a busy tourist destination, people should be warned: “Pickpockets are 

known to operate in this area.”   Source:  Bankinganalyticsblog.fico.com 

 
 
 

http://www.biia.com/five-essential-functions-for-every-b2b-website
http://www.biia.com/five-essential-functions-for-every-b2b-website
http://www.biia.com/obfuscation-on-the-internet-be-careful-what-and-who-you-listen-to-in-social-media
http://bankinganalyticsblog.fico.com/2013/06/uk-bankers-raise-the-threat-level-for-cyber-security-.html
http://www.the41st.com/
http://bankinganalyticsblog.fico.com/2013/07/cyber-security-alert-pocket-banking-is-attracting-virtual-pick-pockets.html


 
 
 
 
 
 

BIIA NEWSLETTER ISSUE 07 I - 2013 

Copyright © BIIA 2013  - For Member Internal Use Only – To Request Permission to Publish Contact: biiainfoasia@gmail.com 
The content of this newsletter does not necessarily reflect the opinion of BIIA and its members. BIIA is not responsible for the use 
which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty of 

any kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact biiainfoasia@gmail.com     
  
 
 

13 
 
 

 
 

FROM THE REGULATORY CORNER 
 

Consumer Financial Protection Bureau Spies on US Consumers 

The Consumer Financial Protection Bureau (CFPB) is supposed to protect the consumers.  Its purpose is to 

regulate the financial services and consumer credit reporting industry.  However the CFPB is now demanding 

information on millions of consumers.  We are asking what for? 

We recommend our members read the following editorial from the Washington Times.  Click her for the link. 

CFPB Creating National Database in the USA  

Government overreach, duplication of efforts wasting tax payers money and security concerns 

As reported previously the Consumer Financial Protection Bureau intends to build a massive database on 

consumer financial behavior and on home mortgages.  The data will be used to gauge compliance with consumer 

rules, to measure the rules' effects on consumers, and to develop new policies and regulations. The agency has 

contracted with Experian to create the database. 

The mortgage database will provide loan-level data of a random and representative sample of mortgages, the 

bureau said. The sample is being drawn from commercially available data. The database reportedly will not 

contain personal identifiers, such as names or Social Security numbers, and the agencies will implement 

safeguards against potential re-identification of individual borrowers. Much of the data has already been collected 

by HUD and the Federal Housing Finance Agency as part of the ongoing efforts to gauge and combat defaults 

and foreclosures. 

Consumers, financial institution, credit unions are concerned about the agency's expanded information reach.  

The CFPB is now testifying before the House Financial Services Committee with an attempt to ease concerns by 

insisting the agency will try to collect as much information as it can by combining currently available public data, 

according to a prepared statement issued by the CFPB. The agency will also seek out third-party vendors to 

collect or provide data whenever possible to reduce the burden on regulated institutions. 

Credit unions are concerned about the agency's expanded information reach. NAFCU told lawmakers it has 

concerns about the security of the data being collected by the CFPB. "In short, unfortunately the federal 

government, much like several private sector industries, has been responsible for the unauthorized release of 

sensitive personal information in the past," said Dan Berger, chief lobbyist for NAFCU, in a letter to leaders of the 

financial services panel. "With a constantly shifting regulatory environment driven by an inordinate amount of new 

rule writing, the last thing credit unions should have to worry about is the personal information of their member-

owners being lost or stolen at the hands of the government." 

In addition to the mortgage database, the CFPB is creating an Office of Research that will include researching, 

analyzing and reporting on the markets for consumer financial products or services. 

Source: National Mortgage News 

For Further Regulatory News Go to:   http://www.biia.com/category/regulatory-news 

 

 

http://www.biia.com/consumer-financial-protection-bureau-spies-on-us-consumers
http://www.biia.com/category/regulatory-news
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PEOPLE ON THE MOVE 
 

Experian UK appoints Tom Blacksell as MD of marketing services 

Experian UK has announced the appointment of Tom Blacksell as managing director of its marketing services 

business line in the UK and Ireland. Blacksell will be responsible for driving innovation to help brands improve 

their consumer insight, data quality and cross-channel marketing.  

Blacksell joins Experian from Capgemini, where he focused on the consulting specialism of digital transformation 

and was previously UK board sponsor for marketing for five years.  Source:  Thedrum.com 

LifeLock Names Dr. Stephen Coggeshall Chief Analytics and Science Officer 

LifeLock (NYSE: LOCK) announced the appointment of Dr. Stephen Coggeshall as Chief Analytics and Science 

Officer of ID Analytics and LifeLock.  In this role, Dr. Coggeshall will lead a world-class team of scientists and 

analysts from LifeLock and its subsidiary ID Analytics in identifying trends in identity use to help individuals and 

organizations prevent fraud.  Previously, Dr. Coggeshall served as Chief Technology Officer at ID Analytics since 

the company’s founding in 2002. 

Dr. Coggeshall will lead a multidisciplinary group of mathematicians, computer and cognitive scientists, 

economists, and financial experts dedicated to conducting ongoing research into modes and dynamics of identity 

fraud and identity risk behavior as well as the development of credit risk algorithms.  LifeLock and ID Analytics will 

use the research conducted by Dr. Coggeshall and his team in the consideration of new products and services for 

both consumers and enterprises.   

Source:  LifeLock Press Release 

McGraw-Hill Financial Elects Douglas Peterson President and CEO Effective 
November.1, 2013 

The McGraw Hill Financial (NYSE: MHFI) Board of Directors has elected Douglas Peterson, 54, President and 

Chief Executive Officer of the Company, effective November 1, 2013.  He was also elected a member of the 

Company's Board of Directors, effective immediately.   

Mr. Peterson is currently President of Standard & Poor's Ratings Services, a business unit of McGraw Hill 

Financial. He will succeed Harold (Terry) McGraw III, who is currently Chairman, President and Chief Executive 

Officer of the Company. Mr. McGraw, who turns 65 in August, will continue as Chairman of the Board of Directors. 

A search for Mr. Peterson's successor as President of Standard & Poor's Ratings Services is underway.  Source: 

McGraw-Hill Financial 
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