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Late Breaking News: 

• BIIA 2022 Biennial Conference - May 23rd to 25th 2022 in 

Singapore – Over 130 Delegate are attending 

• GBGroup Pre-close Trading Update - Revenues for Year 

ended March 31st, 2022 expected to be Pounds Sterling 242 

million 

• A 44 bn Investment in the Interest of Freedom of Speech – Elon 

Musk Buys Twitter 

• A Win for Financial Inclusion:  Nova Credit’s Cash Atlas 

• Biden Administration Urged to Consider Federal Digital Identity 

Framework 

Member News: 

• SDA Bocconi and CRIF Launch the "REPAiR" Laboratory 

• Equifax Q1 2022 Revenue Up 12% - Ninth Consecutive 

Quarter of Double-Digit Revenue Growth 

• Equifax and Fiserv Partner to Advance Digital Commerce with 

Data 

• Supply Chain Risk Management:  Equifax and Interos 

Partnership  

• TransUnion Q1 2022 Revenue Up 32% - Organic Growth 13% 

Industry News: 

• FICO Q2 2022 Revenue Up 7.8% 

• Moody's Corporation Q1 2022 Revenue Down 5% 

• Moody’s to Acquire Class, Expanding Presence in Peru’s 

Domestic Credit Market 

• Liminal Projects the Market for Reusable Digital Identity to Soar 

to $266.5B by 2027, with a CAGR of 69% 

Credit Bureau News: 

• Credit Information Corporation of Philippines Directive 
 

There is still time to book your seat at the BIIA 2022 Biennial Conference 
 

 

mailto:biiainfoasia@gmail.com
https://www.biia.com/2022-biennial-conference/2022-biennial-conference-registration/
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LATE BREAKING NEWS 
 

BIIA 2022 Biennial Conference - May 23rd to 25th 2022 in Singapore 

Join us at the BIIA 2022 Biennial Conference at the Park Royal Collection Marina Bay Hotel 

We are pleased to inform our members and guests that the response to our invitation has been very 

encouraging.  With less than one month to go we are now close to reaching seating capacity, with over 130 

registrations (see chart).  Thus, if you still want to join us you need to register immediately. 

Our conference program, which will focus on ‘the customer relationship in a data-driven digital world’, will 

explore the use of increased data, new analytics and new technology in managing the new realities.   

Why should you come to Singapore? Well in our view there are more than 30 reasons why you should. This is the 

number of senior industry experts that will be speaking at the event representing both our customers as well as 

information providers.   

The conference will be opened by Mrs. Ong-Ang Ai Boon, Director, at the Association of Banks in Singapore 

(ABS) – our supporting partner for the event. The ABS is supporting the conference with key-note speakers/panellists 

to provide a user perspective from the banking sector.   

Our knowledge partner Forrester Research is providing a key-note on the topic of ‘Maintaining trust in 

information services in a growing digital world’. 

Day two key note will be given by David Wakeman, Director, Product Marketing and Evangelism, at 

Snowflake.  He will be speaking about  ‘Managing Data in the future – the need for data exchanges and 

extracting intelligence through data 

cataloguing.’ 

Other key topics are: 

• ‘How to maintain trust in a growing digital 

open data world’ 

• ’Combating fraud, money laundering and 

cybercrime in a post pandemic digital world’ 

• ‘The challenges of identifying customers in 

the world of e- payments’ 

• ‘The use of new alternative data in credit risk 

management’ 

• ‘Compliance with regulatory requirements in 

the new digital world’ 

• ‘The role of the information industry in an era 

of pandemics and growing digitization’ 

With this program in mind, we believe there are plenty of reasons why you should join us in Singapore.  Our 

sponsors and conference partners appear to be of the same opinion.   

For the conference agenda click here.  Please check travel advisory here.   

For hotel information and booking click here 

  

mailto:biiainfoasia@gmail.com
https://www.biia.com/2022-biennial-conference/2022-biennial-conference-registration/
https://www.biia.com/2022-biennial-conference/2022-biennial-conference-agenda/
https://www.biia.com/2022-biennial-conference/biia-2022-conference-travel-advisory/
https://www.biia.com/2022-biennial-conference/2022-biennial-conference-hotel-information/
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LATE BREAKING NEWS 
 

GBGroup Pre-close Trading Update - April 2022 - Revenues for Year ended March 

31st, 2022 expected to be Pounds Sterling 242 million 

GB Group plc (AIM: GBG), the experts in digital location, identity verification and 

fraud software, has announced a trading update for the year to 31 March 2022 and 

an update on the integration of Acuant. 

Strong performance ahead of expectations 

GBG has had another year of strong trading performance across each of its reporting segments and we are pleased 

to report that the Company has delivered group revenue and adjusted operating profit ahead of market 

expectations. 

GBG expects to report revenue¹ for the year ended 31 March 2022 of approximately £242 million, including 

approximately £13 million of initial revenue¹ from the recent acquisitions of Acuant and Cloudcheck. 

