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Late Breaking News: 

• Acquisitions, Partnerships, Product Development and International Expansion 

• Forrester: These Five Threats Could Hobble Pandemic Recovery 

Member News: 

• CTOS Data Systems Unveils Application Fraud Bureau IDGuard 

• CTOS Provides Tenant Screening for Landlords, Property Agents 

• Cerved Group Q4 2020 Revenue Down 14.7%, Full Year Down 6.3% 

• Credit Information Corporation (CIC) Enlists 106th Accessing Entity 

• DUNS100 Achievers Program Launches in the UAE 

• Creditinfo Group Becomes Majority Shareholder of Kredītinformācijas Birojs (KIB) 

• Creditinfo Appoints Former Experian Consultant as Global Sales Leader 

• Equifax Partners with Recordent to Provide Credit Reports to MSMEs 

• kompany is Partnering with Fellow RegTech Firm RiskScreen 

• LexisNexis® Risk Solutions Named Best Cybersecurity Solution by Asian Private 

Banker Technology Awards for Second Year in a Row 

• LexisNexis Risk Solutions Named “Best Fraud Prevention Company” in 2021 

FinTech Breakthrough Awards 

Industry News: 

• Heard on the (Wall) ‘Street’:  Analyst Waits for Revenue Growth at D&B 

• FICO Analytics Boosts Fraud Detection 

• Fitch Group to Acquire CreditSights, Inc. 

• Trulioo Appoints Hal Lonas as CTO 

• ZoomInfo Announces Executive Leadership Changes to Power Growth 

Credit Bureau News: 

• Equifax Announces Acquisition of i2verify 

• One Year after COVID-19, New TransUnion Research Shows Digital Fraud 

Attempts Against Businesses Have Increased by 46% 

• Experian and Rate Reset Collaborate to Enable Credit Unions To Provide A 

Frictionless Digital Prequalification Experience 

• UK Credit Awareness Week: Millions Still Excluded From Mainstream Financial 

Services Despite Drop in ‘Credit Invisibles’ 

• FICO Survey: 56% of Filipinos Prefer to Use Digital Channels to Engage with their 

Bank During Financial Hardship 

 
BIIA Needs You:  Invitation to Participate in the Working Group for the BIIA 2022 
Conference 

Should you be interested in joining the Working Group please contact Neil Munroe, Deputy 
Managing Director and Conference Chair at munroen@biia.com.  Being part of the 
Working Group will involve participating in regular calls (every 2/4 weeks) with other 
members to initially agree the theme and subsequently to develop the agenda. 
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LATE BREAKING NEWS 
 

Acquisitions, Partnerships, Product Development and International Expansion 

BIIA monitors year by year the activities of members and other industry players in terms of the number of acquisitions 

made, partnerships entered, internal product development and international expansion.  This information is collected 

from industry announcements and covered half-yearly in our regular newsletter. 

Notwithstanding COVID-19 our industry invested in business development, however compared to 2019 the deal 

volume was over 40% less than in the prior year.  In 2016 and 2018 investments in analytics was a fast track to value 

added.  The investment phase in analytics appears to have slowed down.  In regard to internal product development, 

there was a drop of 60% in announcements. Investment in the ‘Identity’ segment, in particular seeking growth through 

partnerships, continues unabated. Currently it is one of the fastest growing segments in business information.  

Partnering appears to be still a fast-track method for customer, information or platform sharing. 
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LATE BREAKING NEWS 
 

Forrester: These Five Threats Could Hobble Pandemic Recovery 

If businesses are going to successfully navigate the road ahead, they'll need to focus on these security 

problems and attack vectors.  A new report from Forrester is giving enterprises a path forward out of the 

pandemic with a serious security warning: There are five major problems, and five attack vectors, which 

could slow post-pandemic progress in 2021. 

The five greatest threats to businesses in 2021 will be different from 

those in 2020, but Forrester is predicting the attack vectors used by 

cybercriminals to be similar to those from last year. In descending 

order, the most common attack vectors for 2021 will be: 

• Web application attacks like SQL injection, XSS and 

remote file inclusion, 

• Exploitation of lost or stolen assets, 

• Malware, 

• Software vulnerabilities and exploits, 

• Use of stolen credentials. 

Of the five vectors Forrester warns about, only malware attacks are predicted to decline in 2021. The rest, the report 

said, will be seen increasingly often as the year goes on. 

Security professionals will need to keep tabs on those five threat vectors, but they aren't the only things that could slow 

pandemic recovery operations. In addition to those five attack types, there are five emerging types of threats that will 

be dangerous in 2021, and those five threats could use the aforementioned attack vectors to achieve attacker 

objectives. 

1. COVID-19 misinformation and espionage will shift to disrupting vaccine programs:  With COVID-19 vaccination 

efforts full steam ahead, state-sponsored misinformation campaigns will start trying to attack vaccine distribution, 

verification, and recovery chains. Forrester is warning any businesses involved in COVID-19 vaccine research, 

manufacture, distribution, storage and administration to be on high alert "for espionage and covert action aimed at 

disrupting or degrading those efforts." 

