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Late Breaking News: 

 What is your business worth? Recent valuations of information companies 

 Interest in Blockchain-related applications continuing, but is it real? 

 European Fintech platform B-Hive in partnership with Altares D&B 

 PwC enters the KYC arena acquiring RegTech solutions 

 TransUnion expands healthcare solutions with agreement to acquire Rubixis 

Member News: 

 Experian Blogs on data migration 

 Equifax accuses Ant Financial of intellectual property theft 

 TruNarrative in partnership with Whitepages 

 Graydon partners with TruNarrative to combat fraud 

 Graydon and Rimilia sign partnership agreement 

 Cristal Credit in partnership with Global Cobranças Group 

 The Forrester Wave™ B2B Marketing Providers report 

 Qarar and Eureka in partnership on analytics 

 Experian’s Credit Freeze flaw may have revealed data subject’s PIN to 

fraudsters 

 Equifax UK fined maximum amount under DP Act 1998 for security breach 

 Equifax featured in 2018 IDC Fintech ranking 

 CRIF featured in 2018 IDC Fintech ranking 

 TransUnion receives outstanding company culture award 

Industry News: 

 Celcom, Koble to offer B2B matching solutions in Asia 

 DataFox adds to its account scoring solution 

 HG Data acquires Pivotal IQ 

Disruptive Technologies: 

 FICO makes artificial intelligence explainable 

 Artificial intelligence to create 50 million new jobs by 2022 

Credit Bureau News: 

 USA House of Representatives amends ‘The Credit Access and Inclusion Act’ 

 Millions of Australians gain access to more financial information as illion 

(formerly D&B Australia) prepares for comprehensive credit during September 

 TransUnion outlines consumer concerns in national survey.  Introduces new 

Mobile App to empower consumers 

 
BIIA welcomes DYNAMIC BUSINESS INFORMATION (ASIA PACIFIC) SDN. BHD as a new member 

 
 

mailto:biiainfoasia@gmail.com
http://www.dybusinfo.com/
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LATE BREAKING NEWS 
 

What is Your Business Worth:  Recent Valuations of Information Companies 

Marlin & Associates (M&A) 

state in their latest 

newsletter:  Values and 

trends in our industry are 

strong - and using the latest 

tech often helps.  Some of 

the more interesting recent 

transactions over the past 

month include M&A’s client 

RapidRatings, which M&A 

advised on a Growth Equity 

Investment from FTV Capital.  

There are no changes in the 

rankings compared to those 

reported in our July I – 2018 

newsletter.  

BIIA covered the Dun & 

Bradstreet story in August.  

To view the announcement 

click on this link. 

Interest in Blockchain-related Applications Continuing, but is it Real? 

Interest in Blockchain-related applications was a continuing theme over the summer. A recent article 
in Barron’s noted that something like $1.5 billion was invested in Blockchain initiatives in 2018. For 

some tech writers, Blockchain is all about shifting power to the masses, whether it’s the power of 

central monetary authorities or the power of Uber or Facebook. For them Blockchain is “… a 
technological solution to a political problem.” (Quote by Brian Behlendorf, the executive director of the 

Hyperledger project). 

The twist on Blockchain is reminiscent of the early days of the Internet, 
when some pundits asserted that it would make all the world’s information 

available to everyone - for free (again: “Power to the People”). There was 

similar hype with self-publishing (no more being beholden to big 
publishers); and with websites and blogs that would surely bring down the 

big media players, according to M&A. 

First week in October IBM announced the start of a Blockchain pilot FOOD Trust. 

 
 

mailto:biiainfoasia@gmail.com
https://www.rapidratings.com/media/news-item/rapidratings-secures-30-million-growth-equity-investment-from-ftv-capital/
https://www.biia.com/wp-content/uploads/2018/07/BIIA-Newsletter-July-I-2018-Issue-F.pdf
https://www.biia.com/dun-bradstreet-to-be-taken-private-in-a-transaction-valued-at-us-6-9-bn
http://go.pardot.com/e/500091/-dealbook-emc-edit-dk-20180820/2hnv3j/216596173
http://go.pardot.com/e/500091/-dealbook-emc-edit-dk-20180820/2hnv3j/216596173
https://www.biia.com/ibm-launches-blockchain-based-global-food-tracking-network


 
 

BIIA NEWSLETTER ISSUE 10 I - 2018 
 

Copyright © BIIA 2018  - For Member Internal Use Only – To Request Permission to Publish Contact: biiainfoasia@gmail.com 
The content of this newsletter does not necessarily reflect the opinion of BIIA and its members. BIIA is not responsible for the use 
which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty of 

any kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact biiainfoasia@gmail.com     
  
 
 

3 
 
 

LATE BREAKING NEWS 
 

European Fintech Platform B-Hive Announces Partnership With Altares D&B 

European Fintech hub B-Hive announced last week it has formed a 

partnership with data economy player Altares Dun & Bradstreet.  Altares 

aims to strengthen its position as a trusted partner for the financial services 

industry by bringing expertise into the B-Hive Fintech Ecosystem regarding 

data management and analytics. 

Speaking about the partnership, Adriaan Kom, Head of Strategic Alliances at 

Altares, stated:  “Our global company data enables our clients to build models 

and make business decisions. Our services provide reliable data and 

predictive analytics which is proven to be very beneficial for the financial 

services sector. As a trusted partner in company data and analytics, we plan to expand our network in this industry 

through B-Hive.” 

Founded in 2017, B-Hive is a European collaborative innovation fintech platform that brings together major banks, 

insurers and market infrastructure players. 