Organic constant currency growth² is expected to be approximately 10.5% for the year. This level of growth 

is pleasing given the substantial one-off benefit in the prior year related to the US government’s stimulus 

programme; adjusting for this, underlying growth was c.15%. 

In Identity, second-half underlying growth was good across all regions driven by an increasing number of digital 

transformation projects requiring identity verification capabilities and further demand in the fintech sector. 

Location’s underlying growth was supported by the ongoing consumer shift to greater online activity and structural 

tailwinds as brands adopt direct-to-consumer strategies. As anticipated, Fraud experienced strong year-on-year 

growth with on-premise deployment activity resuming, enabling new contract wins and strong customer retention. 

As a result of this strong revenue performance, GBG expects to deliver an adjusted operating profit margin at the 

upper end of expectations, of c. 24%, resulting in adjusted operating profits of not less than £58 million, ahead of 

market expectations. 

Taking into account the Acuant and Cloudcheck acquisitions, completed at the end of November 2021 and 

January 2022 respectively, proforma³ enlarged group revenue was approximately £275 million for the year ended 

31 March 2022. 

Cash generation has continued to be strong, enabling the Group to repay $40 million of the $210 million of debt 

financing drawn in November 2021 to finance the acquisition of Acuant. GBG’s net debt at 31 March 2022 was 

£107 million. 

We continue to monitor events in Eastern Europe closely, supporting a small number of team members with 

connections to Ukraine during this difficult time. GBG has no operations or active suppliers in Russia, Belarus or 

Ukraine and we can confirm that business has been suspended with the small number of customers who are 

incorporated in Russia. Exposure to Russian customers is limited with combined revenue in FY22 of less than 

0.5% of Group revenue. 

[1] FY22 reported revenue impacted by the deferred revenue ‘haircut’  acquisit ion accounting adjustment 

[2] After adjusting for the effects of currency translation, acquisit ions and the prior year divested businesses  

[3] Proforma includes a ful l 12 months of GBG, Acuant and Cloudcheck  –  To be continued on next page  
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LATE BREAKING NEWS 
 

GBGroup Pre-close Trading Update - April 2022 – Continued from Previous Page 

Creating a global leader in the identity market 

The acquisition of Acuant was driven by a compelling strategic rationale. It substantially increases our presence 

in North America – the world’s largest and most strategically important market – while also accelerating the 

development of new products and technology, driving further returns for shareholders. We are pleased with the 

progress to date in integrating Acuant and realising these benefits.  

GBG and Acuant customer feedback has been positive, recognising the power of our combined capabilities to 

strengthen our position as a global leader in identity verification and identity fraud services and we are generating 

a strong pipeline of cross-selling opportunities. 

Integration will continue at pace with our industry-leading teams of Acuant & IDology combining to form the largest 

pure play identity verification player in the Americas. We have also announced the formation of a Global Products 

group that brings together key aspects of our fraud and IDV roadmaps to accelerate our capabilities and ensure a 

consistent customer experience globally. Together the teams have made excellent progress in rea lising at least 

£5 million of synergy benefits for FY23, with £3 million already identified and implemented.  

GBG expects to announce its full year results during the week 

commencing 13th June 2022. 

Chris Clark, CEO of GBG, commented: "I am very proud of 

the growth we have delivered in FY22 and our achievements 

in delivering business-critical digital identity solutions to our 

customers. All GBG’s team members deserve a huge thank 

you for their continuing dedication in FY22. 

We carry momentum into our new financial year with real 

enthusiasm for what we can achieve despite some significant 

macro uncertainties, including ongoing pandemic restrictions, 

geopolitical uncertainties and the backdrop of rising inflation. 

The acquisition of Acuant accelerates our product and market 

strategies and we are confident that, together, we have more resources and opportunities than ever before to 

achieve our significant potential."  Source:  GB Group Press Release 

A 44 bn Investment in the Interest of Freedom of Speech – Musk Buys Twitter 

Twitter, Inc. (NYSE: TWTR) today announced that it has entered into a definitive agreement to be acquired by an entity 

wholly owned by Elon Musk, for $54.20 per share in cash in a transaction valued at approximately $44 billion. Upon 

completion of the transaction, Twitter will become a privately held company. 

Under the terms of the agreement, Twitter stockholders will receive $54.20 in cash for each share of Twitter common 

stock that they own upon closing of the proposed transaction. The purchase price represents a 38% premium to 

Twitter's closing stock price on April 1, 2022, which was the last trading day before Mr. Musk disclosed his 

approximately 9% stake in Twitter.    Source: PRNewswire.com/news 

 

mailto:biiainfoasia@gmail.com
https://www.gbgplc.com/en/news/pre-close-trading-update-april-2022-pr/
https://www.prnewswire.com/news-releases/elon-musk-to-acquire-twitter-301532245.html?mkt_tok=NDIyLU1CVi0wOTEAAAGEBDwHRBT2_2rBExWChkfVSCvugnNMP17aprctppy-MKoLEd3Hq9dWN8trKwxj7BQimhmb5Ry8ZJcrW9SCDsrvXxI7HQUjfFyNyROGqj4j2Lc#financial-modal
https://www.prnewswire.com/news-releases/elon-musk-to-acquire-twitter-301532245.html?mkt_tok=NDIyLU1CVi0wOTEAAAGEBDwHRBT2_2rBExWChkfVSCvugnNMP17aprctppy-MKoLEd3Hq9dWN8trKwxj7BQimhmb5Ry8ZJcrW9SCDsrvXxI7HQUjfFyNyROGqj4j2Lc
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LATE BREAKING NEWS 
 