Forrester recommends that security pros in the healthcare and government sectors, as well as those that supply them, 

leverage information from sources like the Health Information Sharing and Analysis Center in order to keep up on 

current threats, counter misinformation and ensure cyberattacks don't slow pandemic recovery. 

2. Insider threats from unhappy employees will spike:  "As the next normal fully takes shape in 2021, the economic 

uncertainty for enterprises has started to force tough decisions," Forrester said. Employees who have been worried 

about job security over the past year will be on edge and could become insider threats when faced with financial 

woes and unemployment. 

Forrester recommends implementing endpoint detection and response software trained to recognize malicious insider 

activity, as well as taking the time now to establish reliable identity and access management policies that will eliminate 

unnecessary permissions for current employees as well as quickly terminating access for employees who leave. 

To be continued on the next page 
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LATE BREAKING NEWS 
 

Forrester: These Five Threats Could Hobble Pandemic Recovery 

3. Identity theft and account takeover will continue to be a major threat:  "We estimate that, exacerbated by COVID-19 

and the resulting growth in digital interactions, identity theft and account takeover increased by at least 10% to 15% from 2019 

to 2020. Anticipate another 8% to 10% increase in identity theft and account takeover fraud in 2021," the report said. 

Organizations need to improve identity verification techniques by adding additional authentication factors, 

implementing zero-trust security, considering passwordless authentication and using other verification methods to 

ensure compromised credentials can't be used by bad actors. 

4. Bots-as-a-service are a rising threat:  In 2019, the last year data was available, bad bots constituted 24.1% of all internet 

traffic, and Forrester said it likely rose again in 2020 and will continue to rise in 2021. Bot services that make programming and 

deploying bots a simple matter of having the money to do so will only increase the threat, which is responsible for problems 

like inventory hoarding, credential stuffing, ad fraud, web scraping and other problems.  

Online retailers should invest in bot management solutions that can detect and defend against the sort of bots that 

make the above-mentioned problems such a headache for consumers and B2B customers. "Web application providers: 

Work with your bot management vendor to cut off the bots-as-a-service business model. Manufacturers whose 

merchandise is sold by other websites: Educate your sellers about bots as a service and ask about their bot 

management implementations," Forrester said. 

5. COVID-19 apps are vulnerable and desirable targets:   Contact tracing apps and "immunity passports" that have been 

rolled out in several countries around the world have been easy targets "despite the promise of strong privacy and security," 

Forrester said. One app from India had no server-side data validation and insufficiently checked APIs, leading one security 

researcher to be able to determine who was sick and where they lived; another app from Qatar exposed national ID numbers 

and the health status of more than one million 

people. 

COVID-19 apps are filled with valuable 

personal information, and Forrester 

recommends four precautions for 

organizations that use them or build them: 

• Ensure strong role and event-

based access controls are in 

place, 

• Pseudonymize and encrypt all 

data at all times, 

• Enforce severe access 

policies on third-party access, 

• Define and enforce strict data 

retention policies. 

Source:  TechRepublic 
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MEMBER NEWS 
 

CTOS Data Systems Unveils Application Fraud Bureau IDGuard 

CTOS Data Systems Sdn Bhd, Malaysia’s largest credit reporting agency, has rolled out its application fraud bureau 

CTOS IDGuard with local leading banks. These banks are Maybank, RHB, CIMB, Alliance Bank and Ambank. 

CTOS IDGuard is South-East Asia’s first application fraud bureau and is 

powered by GBG’s industry leading fraud detection engine, which is able to 

provide the banking sector with real-time automated alerts on potentially 

fraudulent credit applications. 

“At CTOS, we are continuing to bring world-class fintech solutions such as 

IDGuard to life in the Malaysian market, while using homegrown talent and 

knowledge to ensure local implementation is the best possible, ” said Dennis 

Martin, (pic) group chief executive officer of CTOS Digital. 

Martin said the CTOS IDGuard had gone through over two years of planning, design, analysis and production as well 

as rigorous testing in its pilot phase.  He added that three more banks will be coming on board in the next quarter, 

with several more indicating their interest to participate in the platform 

Since July 2020, CTOS IDGuard has successfully identified and prevented potential fraud losses of up to RM50mil in 

fraudulent applications including personal loans, cards, auto-financing, mortgages and SME loans, which equates to 

a 74% increase from the banks’ normal detection rates.  Source: Thestar.com   To read the full story click on this link. 

CTOS Provides Tenant Screening for Landlords, Property Agents 

Dennis Martin, CEO of CTOS Digital Sdn Bhd, the holding company of CTOS Data 

Systems, said the “CTOS Tenant Screening” is the latest in its move to bring digital 

business solutions to more diverse industries across Malaysia. 

“Tenant screening is common practice around the world that is starting to gain traction 

in Malaysia. As Malaysia’s largest Credit reporting agency, with access to up-to-date 

and comprehensive datasets, we are pleased to make this service directly accessible 

to everyone, ” he said. 