“B-Hive was founded to provide value to all organizations dealing with the impact of digital technology on the financial 

system. Together with our partners, we are building a global ecosystem where knowledge, innovation and technology 

can be shared.”  Source: Crowdfundinsider.com  

PwC Enters the KYC Arena by Acquiring RegTech Solutions 

Global professional services firm, PricewaterhouseCoopers announced 

the acquisition of KYC-Pro, a RegTech solution, from boutique financial 

services compliance firm, FSCom Limited, for an undisclosed amount.  

The move comes as part of PwC’s plans to bolster and expand its regulatory 

compliance offering.  Research shows that by 2020, European banks will 

spend more than €1 billion annually on their KYC management. 

KYC-Pro enables customers access to over 127 million companies 

worldwide, conduct individual AML checks across more than 20 countries and 

cross reference potential customers against international PEPs and 

Sanctions lists. It also boasts meticulously designed APIs and a user-friendly dashboard which improve the customer 

experience. Unlike most RegTech solutions, KYC-Pro has been developed by compliance experts. Combining fscom’s 

deep knowledge of financial services regulation with the best databases and intuitive technology, KYC-Pro ensures 

customers meet their regulatory requirements in the most effective way possible.  

fscom has developed a reputation for delivering unrivalled compliance advisory services to financial services 

companies across the UK and Ireland, particularly those operating in the payment services and e-money sector. Philip 

Creed, Director at fscom comments, “The rapid expansion of the FinTech industry and continued changes in 

regulation require that we focus our efforts on our core consulting business. Through PwC, KYC-Pro has the potential 

to become a global brand, which offers compliance officers peace of mind both in terms of its accuracy and regulatory 

compliance.” Source:  FSCOM.co.uk blog 

 

mailto:biiainfoasia@gmail.com
https://b-hive.eu/
https://www.altares.com/fr/?lang=en
https://www.crowdfundinsider.com/2018/10/139909-european-fintech-platform-b-hive-announces-partnership-with-altares-dun-bradstreet/
https://www.fscom.co.uk/who-we-help/
http://blog.fscom.co.uk/pwc-acquires-regtech-solution-from-fscom-limited?mkt_tok=eyJpIjoiTm1NMlpqQmxOMkk1Wm1WaCIsInQiOiJQM1I4ZHFLQkczU1hVWVwvUkhCZFZtT3ZcL2lmZktrdjFhcmU1S2w0MkJUak1lbVRza0pFWUlsQW9MZjMwdkJIZmt4aDFKVGhkVEhcL2J5QVluTU13blZJYkg3TW5cL2ZPaVdLYWhMTXFwajgzTVJQaUVuUXd0eGZiNFRCMlpSTnJEOHkifQ%3D%3D
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LATE BREAKING NEWS 
 

TransUnion Expands Healthcare Solutions with Agreement to Acquire Rubixis 

Denials and underpayments capabilities will make TransUnion 

Healthcare a holistic solution for revenue recovery 

TransUnion (NYSE: TRU) has announced an agreement to acquire Rubixis, 

an innovative healthcare revenue cycle solutions company that helps 

providers maximize reimbursement from insurance payers. Rubixis brings 

specialized expertise in the management of denials and underpayments, two 

significant pain points for healthcare providers. 

The healthcare industry continues to struggle with claims denial write-offs, which have climbed consistently over the 

past decade. Denial write-off adjustments average 3 to 4% of net revenue, which equates to $262 billion in initially 

denied claims for healthcare providers annually.
1, 2

 

Rubixis helps healthcare providers prevent these losses with the goal of collecting the correct amount due from 

payers as quickly as possible and at the lowest cost. By offering a robust software platform that leverages analytics, 

workflow tools and/or complementary accounts receivable outsourcing services, Rubixis helps healthcare providers 

collect reimbursement effectively and efficiently. 

TransUnion Healthcare’s Revenue Protection solutions help hospitals prevent revenue leakage by engaging patients 

early, ensuring that their earned revenue gets paid, and optimizing their collection strategies. The company works 

with more than 1,800 hospitals and health systems and has protected over $4.4 billion in net revenue and cash to 

date for its entire client base. With the acquisition of Rubixis, in addition to the recent purchase of Healthcare 

Payment Specialists, TransUnion now offers the most comprehensive revenue cycle management solution set in the 

market – including identity verification, insurance eligibility, patient payment estimation, insurance coverage 

discovery, Medicare bad debt and DSH (disproportionate share hospital), transfer DRG (diagnosis related groups), 

denials, underpayments and financial clearance. 

“Joining TransUnion is a great fit for Rubixis,” said Manoj Sharma, chief executive officer of Rubixis. “We look 

forward to working together to deliver even greater innovation and solutions for our customers.” 

About Rubixis: Founded in 2012 and based in Fremont, California, Rubixis offers healthcare providers an integrated 

revenue cycle analytical platform and accounts receivable outsourcing services to maximize reimbursement, reduce 

accounts receivable days and lower costs. 