The digital platform provides users with access to tenant screening reports that demonstrate the tenant applicant’s 

ability and willingness to pay their bills on time. The consent to get this report can also be done online. By using CTOS 

Tenant Screening reports, landlords will be able to receive background checks including ID verification, financial 

checks, legal cases & bankruptcy (if any). 

The “know-your-customer” screening includes politically exposed persons (PEPs) watch lists, sanction watch lists, 

enforcement watch lists and adverse media watch lists. CTOS Digital said the screening may red-flag any pertinent 

information to reduce the risk of payment defaults, property damage and eviction hassles.  The CTOS tenant 

screening report is available at 50% ff from now till March 31. A single report is priced at RM14.90 and a package of 

10 reports for RM125 after discount. 

For details of the CTOS tenant screening report, visit www.ctoscredit.com.my  Source:  Thestar.com  
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MEMBER NEWS 
 

Cerved Group Q4 2020 Revenue Down 14.7%, Full Year Down 6.3% 

The Impact of the Covid-19 Pandemic Confirms the Resiliency 

of the Group’s Business Model 

• Revenues: 487.8 million euros, -6.3% compared to 
520.6 million euros in 2019; 

• Adjusted1 Consolidated EBITDA: 203.6 million euros, -14,0% compared to 236.6 million euros in 2019, 
representing a percentage of revenues of 41.7%; 

• Adjusted1 net profit: 92.7 million euros, -13.6% compared to 107.2 million euros in 2019; 
1) The adjusted EBITDA excludes the impact of the Performance Share Plan with reference to the 2019-2021 plan and the 2022- 

2024 plan; Adjusted Net Income excludes non-recurring income and expenses, amortized loan expenses, amortisation of the 

Purchase Price Allocations resulting from company consolidation and non-current tax items. 

Analysis of Consolidated Revenues 

In the 2020 financial year the Group’s consolidated revenues decreased by 6.3% and now stand at 487.8 million 

euros compared to 520.6 million euros the previous year (-9.5% on an organic basis).  Divisional revenues decreased 

by 6.6%, from 520.6 million euros to 486.3 million euros, net of the capital gain of 1.5 million euros made on a property 

sold in Turin, which was deemed no longer functional for current operating requirements. 

The Risk Management business unit recorded significant growth in the Financial Institutions segment thanks to the 

good performance posted by our Business Information services and the new support services to banks in the 

disbursement of loans guaranteed by the Central Fund. With reference to the Business segment, the Covid-19 Impact 

Assessment services partly offset the lower consumption of businesses that suffered during the lockdown period. 

The Growth Services business unit grew both in terms of external lines with the consolidation of the companies 

acquired in 2019 in the field of advisory services, and in terms of internal lines with the Atoka intelligence sales 

services. 

The decline in revenues of the Credit Management business unit is mainly due to the slowdown in court activities, 

particularly marked during the second quarter lockdown, and to lower volumes linked to servicing contracts in 2020. 

Source:  Cerved Group Earnings Release 

Divisional Revenues 

in millions of Euro 
Year 2019 Year 2020 % Growth 

Risk Management - 

Financial Institutions 
126.2 131.7 4.3% 

Risk Management - 

Corporate 
158.0 142.6 (9.7%) 

Risk Management 284.2 274.3 (3.5%) 

Growth Services 51.5 59.7 15.9% 

Credit Management 184.9 152.3 (17.6%) 

Divisional Revenues 520.6 486.3 (6.6%) 

 

mailto:biiainfoasia@gmail.com
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MEMBER NEWS 
 

Credit Information Corporation (CIC) Enlists 106th Accessing Entity 

ENJOIN LENDERS TO USE DATABASE FOR ASSESSING BORROWERS, MSMES 

Credit Information Corporation (CIC), the state-run public credit registry and central 

repository of Filipinos’ credit information, marked the onboarding of its 106th Accessing 

Entity (AE) with the addition of Paramount Life & General Insurance Corporation, Malayan 

Bank, Community Rural Bank of Medellin (Cebu), Inc., and Hiyas Banking Corporation, 

together with other lending and financing companies. 

Accessing entities are financial institutions authorized by the CIC to use its database in 

assessing the creditworthiness of their borrowers—both individuals and firms or the 

micro, small, and medium enterprises (MSMEs).  

“As of date, we have a total of 576 submitting entities in production, 106 of which are now accessing the CIC data for 

their risk assessment and credit-decisioning activities. And we believe that the CIC database—with almost 25 million 

unique borrowers—is a worthy investment for them at P10 per credit report inquiry,” CIC Senior Vice President for 

Business Development and Communications Atty. Aileen L. Amor-Bautista said.   To read the full story click on this 

link 

DUNS100 Achievers Program Launches in the UAE 

CRIF Gulf (Dun & Bradstreet) launched its DUNS100 Achievers 

programme in the UAE on March 23. The programme will rank 

UAE businesses accurately and reliably based on defined and 

measured criteria. 

Dun & Bradstreet, one of Wall Street’s oldest data and analytics 

providers, is a global organization with a cloud database of more than 400 million users worldwide. With over 500,000 

small to large-sized companies in the UAE, the DUNS100 programme will rank outstanding performers based on their 

operational and financial performance. 