About TransUnion Healthcare 

TransUnion Healthcare, a wholly owned subsidiary of credit and information management company TransUnion, is a 

trusted provider of Healthcare Revenue Protection™ solutions for maximizing reimbursement, improving patient 

engagement, and preventing revenue leakage. We deliver this by leveraging our data assets, market-leading 

revenue cycle management technologies, and deep insights into consumer financial behavior and reimbursement 

methodologies to help providers reduce uncompensated care and maximize revenue with one of the most effective 

revenue protection solutions on the market today. www.transunionhealthcare.com 

Source:  TransUnion 

 

  

mailto:biiainfoasia@gmail.com
http://rubixis.com/
http://www.transunionhealthcare.com/
https://newsroom.transunion.com/transunion-expands-healthcare-solutions-with-agreement-to-acquire-rubixis/?mkt_tok=eyJpIjoiTlRGaU9HWTNaRGxtWm1JMCIsInQiOiJ5a1h1cDljWlhwbURvMXpYelhvSzN4U1NsN2F2Z0JqNUhWc1A5T01KZW1qZ25TS1hiMEprQ012OXVkdjRYV09MZ1NyVndqN2IyMlEzQ0VsajBpM0lEcmlCU2RpQlF6dm00ZERKdUVrRkljQXVWWGVwYkMreHY4Y0d4ekIwaHlBMiJ9
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MEMBER NEWS 
 

Experian Blogs on Data Migration  

7 Common Hurdles to Overcome During a Data Migration 

In the digital age, customer demands and technological advancements are growing and 

changing. Now more than ever, it’s necessary for your systems and databases to provide 

functionality that keeps up with the pace of change. For organizations with mainframes or 

systems that are multiple decades old, it is often necessary to migrate to newer technology platforms. The challenge, 

however, is that when it comes time to move the data from legacy systems, many hurdles can get in the way. To 

overcome many of these challenges, it is important to know what to expect and to plan accordingly.   BIIA member 

Experian explains how:  To read the full report click on this link. 

“Data Governance 101” 

Does overcoming your data governance challenges sound like mission impossible?  As organizations look to data 

analytics for business intelligence, we are seeing data governance programs rise to the top of priority lists. 

Data governance is not a standardized solution, but many pieces can be automated, such as extracting metadata, to 

accelerate both the deployment and on-going operations. With enterprises facing increased global competition, rising 

client expectations, tightening profit margins and increased regulatory demands, a cloud-based data governance 

solution can help organizations synthesize and visualize information about data in a manner which is easy to 

understand.  The right platform can also automate and aggregate data quality metrics to measure and analyze the 

accuracy, consistency and reliability of data at rest and in-motion. This enables businesses to not only report on data 

lineage and governance metrics, but to continuously improve them.  The end-result provides a holistic view of data 

from both a business and technical perspective while also ensuring the appropriate data access controls are in place, 

making organizations better equipped to govern their data and take control of their business processes while also 

reducing costs. To download Experian’s playbook "Data governance 101” click on the link  -  To learn more about 

Experian Data Quality Blogs click on this link 

Equifax Accuses Ant Financial of Intellectual Property Theft 

Ant Financial Services, the Alibaba Group Holding affiliate that runs Alipay, has denied that 

it used intellectual property from US consumer credit rating agency Equifax to develop its 

Sesame Credit rating system, according to a statement released by the company on 

Thursday in response to a Wall Street Journal report.  Equifax suspected former employee Daniel Zou, who left the 

US firm to join Ant Financial in China, of taking proprietary data from Equifax to his new employer, according to The 

Wall Street Journal article published on Wednesday, which cited people familiar with the matter.  Zou had joined Ant 

Financial several months after the Hangzhou-based company launched its Sesame Credit third-party rating service, 

which assigns a score to users of online payments platform Alipay. 

“We did not directly or indirectly encourage potential job applicants to obtain Equifax intellectual property or trade 

secrets,” said Chen Leiming, Ant Financial’s general counsel, in a statement. “This would be a violation of Ant 

Financial’s Code of Business Conduct and we would take immediate action against any employee found engaging in 

this behaviour.”   Source: SCMP 

 

mailto:biiainfoasia@gmail.com
http://images.go.experian.com/Web/ExperianInformationSolutionsInc/%7Bbc15deff-1ef9-47cf-9310-45fa3c861ede%7D_7-common-hurdles-to-overcome-during-a-data-migration.pdf
http://images.go.experian.com/Web/ExperianInformationSolutionsInc/%7Bfae9e3e9-f8a5-45e5-8d3c-5adf5f848815%7D_Data_Governance_101_ExperianandInfogix.pdf
https://www.edq.com/blog/?SP_MID=17767-g&SP_RID=618234-g&elqTrackId=714ffaf1edbc4e90bcb2ca892a03fd61&elq=e5523163fbe94cabae547c95227f05e7&elqaid=17767&elqat=1&elqCampaignId=8256
https://www.scmp.com/tech/enterprises/article/2164071/ant-financial-denies-use-equifax-ip-develop-sesame-credit-rating
http://www.biia.com/the-chief-data-officer-powering-business-opportunities-with-data/print-8
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MEMBER NEWS 
 

TruNarrative in Partnership with Whitepages 

TruNarrative, the financial crime platform and decision engine has announced a new partnership with Whitepages Pro 

– a leading provider of complementary fraud and identity verification solutions. 

Due to large scale data compromise, traditional identity and fraud checks can be easily manipulated or obtained by 

fraudsters, therefore it is crucial organizations are able to layer in enhanced checks for multiple, digital attributes such 

as email, mobile and IP. 

Enriching application data with further verification is an increasingly important defence against cybercrime, and most 

effectively as part of an overall layered, unified approach. Companies across many sectors, recognize using multiple 

data sources and being able to cross reference easily is a much more comprehensive and robust approach to 

onboarding and fraud prevention strategy. Both Whitepages Pro and TruNarrative share this core value. 

The partnership will help TruNarrative customers build a customizable risk score of their consumers, using real-time 

global identity data, machine learning, and network insights across the five-core consumer attributes of email, phone, 

person, address, and IP. 

The integration between the TruNarrative platform and Whitepages Pro was completed 

using TruNarrative’s open API.  Customers can build rules around granular data from 

Whitepages Pro to meet their individual risk profiles.   