A team of analysts and economists from CRIF Gulf will produce a comprehensive list of leading UAE companies 

across a broad spectrum of industries, allowing businesses in the Emirates and across the globe the ability to access 

reliable information about leading corporations from different sectors. This will enable businesses to access to data 

such as an organization’s turnover and creditworthiness. 

The rankings will be published on www.duns100.ae. Additional DUNS100-related content will be featured on Gulf 

News.com, and notable organizations will be invited to share their thought leadership insights and ideas on the 

platform.  Manjeet Singh Chhabra, the Managing Director of CRIF Gulf, said, “DUNS100 aims to recognize and 

celebrate achievements of UAE businesses. This also propels them further to the next level and inspires their peers 

to do better.” 

CRIF Gulf is a worldwide network partner of Dun & Bradstreet and a global credit and supplier risk information 

provider. The organisation also provides integrated services and solutions for businesses, commercial information, 

credit and marketing management.  Source:  Gulfnews.com/business 

  

mailto:biiainfoasia@gmail.com
https://www.biia.com/credit-information-corporation-cic-enlists-106th-accessing-entity
https://www.biia.com/credit-information-corporation-cic-enlists-106th-accessing-entity
https://www.duns100.ae/knowmore
https://gulfnews.com/business/duns100-achievers-programme-launches-in-the-uae-1.1616313476450


 
 

BIIA NEWSLETTER ISSUE 04 I - 2021 
 

Copyright © BIIA 2021  - For Member Internal Use Only – To Request Permission to Publish Contact: bartelsjc@biia.com 

The content of this newsletter does not necessarily reflect the opinion of BIIA and its members. BIIA is not responsible for the use which 

might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty of any kind.  

Neither will BIIA be responsible for any errors.  To unsubscribe: Contact biiainfoasia@gmail.com     

  
 
 

8 
 
 

MEMBER NEWS 
 

Creditinfo Group Becomes Majority Shareholder of Kredītinformācijas Birojs (KIB) 

Creditinfo Group – the leading global credit information and decision analytics 

provider – has announced that it has increased its stake in JSC 

“Kredītinformācijas Birojs” (KIB) to 51%, becoming the majority shareholder. 

Earlier this month, the US private equity fund Levine Leichtman Capital Partners (LLCP) 

became the majority shareholder of Creditinfo Group. As the result of that transaction, the share capital of the KIB joint 

stock company was increased, with ABLV Bank selling its shares.  The other shareholders of the company, including 

the leading Latvian commercial banks; AS Swedbank, AS SEB banka, AS Luminor Bank, and AS Citadele banka will 

remain unchanged and will continue to support KIB by serving on the Supervisory Board of the joint stock company. 

Brynja Baldursdóttir, Director of Global Markets Creditinfo Nordics: “This announcement marks a significant 

milestone for Creditinfo and consolidates our presence in the Baltics as a leader in providing Decision-as-a-service 

solutions – a key component of the Credit Bureau system. With international knowledge and 

local market support, Creditinfo solutions are setting a high bar wherever they are 

implemented.” 

KIB was founded in May 2013 and is the first licensed credit information bureau in Latvia. KIB 

helps banks and financial institutions to manage credit risk and apply best practices in risk 

management and credit operations. Its activities in the field of data processing are licensed and 

supervised by the State Data Inspectorate.  Source:  Creditinfo Chronicle 

Creditinfo Appoints Former Experian Consultant as Global Sales Leader 

Creditinfo announced the appointment of former Experian Consultant Burak Kilicoglu as 

Director of Global Markets.  He is to guide Creditinfo’s global sales teams strategically and 

operationally through the company’s next phase of growth. 

Burak joins Creditinfo following 15 years at Experian where he provided strategic risk 

management consultancy on debt management, customer management and originations for 

retail banking as well as telecommunications sectors. In his new role he will be based out of 

the company’s Monaco office and set and execute a strategic vision and roadmap for sales in 

collaboration with other Creditinfo executives and key stakeholders.  With over 25 years of experience in the financial 

services industry, Burak will act as a key liaison between all business unit leaders to grow the global sales team’s 

capabilities, keeping pace with the ever-growing and changing needs of the business. 

“Creditinfo continues to grow and develop as we realize our ambitions to enable corporates, 

SMEs and individuals be active players in the economy” commented Paul Randall, CEO at 

Creditinfo Group. “We’re delighted to bring Burak onboard to help us push forward as a 

business and further our ability to facilitate access to finance while also reducing risk for banks. 

Burak has a wealth of knowledge and experience that will make him a valuable asset to our 

business as we embark on our next phase of growth. His appointment, coupled with our new 

shareholder structure, brings fresh energy, thinking and impetus to our operations and will help 

us to capitalize on our unique position in the market.” Source:  Credinfo Chronicle 
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MEMBER NEWS 
 

Equifax Partners with Recordent to Provide Credit Reports to MSMEs 

FinTech Recordent and Equifax India have partnered to help businesses 

particularly MSMEs to make better credit decisions before offering credit 

against goods and services by providing a consent based comprehensive 

credit report of potential customer. 