John Lord, CEO of TruNarrative said:  “Whitepages Pro will make an excellent addition to 

the TruNarrative platform, facilitating stronger fraud detection and delivering more 

effective identity verification solutions for our clients. Providing fast but thorough results to 

companies striving to deliver a great digital journey is essential to us at TruNarrative, and 

so we are very happy to have integrated Whitepages Pro’s superb service into our 

platform.  Source: TruNarrative News 

Graydon Partners with TruNarrative to Combat Corporate Fraud 

Graydon has announced a technology partnership with TruNarrative to provide a 

corporate anti-fraud solution to the business community. 

Underpinned by the expertise of TruNarrative's data science and technology teams, 

combined with the predictive capabilities of Graydon's data, Graydon Detect exposes, 

prevents and combats fraud, by providing its consortium members with accurate, real-time 

insights, and draws upon Graydon's deep domain expertise in high-risk industry sectors 

including financial services, insurance, IT, petroleum, and construction. 

The platform also allows for the integration of third-party data sources, meaning users can 

supplement Graydon's insights with complementary data sets from any supplier, allowing 

maximum flexibility whilst optimizing fraud detection capabilities. 

The partnership operates on a reciprocal basis and sees TruNarrative integrating Graydon's extensive international 

business database used in trade credit, supplier management and corporate risk identification. Source: ThePayers.com  

  

mailto:biiainfoasia@gmail.com
https://trunarrative.com/news-resources/2018/08/06/whitepagespro/
https://www.graydon.co.uk/
https://trunarrative.com/
https://www.thepaypers.com/digital-identity-security-online-fraud/graydon-partners-trunarrative-to-combat-corporate-fraud/774969-26?utm_campaign=Feed%3A%2Bthepaypers%2FcfKW%2B%28The%2BPaypers%2BHeadlines%29&utm_medium=feed&utm_source=feedburner
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MEMBER NEWS 
 

Graydon and Rimilia Sign Partnership Agreement 

Graydon and Rimilia form a knowledge alliance to alert companies to 

fraud and market opportunities. 

Graydon, leading provider of business data, insights and analytics, has 

announced a strategic partnership with financial automation specialist 

Rimilia. Through stimulating awareness in the market, Graydon and 

Rimilia will help companies to gain access to capital and minimize their exposure to credit risk.  

Graydon and Rimilia will enable their clients to benefit from both Graydon’s accurate data and business acumen, 

and Rimilia’s AI-driven financial software for cash allocation, bank reconciliation and collections allowing them to 

make better business decisions to strengthen their competitive advantage and guarantee cash flow.  

The partnership sees the launch of a series of workshops designed to widen knowledge and share expertise for 

credit and finance professionals. The series of one-day events, Rimilia on Tour, starts on 4th October, and spans 

three weeks until 25th October in major cities across UK including Manchester, Birmingham and London. 

About:  Rimilia provides intelligent, finance automation solutions that enable organizations to control their cash flow 

and cash collection in real-time. The software solutions use sophisticated analytics and artificial intelligence (AI) to 

predict customer payment behaviour and easily match and reconcile payments, removing the uncertainty of cash 

collection.  The Rimilia software automates the complete account receivables process and eliminates unallocated 

cash, reducing manual activity by an average 70% and achieving best in class matching rates recognized by 

industry specialists such as The Hackett Group.  Source:  Rimilia Press Release 

Cristal Credit in Partnership with Global Cobranças Group 

BIIA member Cristal Credit International continues to strengthen its 

presence in Latin America by signing an exclusive agreement for its Due 

Diligence and Credit Report services with the Global Cobranças group in 

July 2018. 

Cristal Credit International offers expertise in credit management in the United 

States of America, Latin America and the Caribbean Islands with operations in 

Miami, Mexico City, Panama City, Santiago, Chile; Sao Paolo, Brazil and Buenos 

Aires, Argentina; providing expertise in some of the most dynamic and high risk 

market economies in the world.   Cristal Credit International continues to 

strengthen its presence in Latin America by signing an exclusive agreement for its Due Diligence and Credit Report 

services with the Global Cobranças group in July 2018.  

Global Cobranças Group is one of the Brazilian leaders of commercial debt collection, based in Joinville, Santa 

Catarina, Brazil. It will distribute the different services of Cristal Credit International all over the country. The kick-off 

will take place from 18 to 19 October 2018 in Joinville.  Source:  Cristal Credit 

 

 

mailto:biiainfoasia@gmail.com
https://www.rimilia.com/
https://www.rimilia.com/stories/graydon-and-rimilia-form-a-knowledge-alliance/
http://www.cristalcredit.com/
https://www.somosglobal.com.br/
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MEMBER NEWS 
 

The Forrester Wave™B2B Marketing Data Providers 

Dun and Bradstreet ranks as a leader 

and achieves the highest score 

possible in nine categories. 

Looking for the top provider of B2B sales 

and marketing data? Your search is over. 

The Forrester Wave™: B2B Marketing 

Data Providers, Q3 2018 is here to help 

guide your decision because it's an 

important one. Forrester conducted a 21-

criteria evaluation of B2B marketing data 

providers in order to research, analyze, 

and score each vendor across their 

current offering, strategy, and market 

presence. When they were finished, Dun 

and Bradstreet stood as one of the 

leaders in this space, receiving the 

highest scores possible in nine criteria, 

including data coverage, analytics, go-to-

market, as well as product roadmap and 

vision. 