MSMEs continually face the challenges of collecting dues from customers as the 

latter is highly dependent on loans and credits. The ongoing pandemic and 

increasing cost factor have also resulted in increasing customer debts for MSMEs. 

Through this partnership MSMEs will be able to reduce risk while providing credits to customers from Recordent that 

has built a simplified tech platform for members to access the Equifax Credit reports through a valid consent framework. 

The report provides information based on past payment behavior on loans and credits availed from banks and NBFCs. 

Based on the consent of the customer, Recordent platform presents the credit history information in a way that it is 

easily understandable by businesses to make informed decisions. The information provided as a summary on the first 

page of the report on the Recordent platform can also prove to be very helpful for businesses to make quick decisions 

before offering credit or loans or service to customers.  Source:  IBSIntelligence 

kompany is Partnering with Fellow RegTech Firm RiskScreen 

kompany is proud to announce its partnership with fellow RegTech 

firm RiskScreen to offer their customers access to KYB (Know Your 

Business) data from our global register network.  

Hitherto RiskScreen’s users have been able to conduct KYC (Know Your 

Customer) due diligence on individuals, including company directors and 

shareholders, but the introduction of kompany’s live register network of KYB 

data opens up a whole new layer of insight into corporates and ultimate 

beneficial owners (UBOs), streamlining the onboarding process for corporate entities.  

Our global network provides real-time access to commercial registers, financial authorities and tax offices 

around the world, making kompany the leading KYB provider to fully satisfy  the strictest requirements on 

primary-source company data for anti-money laundering regulation. 

Stephen Platt, founder and CEO of RiskScreen, said, “I am so pleased we can now bring kompany’s real -

time network of company data to our customers, as I know i t can only enhance the quality of their compliance 

screening processes – and by doing so strengthen our combined efforts to combat money laundering and 

financial crime.’ 

“Audit-proof company data is your first line of defence for anti -money laundering and strengthens compliance 

throughout the organisation and the customer life-cycle. We are proud to partner with RiskScreen and 

accelerate the adoption of regulatory technology. Our partnership with RiskScreen will offer more 

organisations around the world access to the company data they need to efficiently and effectively meet 

their compliance requirements while actively fighting money laundering.” said kompany CEO and Co -founder 

Russell E. Perry.   Source:  kompany Press Release 
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MEMBER NEWS 
 

LexisNexis® Risk Solutions Named Best Cybersecurity Solution by Asian Private 

Banker Technology Awards for Second Year in a Row 

LexisNexis® Risk Solutions won for Best Cybersecurity Solution at the sixth Asian Private Banker Technology Awards. 

The award recognized the LexisNexis® ThreatMetrix® product, a digital identity intelligence and authentication solution 

that enables better informed risk decisions, and LexisNexis® Emailage®, a powerful fraud risk scoring solution that 

balances a seamless user experience with robust fraud detection and prevention capabilities. 

LexisNexis® ThreatMetrix® establishes a true digital identity by uniting digital and physical attributes to help 

businesses confidently differentiate between a trusted customer and a cyber threat in milliseconds, while LexisNexis® 

Emailage® uses email intelligence as a core risk identifier for fraud detection. These solutions allow customers to apply 

the appropriate level of security-related friction for every interaction across the customer lifecycle to prevent fraud 

before it happens.  Source:  LexisNexis Risk Solutions Press Release 

LexisNexis Risk Solutions Named “Best Fraud Prevention Company” in 2021 FinTech 

Breakthrough Awards 

FinTech Breakthrough, an independent market intelligence 

organization that recognizes the top companies, technologies and 

products in the global FinTech market, has announced that 

LexisNexis® Risk Solutions, a leading data, analytics and 

technology provider, has been selected as winner of the “Best 

Fraud Prevention Company” award in the fifth annual FinTech 

Breakthrough Awards program. 

By combining physical and digital identities, the LexisNexis Risk 

Solutions suite of fraud management solutions lets customers apply the 

appropriate level of friction for every interaction across the customer 

lifecycle to prevent fraud before it happens. The combination also allows 

companies to protect and personalize the consumer experience at every touch point. 

The FinTech Breakthrough Awards was founded to recognize the FinTech innovators, leaders and visionaries from 

around the world in a range of categories, including Digital Banking, Personal Finance, Lending, Payments, 

Investments, RegTech, InsurTech and many more. The 2021 FinTech Breakthrough Awards program attracted more 

than 3,850 nominations from across the globe. 

In 2020, LexisNexis Risk Solutions took bold steps to ensure broader fraud prevention throughout the customer 

journey, completing several key acquisitions such as ID Analytics, a leader in leveraging physical identity insights from 

consumer application activity that helps companies grow while balancing ever-present risk factors, and Emailage®, a 

renowned expert in global email intelligence. 