Download the report to discover: 

 The leading B2B marketing data 

providers — with detailed vendor 

profiles 

 Key insights into the current state 

of the B2B marketing data 

provider market 

 Evaluation criteria for vendor selection 

 Emerging trends in the space 

If you are looking to build a trusted, high-quality data foundation to drive your sales and marketing strategy, start with 

this report. Fill out the form to the right to read it today! 

The Forrester Wave™ is copyrighted by Forrester Research, Inc. Forrester and Forrester Wave are trademarks of 

Forrester Research, Inc. The Forrester Wave is a graphical representation of Forrester's call on a market and is 

plotted using a detailed spreadsheet with exposed scores, weightings, and comments. Forrester does not endorse 

any vendor, product, or service depicted in the Forrester Wave. Information is based on best 

available resources. Opinions reflect judgment at the time and are subject to change.  To 

download the report click on this link: Dun & Bradstreet 

 

mailto:biiainfoasia@gmail.com
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MEMBER NEWS 
 

Qarar and Eureka in Partnership on Analytics 

Qarar, a leading regional credit risk and decision analytics company and subsidiary of SIMAH, the Saudi 

Credit Bureau, has announced a new partnership with Eureka, a cutting edge company in the field of telecom 

data and artificial intelligence.   

Qarar and Eureka will work together to build and offer data driven solutions to banks and other financial institutions in 

the areas of credit risk and customer acquisition, leveraging telecom data to enable increased customer access to 

finance and insurance products.   

Zaid Kamhawi, CEO of Qarar, commented: “The ability to harness insights from more diverse data 

pools holds the promise of reducing losses and increasing revenues. Eureka’s advanced analytics 

and artificial intelligence develops unique customer insights leveraging telecom behavioral and 

location data. Access to such exclusive insights always adds more business value for our customers.  

This partnership offers readymade solutions for banking, finance and telecom companies combined 

with Qarar’s credit risk and data analytics expertise to bring unique competitive edge in risk management and 

campaign management” Benjamin Soemartopo, CEO of Eureka, commented: “Eureka enables partnerships between 

mobile operators and financial institutions.  We are delighted to partner with Qarar with our products for the financial 

sector to unlock growth and increased access to finance in the Middle East and GCC region.”   Source: Zawya 

Credit Freeze Flaw May Have Revealed Data Subject’s PIN to Fraudsters 

According to various press reports, Experian’s process to retrieve a PIN that safeguards a frozen Experian 

credit report had a security defect, making it easier for a fraudster to potentially get the PIN, unfreeze the 

report and open new accounts in someone else’s name.  NerdWallet first reported on the flaw after one of its 

readers alerted the personal finance website.  

Experian has since addressed the issue, the company said.  however the company has not said how long the defect 

was in place or whether it will issue new PINs.  “While we are confident that our authentication is secure and no 

credit files are at risk, we have taken additional steps to make the process more secure,” the company said in a 

statement. “We continue to regularly monitor our systems, taking immediate action when warranted to strengthen 

data security.”  Source: USA Today 

Equifax UK Fined Maximum Amount Under DP Act 1998 for Security Breach 

The UK Information Commissioner’s Office (ICO) has issued Equifax Ltd with a £500,000 fine for failing to 

protect the personal information of up to 15 million UK citizens during a cyber-attack in 2017.  

Information Commissioner Elizabeth Denham said: “Multinational data companies like Equifax must understand what 

personal data they hold and take robust steps to protect it.  Their boards need to ensure that internal controls and 

systems work effectively to meet legal requirements and customers’ expectations. Equifax Ltd showed a serious 

disregard for their customers and the personal information entrusted to them, and that led to the fine.” The fine is the 

maximum available under the 1998 DP Act, which was the legislation at the time of the contravention, and also the 

first maximum fine issued under the previous legislation.  Source: ICO 
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MEMBER NEWS – ACHIEVEMENT AWARDS 
 

Equifax Featured in 2018 IDC FinTech Ranking 

Top 20 ranking (out of 100) reaffirms position as a mainstay on prestigious 

industry list  

Equifax (NYSE: EFX), a global information solutions company, has announced 

that it has once again been named to the 2018 IDC FinTech Rankings, the most 

comprehensive vendor ranking within the financial services industry.  The company has earned a spot on the annual 

ranking in each of the 15 years the ranking has been produced.  

The annual IDC Financial Insights FinTech Rankings recognizes companies that are among the top financial 

technology providers worldwide based on 2017 calendar year revenues. Global providers of financial technology in 

hardware, software and services are categorized and evaluated by IDC to determine key players in the space.  

Source: Equifax Press Release 

CRIF Featured in 2018 IDC FinTech Ranking 

For the sixth year running, CRIF has been included in the prestigious IDC FinTech 

Rankings, taking 35
th

 place in 2018 in the global classification, and top spot among 

Italian companies. 

In its fifteenth edition, the IDC FinTech classification assesses the main global suppliers of financial technology 

based on revenues for the previous calendar year obtained in the hardware, software and/or services sector.  CRIF, 

like the other companies in the IDC FinTech Rankings, represents excellence among those suppliers that work with 

great determination and commitment to give solid support to financial institutions so that they can successfully 

implement their digital transformation initiatives. 

 “CRIF has always adopted a farsighted approach as well as a highly innovative model, which recognizes the factors 

characterizing successful players, who are ready for the future. The continuous and fast development of the context 

we operate in is a strong stimulus for the development of added-value solutions, which CRIF develops through its 

Intelligent Network Services Platform (INSP), based on a distinctive mix of knowledge, information and technology, 

incorporated into a service offering recognized by clients on a global level”, commented Eugenio Bonomi, CRIF 

CEO for business and global technologies.  Source: CRIF Press Release 

TransUnion Receives Outstanding Company Culture Award 

TransUnion (NYSE: TRU) has announced that the company was awarded the 19th 

Annual ITA (Illinois Technology Association) CityLIGHTS Award for “Outstanding 

Company Culture.” The 19th Annual ITA CityLIGHTS Awards is the premier annual 

event in the region that elevates and honours achievements from the local 

technology community. 