LexisNexis Risk Solutions also offers LexisNexis® ThreatMetrix to customers, an enterprise solution for global digital 

identity intelligence and authentication powered by insights from billions of transactions, embedded machine learning 

and an orchestration and decision platform.  Source:  LexisNexis Risk Solutions Press Release 
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INDUSTRY NEWS 
 

Heard on the (Wall) ‘Street’:  Analyst Waits for Revenue Growth at D&B 

Financial Advisor and Investment Firm Raymond James Rates Dun & Bradstreet at Market Perform, Waits for 

Revenue Growth 

Raymond James analyst Patrick O'Shaughnessy initiates coverage of Dun & Bradstreet Holdings (NYSE:DNB) with a 

Market Perform rating as he waits to see if a "better go-to-market strategy and improvements in D&B's data content 

will drive material improvement over the company's historical organic revenue growth." 

Sees DNB facing incremental competition in key cases and valuation still runs below those of other 

information services.  Notes that the company's new management team has significantly boosted DNB's 

margin profile.    

O'Shaughnessy said he needs "more reason to be optimistic about structurally improved organic revenue growth profile 

before recommending D&B's shares."   Source:  Seeking Alpha   

July 07 2020      

S&P Global Market Intelligence Launches 

Global Riskgauge Reports 

Sep 16 2020        

S&P Global Market Intelligence Expands 

SME Data Coverage 

 Oct. 21 2020      

Moody’s Purchases Acquire Media 

Dec 07 2020 

Moody’s Acquires ZM Financial Systems 

Jan 04 2021 

Moody’s Acquires Catylist Inc  

Jan 28 2021 

Moody’s Analytics Launches DataHub 

Feb 10 2021 

Moody’s to Acquire Cortera  

March 19 2021 

Moody’s Completes Acquisition of Cortera 

The analyst is correct by stating that D&B needs to focus on competition, however according what is happening in the 

market, competitive pressure is not incremental.  There have been significant announcements by the rating agencies 

entering D&B’s core business turf and it is manifested by D&B’s share price performance. 
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INDUSTRY NEWS 
 

FICO Analytics Boosts Fraud Detection 

Conductor Increases Fraud Detection by 25 Percent for its Customers Using FICO 

Analytics 

Leading payments & banking-as-a-service platform in Latin America wins FICO® 

Decisions Awards for Fraud & Security using FICO® Falcon® Platform 

Highlights: 

• Conductor increases fraud detection by 25 percent using FICO® Falcon® Platform 

• With FICO, Conductor makes fraud prevention accessible to any company 

• Conductor won a 2021 FICO® Decisions Award for fraud & security 

Conductor, the leading payments and banking-as-a-service platform in Latin America, has developed a fraud 

prevention strategy in partnership with FICO that has increased fraud detection by 25 percent and reduced overall 

payments fraud by 18 percent. This is a significant reduction for the company which currently powers 90 million 

accounts and over USD 25 billion in payment volumes. Conductor has also achieved a 95 percent reduction in fraud 

analysis time using the FICO® Falcon® Platform, compared to its previous solution. 

Previously, Conductor used its own solution. However, the implementation of FICO technology represented a major 

evolution in Conductor's strategy to prevent fraud with cards and bank transactions, especially in a pandemic scenario, 

when an increase in electronic transactions and the performance of fraudsters was identified. The solution enabled 

agile and efficient responses, contributing to the reduction of losses and to provide an even better experience for the 

final consumer. 

Conductor looked for an artificial intelligence solution that would help companies with predictive analysis that was both 

accurate and self-learning. The company selected FICO to monitor transactions across credit, debit and prepaid cards 

and digital accounts. They offered their clients a pay-as-you-go model that only charges clients for transactions 

analyzed for fraud.  Source:  FICO Press Release 

Fitch Group to Acquire CreditSights, Inc. 

Fitch Group, a global leader in financial information services owned by Hearst, announced it will acquire CreditSights, 

Inc., a leading provider of independent credit research to the global financial community.  Following the closing, 

CreditSights will become part of Fitch Group's Fitch Solutions division.  

CreditSights is a leading provider of subscription-based, independent credit research, risk tools and comprehensive 

market insights to finance professionals around the world. Headquartered in New York, with offices in London, 

Singapore and Denver, the company has over 200 full-time employees. 

About: CreditSights empowers nearly 15,000 financial professionals among the world's largest institutions with the 

credit-risk tools, independent research and comprehensive market insights they need to make well-informed credit-

risk decisions. Setting the standard for global credit research since 2000, CreditSights provides timely data, news, 

recommendations and unbiased analysis of the investment-grade and high yield debt securities of 1,200+ issuers 

around the world. CreditSights delivers this content through innovative platforms, enabling market participants to know 

more, risk better and ultimately create value.   Source: Fitch Press Release 
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INDUSTRY NEWS - PEOPLE ON THE MOVE 
 

Trulioo Appoints Hal Lonas as CTO 

Trulioo, the leading global identity verification company, announced the appointment of Hal 

Lonas as its chief technology officer. 

Lonas joins Trulioo’s senior leadership team to help accelerate the company’s next stage of growth and innovation. He 

is a recognized innovator in cloud security and machine learning, and a long-standing champion of automation 

technology. 