The Outstanding Company Culture Award goes to companies that have instilled a high-performance culture in their 

workplace by encouraging employees to take their career to the next level, fostering diversity and inclusion, and are 

committed to positively contributing to the community.  Source: TransUnion Press Release 
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INDUSTRY NEWS 
 

Celcom, Koble to Offer B2B Matching Solutions In Asia 

CELCOM Axiata Bhd has partnered Koble Inc. to become the first operator in Asia that provides digital 

business-to-business (B2B) matching solutions. Celcom via Axiata Group Bhd’s enterprise services arm, 

Xpand, will market the platform together with Koble in the Asian market — particularly across Axiata’s 

footprints. 

Koble, is powered by artificial intelligence that enables professionals to discover, connect and facilitate business 

deals with buyers and suppliers around the world, particularly for B2B matchmaking between small and medium 

enterprises and bigger corporations.  Koble founder and CEO Fabrice Saporito said the total number of users in 

Malaysia has grown to 200 companies since the exclusive licensing agreement was inked last month. The company 

has also set up its Asia-Pacific headquarters in Kuala Lumpur following its partnership with Celcom.  Saporito said 

the company plans to expand its customer base to 1.7 million users in Asia by 2021. Koble and Axiata are planning 

to launch Koble in Indonesia and Thailand by yearend.  

About Koble:  Business Matchmaker.  Because buying and selling involves multiple roles across different functions, 

we’ve designed Koble to make sure you’re connecting with the right people. From the Fortune 500 to local small 

businesses, participants in the B2B buying and selling process around the world are flocking to Koble.  By setting up 

products and market preferences upon signup one can automatically joining a community with matching interests. 

Every time new users with similar preferences join the Koble platform the community of qualified businesses grows 

with them. 

About:  Celcom is Malaysia’s premier and most experienced mobile telecommunications company with the widest 

coverage in the nation. It provides both prepaid and postpaid mobile services to close to 11 million subscribers. 

Celcom is also growing its position in content and Value Added Services (VAS), enterprise solutions, bulk wholesale 

services, digital services and machine-to-machine (M2M) solutions, in line with evolving technologies and changing 

consumer behaviour in Malaysia.   Source: Malaysia Reserve 

DataFox Adds to Its Account Scoring Solution 

DataFox, a company intelligence provider, has added new capabilities to its Account Scoring solution, 

designed to help sales teams prioritize best-fit accounts and ensure balanced territories. New Account 

Scoring visualizations leverage data science to help companies surface accounts that best fit their ideal customer 

profile (ICP). The Dynamic Tiering feature ensures sales leaders can distribute accounts based on quality as well as 

quantity. DataFox's Account Scoring solution, launched in February, is built on a foundation of artificial intelligence-

sourced, human-verified company data as well as real-time Growth Signals. It incorporates the following types of 

data: 

 DataFox firmographic data, such as location, headcount, tech stack, industry, and revenue; 

 DataFox Growth Signals, including 68 types of customizable, real-time indicators of companies' changing 

conditions and needs, such as hiring trends, product launches, conference sponsorships, and funding 

information; and 

 Users' proprietary data, such as custom CRM inputs or third-party data. 

Scoring criteria become transparent to end-users, and administrators can instantly view the distribution of scores 

across all companies, compare sample groups, and make refinements. Source: Destination CRM 
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INDUSTRY NEWS 
 

HG Data Acquires Pivotal iQ 
HG Data announced that it has acquired Pivotal iQ. This acquisition extends HG Data’s position as the world’s 

leading technographics provider by adding Pivotal iQ’s IT contract data, spend intelligence and an intuitive interface 

that helps businesses generate better insights. The combined company delivers the industry’s highest quality and 

broadest technology usage data relied upon by sales and marketing teams to accelerate pipeline and revenue 

growth. 

Key customer benefits include: 

 Richer combined technographic datasets, including broader coverage of IT contracts, contract 

values and renewal dates 

 Deeper technographic insights leading to predictive intelligence 

that helps businesses size markets, target the right prospects 

and accelerate sales 

 Better access to all data with an intuitive user interface that 

helps businesses prioritize and identify opportunities faster and 

more reliably” 

 Larger global footprint built to leverage rapidly accelerating 

international growth opportunities 

Starting immediately, both HG Data and Pivotal iQ customers will see an increase in the quality and number of 

companies, contracts, and technographic data that they can access. Over time, HG Data will bring together the best 

features of each platform to help customers accelerate their business growth. 

Both HG Data and Pivotal iQ leverage advanced data science approaches to deliver the highest level of accuracy in 

the market. Customers can better identify their target accounts, predict and prioritize them based on their likelihood 

to purchase, and directly connect with the right buyers at the right time. 

“Our vision for Pivotal iQ has been to deliver the best intelligence on the IT sourcing activities of organizations, 

empowering businesses to make better decisions,” said Tim Royston-Webb, Pivotal iQ CEO. “By joining with HG 

Data, our joint customer base now has access to an unparalleled portfolio of firmographic and technographic data 

along with intuitive decision tools that will help their businesses grow and succeed.” 

The Pivotal IQ team will join HG Data immediately. The combined companies will retain the Pivotal IQ office in 

London and HG Data’s existing Santa Barbara-based headquarters. Terms of the deal were not disclosed. 

About Pivotal iQ 

Pivotal iQ provides deep sourcing intelligence and diagnostic tools on and for the ICT industry, analyzing the 

industries supply and purchasing activities to identify points of significant business value for enterprise companies 

and the providers that serve them. Using Big Data principals and the latest technologies we are now able to provide 

you with the best view in the market of your customers and prospects ICT sourcing activities. Real predictive sales 

enablement is at last possible. Our tools allow you to better understand the customer environment before you make 

that call by understanding what they spend, what they have purchased, what has been outsourced and their budget 

position.  Learn more at http://www.pivotal.iQ  Source:  HG Data Press Release  
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DISRUPTIVE TECHNOLOGIES 
 

FICO Makes Artificial Intelligence Explainable 

FICO Makes Artificial Intelligence Explainable with Latest Release of its Analytics Workbench 

Cloud-Based Analytics Workbench, with xAI Toolkit, Enables Data Scientists to Build Transparent and Predictive 

Machine Learning Models.  Highlights: 

 New explainable artificial intelligence toolkit (xAI Toolkit) meets customers’ increasing demand for 

industry-leading artificial intelligence that business users can understand 

 Boosts decision performance by embedding predictive and prescriptive 

models directly into real-time business operations to create faster, more 

impactful business outcomes 

 Intuitive user experience provides direct and immediate access to data 

and insights dynamically, as the AI learns 

 Powered by the high-performance FICO® Decision Management Platform, FICO® Analytics Workbench™ 

can crunch data of any size and shape, and operationalize high performance analytics, machine learning 

and AI 

 Leading analytics firm FICO today announced the latest version of FICO® Analytics Workbench™, a 

cloud-based advanced analytics development environment that empowers business users and data 

scientists with sophisticated, yet easy-to-use, data exploration, visual data wrangling, decision strategy 

design and machine learning. 

As new data privacy regulations shine a spotlight on AI and machine learning, the FICO Analytics Workbench xAI 

Toolkit helps data scientists better understand the machine learning models behind AI-derived decisions. 

“As businesses depend on machine learning models more and more, explanation is critical, particularly in the way 

that AI-derived decisions impact consumers,” said Jari Koister, vice president of product management at FICO.  

“Computers are increasingly a more important part of our lives, and automation is just going to improve over time, so 

it’s increasingly important to know why these complicated AI and ML systems are making the decisions that they 

are,” said assistant professor of computer science at the University of California Irvine, Sameer Singh. “The more 

accurate the algorithm, the harder it is to interpret, especially with deep learning. Explanations are important, they 

can help non-experts to understand the reasons behind the AI decisions, and help avoid common pitfalls of machine 

learning.” 

Built for both business users and data scientists, the FICO® Analytics Workbench™ combines the best elements of 

FICO’s existing data science tools with several open source technologies, into a single, cloud-ready, machine 

learning and decision science toolkit, powered by scalable Apache Spark technologies. The Analytics Workbench 

provides seamless and automated regulatory audit compliance support, producing the necessary documentation for 

internal review and external regulators. 

The Analytics Workbench has been designed for users with a variety of skill sets, from credit risk officers looking for 

a consistent tool to data scientists and business analysts collaborating and working together to inform and enrich 

strategic decision making. With an intuitive interface, users can expect faster time-to-value, higher levels of 

productivity, and significant business improvements through analytically powered decisions. 

For more information, click here.  Source: FICO Press Release 
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DISRUPTIVE TECHNOLOGIES 
 

Artificial Intelligence (AI) to Create 58 Million New Jobs By 2022 

As technological breakthroughs rapidly shift the frontier between the work tasks 

performed by humans and those performed by machines and algorithms, global 

labour markets are likely to undergo major transformations. 

Machines and algorithms in the workplace are expected to create 133 million new 

roles, but cause 75 million jobs to be displaced by 2022 according to a new report from 

the World Economic Forum (WEF) called The Future of Jobs 2018. This means that 

the growth of artificial intelligence could create 58 million net new jobs in the next few 

years. 

With this net positive job growth, there is expected to be a major shift in quality, location and permanency for the new 

roles. And companies are expected to expand the use of contractors doing specialized work and utilize remote 

staffing.  In 2025, machines are expected to perform more current work tasks than humans compared to 71% being 

performed by humans as of now. Due to this transformation, it will have a major impact on the global workforce. 

This report is intended to provide guidance on how to improve the quality of the work being done by humans and 

how people should become prepared for emerging roles. And it is based on a survey of chief human resources 

officers and strategy executives from more than 300 global companies across 12 industries and 20 emerging 

economies. Plus, the report has determined that 54% of employees of large companies would need to up-skill in 

order to fully harness these growth opportunities. Over half of the companies surveyed said that they plan to train 

only employees in key roles and only one-third are planning to train at-risk workers. 

Nearly 50% of all companies are expecting their full-time workforce to shrink by 2022 due to automation, but 40% are 

expecting to extend their workforce and more than 25% are expecting automation to create new roles in the 

enterprise.  "It is critical that business take an active role in supporting their existing workforces through reskilling and 

upskilling, that individuals take a proactive approach to their own lifelong learning, and that governments create an 

enabling environment to facilitate this workforce transformation. This is the key challenge of our time," said World 

Economic Forum founder and executive chairman Klaus Schwab. 

Some of the fastest growing job opportunities across all industries include data analysts, software developers and 

social media specialists. Plus, jobs that require “human skills” like sales and marketing, innovation and customer 

service are also expected to increase in demand. Some of the jobs that are expected to go away include data entry, 

payroll and certain accounting functions. The WEF is working across multiple industries to design roadmaps to 

respond to these new opportunities. 