As CTO, Lonas will be responsible for keeping the company future-focused and continuously improving its core 

products while maintaining long-term innovation and operations. He will lead all aspects of Trulioo’s technology 

development, ensuring the adaptability of Trulioo’s technologies around data, privacy, security and the complex and 

expanding ecosystem of identity verification.   Source: Martechseries.com  

ZoomInfo Announces Executive Leadership Changes to Power Growth 

ZoomInfo (NASDAQ: ZI), a global leader in go-to-market intelligence solutions, has announced 

three executive leadership changes to drive the next phase of its rapid growth and transformation 

in how businesses go to market. Effective today, Chris Hays has been promoted to Chief 

Operating Officer, Hila Nir has been promoted to Chief Product Officer, and Shane Murphy-Reuter has joined as Chief 

Marketing Officer. 

Chris Hays, Chief Operating Officer 

Hays has been promoted from Chief Revenue Officer to Chief Operating Officer and now oversees the company’s end-

to-end go-to-market infrastructure. His responsibilities include revenue and growth, new sales, sales development, 

emerging products, marketing, data services, customer experience, and technology and operations. 

Hila Nir, Chief Product Officer 

Nir has been promoted from Chief Marketing Officer to Chief Product Officer. She successfully led ZoomInfo’s 

marketing team for the last nine years driving the company’s rapid growth, including the company’s marketing strategy 

for its initial public offering last year. 

Under Nir’s leadership, the marketing team positioned the ZoomInfo brand as a market leader, driving significant 

growth in the company’s website traffic, marketing leads, and inbound new sales. Since joining ZoomInfo in 2011, she 

has also served as Vice President of Product and Director of Marketing.  

Shane Murphy-Reuter, Chief Marketing Officer 

Murphy-Reuter has joined ZoomInfo as Chief Marketing Officer and will lead digital marketing, marketing operations, 

content marketing, communications, events, demand and revenue generation, sales enablement, and sales solutions. 

He comes to ZoomInfo with years of executive experience at companies selling data-powered software for go-to-

market teams. Prior to ZoomInfo, he served as Senior Vice President of Global Marketing at Intercom, the world’s first 

Conversational Relationship Platform. Leading a 75-person team, he overhauled numerous functions of the marketing 

team, including content marketing and search engine optimization.   Source:  ZoomInfo Press Release 
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CREDIT BUREAU NEWS 
 

Equifax Announces Acquisition of i2verify 

Equifax® (NYSE: EFX) announced today that it has closed the acquisition of i2verify, an income and employment 

verification provider.  With this acquisition, Equifax expands its suite of automated verification capabilities and brings 

incremental efficiencies to both consumers and credentialed verifiers. Known for pioneering the automation of income 

and employment verifications, Equifax, through its flagship service - The Work Number® - has helped to digitize and 

accelerate billions of critical decisions that consumers need for credit, employment, social services and more. 

"We continue to invest in unique, differentiated data - establishing Equifax as the clear 

industry leader in the best position to bring new and differentiated solutions to our customers 

and their consumers," said Mark W. Begor, Chief Executive Officer, Equifax. "Our ability to 

integrate new data and drive synergies is powered by our cloud-native capability that only 

Equifax can provide. This enables rapid adoption and integration of bolt-on M&A and 

innovation that we can deploy more quickly into the marketplace and drive Equifax growth." 

Founded in 2011, i2verify is an income and employment verification provider, offering instant access to employment 

and wage data to verifiers who meet requirements for access under the Fair Credit Reporting Act. i2verify serves 

employers nationwide, with a concentration in the healthcare and education sectors that enhances the existing services 

offered through The Work Number. The i2verify capabilities will further the progress made by Equifax Workforce 

Solutions to help increase consumer access to credit through secure and efficient digital verifications. 

i2verify, an Equifax company, is now part of Workforce Solutions, the fastest-growing business unit at Equifax and the 

i2verify leadership team has assumed roles with Equifax Workforce Solutions.  Source:  Markets.businessinsider.com 

One Year after COVID-19, New TransUnion Research Shows Digital Fraud Attempts 

Against Businesses Have Increased by 46% 

As attempts against businesses rise, more consumers say they are being targeted by 

digital fraud related to COVID-19 

TransUnion’s (NYSE: TRU) latest quarterly analysis of global online fraud trends found 

that since the COVID-19 pandemic began, fraudsters are increasing their rate of digital schemes against businesses. 

In addition, TransUnion’s recent Global Consumer Pulse Study found that more than one in three global consumers 

have recently been targeted by digital fraud related to COVID-19. 

TransUnion came to its conclusions about fraud against businesses based on intelligence from billions of transactions 

and more than 40,000 websites and apps contained in its flagship identity proofing, risk-based authentication and fraud 

analytics solution suite – TransUnion TruValidate™. 

It found the percent of suspected fraudulent digital transaction attempts[1] against businesses worldwide increased 

46% when comparing the following two periods: Period #1 (March 11, 2019 and March 10, 2020); Period #2 (March 

11, 2020 – when the World Health Organization declared COVID-19 a global pandemic -- and March 10, 2021). In the 

U.S., this percentage increased 22% in the same timeframe. 