The respondents provided three strategies to cope with these challenges. This includes hiring wholly new permanent 

staff with skills around new technologies, completely automating certain work tasks and retraining existing 

employees. And a smaller number of companies are expecting to allocate the work to freelancers and temporary 

workers. 

This WEF report seems to reaffirm a previous study from PwC where it was determined that AI, robotics and 

smart automation technology will bring greater economic benefits. And this could contribute up to $15 

trillion to global GDP by 2030.    Source: Cyber Security Intelligence 
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CREDIT BUREAU NEWS 
 

USA House of Representatives Amends The Credit Access and Inclusion Act 

Credit Access and Inclusion Act of 2017 amended 06/25/2018 

(Sec. 2) This bill amends the Fair Credit Reporting Act to allow the reporting of certain positive consumer-credit 

information to consumer reporting agencies. Specifically, a person or the Department of Housing and Urban 

Development may report information related to a consumer's performance in making payments either under a lease 

agreement for a dwelling or pursuant to a contract for a utility or telecommunications service. However, information 

about a consumer's usage of any utility or telecommunications service may be reported only to the extent that the 

information relates to payment by the consumer for such service or other terms of the provision of that service.  

Furthermore, an energy-utility firm may not report a consumer's outstanding balance as late if the firm and the 

consumer have entered into a payment plan and the consumer is meeting the obligations of that plan. 

Specified provisions of the Consumer Credit Protection Act that establish civil liability with respect to furnishers of 

information to consumer reporting agencies shall not apply to any violation of the bill. 

The Government Accountability Office must report on the consumer impact of such reporting.   Source: US Congress 

Millions of Australians gain access to more financial information as illion prepares 

for Comprehensive Credit during September 

illion, the data and analytics business, today announced they had completed loading the big four banks’ unsecured 

portfolios’ Comprehensive Data into their credit bureau. 

The financial industry and illion have been lobbying the government to enable Comprehensive Reporting for over 20 

years and it is finally here. During the month of September, all the major Australian banks will have completed 

providing positive credit information to the illion credit bureau. They will join several other credit providers who have 

already started participating in Comprehensive Reporting. 

This information includes: 

 The type of credit accounts a person holds and who is providing it; 

 The date the account was opened and closed; 

 Whether a person paid their account each month on time. 

Comprehensive Reporting means financial institutions tell bureaus how quickly people pay their bills. The new 

system will start with credit cards and personal loans. Repayment information on mortgages will become available 

over the next 12 months. 

This new data enables credit bureaus to determine a consumer’s credit score more accurately. This is revolutionary 

as it means illion infrastructure and analytics can help financial institutions price loans specific to a person. If a 

consumer is on top of their finances, they are well placed to get a better interest rate. Just as important, the new data 

will also help credit providers lend more responsibly, as it will assist in determining when not to lend. 

Source: Illion   Formerly Dun & Bradstreet Australia 
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CREDIT BUREAU NEWS 
 

TransUnion Outlines Consumer Concerns in National Survey, Introduces New 

Mobile App to Empower Consumers 

Only 15 Percent of Americans Feel They Have the Tools Needed to Protect Their 

Personal Data, Survey Finds 

TransUnion has announced key survey findings that reveal personal data security is increasingly top of mind for 

people, and most consumers feel unprepared to deal with it. Seventy-five percent of respondents indicated they have 

become more concerned about data breaches in the past year. More than 50 percent think they are vulnerable to 

identity theft and credit card fraud, and more than 75 percent of respondents know someone who has been affected 

by a fraud or data breach. However, only 15 percent of respondents feel highly confident they have the tools they 

need to protect themselves from fraud and data breaches. 

To provide consumers with a free resource for protection, TransUnion recently launched an app called 

myTransUnion. The new mobile app allows consumers to quickly and easily freeze and unfreeze their credit reports 

for free in a matter of seconds, whenever they need, right from their pocket. A credit freeze protects consumers by 

preventing lenders from checking a credit report to open a new account – which can prevent fraudsters from opening 

an account in a consumer’s name and also prevents credit information from being released for certain other inquiries. 

myTransUnion is available for download from the Apple App Store and Google Play Store. 

TransUnion is introducing the app in time for consumers to take advantage of the “free freeze” law that goes into 

effect on September 21, 2018. In May 2018, the Economic Recovery, Regulatory Relief, and Consumer Protection 

Act was signed into law requiring that consumers be given the ability to place and remove a freeze on their credit 

files -- for free. TransUnion applauds this law as an important step forward in empowering consumers with the tools 

they need to understand and manage their credit and protect their personal information. 

TrueIdentity is one example that gives millions of consumers the ability to lock and unlock their credit with a single 

swipe while also providing insurance for identity theft. And earlier this year we were the first to provide alerts in our 

consumer products that notify consumers with a locked credit report that a fraudster has attempted and been 

stopped from applying for credit in their name.” 

According to the company’s latest survey, many Americans have experienced a fraud and/or data breach, with 54 

percent of respondents indicating that they have been a victim at least once. Further, one in five of those victims 

reported they have been a victim more than once in the last 18 months. 

For more information visit transunion.com/credit-freeze. To get started with a free credit freeze, download the 

myTransUnion mobile app from the Apple App Store and Google Play Store. 

About the Survey:  TransUnion conducted an online survey of 1,000 nationally representative US adults ages 18+, 

fielded by IPSOS in August 2018.  Source: TransUnion Press Release 
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