For more details about the above findings, visit this blog post.   Source:  TransUnion Press Release 
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CREDIT BUREAU NEWS 
 

Experian and Rate Reset Collaborate to Enable Credit Unions To Provide A 

Frictionless Digital Prequalification Experience 

The integration helps credit unions stay competitive by using 

Experian’s automated decisioning within Rate Reset’s online user 

experience 

To help credit unions keep up with consumer demands and stay 

competitive, Experian® and Rate Reset announced that Experian’s 

PowerCurve® decisioning platform will be available through Rate 

Reset’s The Button™ to bring instant prequalified leads into digital 

lending. 

By accessing Experian’s solutions through Rate Reset, credit unions 

will be able to make real-time credit decisions by harnessing the power 

of data, attributes and scores. The Button™ is a consumer-initiated prequalification tool that empowers credit unions 

to offer members the ability to prequalify themselves. Members accessing Experian’s PowerCurve decisioning platform 

and CrossCore® fraud prevention platform through the Button will experience a frictionless user experience that takes 

members through the prequalification process while also verifying the consumer’s identity, ensuring that the offer is 

made to a real person and not a fraudster. With digital enablement being more important than ever, this gives members 

the ability to understand what type of credit is available to them without impacting their overall credit score. 

After three weeks of being in production with Experian through Rate Reset, Gather Federal Credit Union booked over 

$600,000 in unsecured credit products by reaching out to consumers who didn’t previously receive traditional 

marketing. Of those that passed the credit union’s credit criteria, over 50% accepted their prequalified offer and 

received a loan. 

KeyPoint Credit Union has also seen success with the new integration. “KeyPoint selected Experian and Rate Reset 

due to the flexibility and ease of their products,” said Josh Herzog vice president of Operations & Member Experience 

at KeyPoint Credit Union. “Getting real-time credit information versus static quarterly information allows for greater 

extension of credit. The members being able to control their own experience any day or time with no adverse impact 

aligns with our strategic vision of digital first.” 

To learn more about Experian and Rate Reset’s instant prequalification offering, please visit www.experian.com/creditunions. 

UK Credit Awareness Week: Millions Still Excluded From Mainstream Financial 

Services Despite Drop in ‘Credit Invisibles’ 

Experian UK reduces thin and no file population by 620,000 – and pledges to go further still by adding more 

new data sources and improving the industry’s data quality. Experian Boost can help more people into the 

mainstream financial system. 

To see a full constituency breakdown of the credit invisibles across the UK, you can view our interactive dashboard on 

Tableau here.   Source:  Experian Press Release 
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CREDIT BUREAU NEWS 
 

FICO Survey: 56% of Filipinos Prefer to Use Digital Channels to Engage with their 

Bank During Financial Hardship 

Highlights: 

• 56 percent of Filipino consumers prefer to use digital channels to engage with 

their bank during financial hardship. 

• 29 percent of Filipinos prefer to communicate via their mobile banking app; 

12 percent use internet banking. 

• 40 percent of Filipinos prefer to deal with just one primary bank with a further 34 percent saying that they 

‘somewhat agreed’ this was their preference. 

A recent survey by global analytics software firm FICO has revealed that 56 percent of Filipino consumers prefer to 

use digital channels to engage with their bank during financial hardship. The poll conducted in December 2020, during 

the height of the global COVID-19 pandemic, demonstrates the willingness of consumers to embrace digital banking 

and the opportunities that exist for banks to further develop their offering.  The high level of smartphone penetration in 

the Philippines meant that 29 percent of Filipinos preferred to communicate about hardship via their mobile banking 

app; 12 percent used internet banking; 9 percent communicated via email; 4 percent preferred telebanking and 2 

percent wanted to use virtual conference technology. Customer attitudes to new technology from banks such as debt 

collection automation can yield some interesting preferences and behaviors. 

Importance of maintaining banking relationships 

Banks still have a data and relationship advantage when compared to fintech challengers. The survey revealed that 

across Asia Pacific, one in three consumers preferred to have all their banking needs serviced by one bank. In the 

Philippines this was higher at 40 percent, with a further 34 percent saying that they ‘somewhat agreed’ they would like 

to deal with just one primary bank.  When asked about their willingness to try a fintech or challenger bank, 24 percent 

of Filipinos said that they were inclined to consider a competitor with a further 43 percent relatively open to the idea. 

Most appealing reasons to switch banks 

When asked about the reasons they would make the switch to a competitor, 38 percent of Filipino consumers said 

their number one reason would be to secure improved personalization and controls in their digital banking service. The 

poll defined this as the ability to view transaction history, update personal details, reset passwords and other such 

functions. Interestingly, personalization and control was also the top reason for switching across Asia Pacific (31%). 

Other top switching drivers across Asia Pacific were; the ability to control a payment card (set transaction limits, 

lock/unlock); the ability to set up recurring payments; and improved security features such as biometrics and two-factor 

authentication.    

More information: https://www.fico.com/en/latest-thinking/market-research/advancing-new-experiences-digital-banking  

Source:  FICO Press Release 
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