A Win for Financial Inclusion:  Nova Credit’s Cash Atlas 

Nova Credit Introduces Cash Atlas™ – A Cash 

Flow Underwriting Solution That Allows 

Businesses to Lend More Responsibly Using 

Bank Transaction Data 

The fintech’s newest product supports financial 

inclusivity by using alternative data to assess 

consumers’ ability to pay, both now and in the future 

Nova Credit, the fintech unlocking opportunities 

for mainstream and credit excluded consumers 

and the companies looking to serve them, has 

launched its latest product, Cash Atlas™ – a first-

party cash flow underwriting solution that 

transforms bank transaction data into a Fair Credit 

Reporting Act (FCRA) consumer report, informing businesses’ lending decisions by painting a more holistic 

view of consumers’ financial health. 

In the U.S. alone, more than 50 million consumers are credit excluded because they don’t use credit in conventional 

ways. Additionally, lending to mainstream consumers has become threatened by economic and technological instability 

from a looming recession, disruption from Buy Now, Pay Later (BNPL) products and COVID-19’s impact on credit score 

effectiveness. While traditional credit bureau data has been the anchor data source for measuring risk in the industry 

for years, it leaves gaps in assessing a consumer’s complete financial situation and limits opportunities for businesses 

to offer services to large portions of the population.  

Nova Credit’s Cash Atlas™ provides a 360-degree view of a consumer's financial profile across the credit spectrum, 

including prime, near prime, and credit excluded consumers. It gives consumers the power to share an unparalleled 

view into their financial situation by connecting consumer-permissioned financial data points, such as bank transaction 

data in their checking and savings accounts. Cash Atlas™ compiles this data – including net inflows and outflows, 

overdraft, debit transactions and generally how consumers manage their finances – to 

provide businesses with an actionable intelligence that is unavailable in traditional credit 

reporting and needed to understand consumer affordability and likelihood to pay. With 

this more complete picture, financial institutions, for example, can fairly evaluate 

consumers to provide wider access to credit. 

"When we learned about Nova Credit's Cash Atlas™, we were drawn by the product's 

ability to help give customers, who are often turned down by prime lenders, a second 

chance to access the financing they need while improving the company’s risk 

assessment and prediction,” shared Bruce Weinstein, CEO of Genesis Financial 

Solutions - Cash Atlas's flagship customer and a leading provider of near-prime 

consumer financing solutions. 

To learn more about Cash Atlas™ and to contact a sales representative, visit: www.novacredit.com/business/cash-

atlas                                                                                                                            To read the full story click here 

 

mailto:biiainfoasia@gmail.com
http://www.novacredit.com/
http://www.novacredit.com/business/cash-atlas
http://www.novacredit.com/business/cash-atlas
http://www.novacredit.com/business/cash-atlas
https://www.biia.com/nova-credit-introduces-cash-atlas/
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LATE BREAKING NEWS 
 

Biden Administration Urged to Consider Federal Digital Identity Framework 

National Institute of Standards and Technology 

(NIST) would set standards for framework plus 

mobile driver’s license adoption 

United States President Joe Biden has been advised to 

consider putting in place a nationwide digital identity 

framework as one of four proposed measures experts 

believe will help fight identity theft in the country. In a 

letter spotted by GovInfoSecurity, addressed to Biden by 

identity security experts and posted to Twitter, the 

President has been urged to factor in four keys aspects 

in an upcoming Executive Order.  

Apart from putting in place a federal digital identity 

framework, the other proposals include accelerating and further supporting the issuance of mobile driver’s licenses 

(mDLs), provision of direct assistance to victims of identity theft and the establishment of identity attribute validation 

services. 

Drafters of the letter are groups including Better Identity Coalition, the Identity Theft Resource Center, the Electronic 

Transactions Association, the National Cyber Security Alliance, and the U.S. Chamber of Commerce Technology 

Engagement Center. 

“These four initiatives will ensure that any EO (Executive Order) prioritizes helping Americans avoid ever becoming 

identity theft victims, and assure that those Americans who are victimized will be able to get the help they need to be 

made whole,” a portion of the letter reads. 

According to the experts, using mDLs to identity oneself, as is currently the case in some states, will make online 

identification safer and easier, as opposed to the use of plastic ID cards. They have also called on the National 

Institute of Standards and Technology (NIST) to set rules to govern mDL deployment as well as financial support 

from the federal government to States to accelerate the rollout.  NIST would also be tasked with creating the standards 

and best practices that would make up the digital identity framework. 

On the aspect of direct assistance to identity theft victims, the groups bemoaned the fact that no such formal service 

exists at the local, state or federal levels, except the Identity Theft Resource Center which offers assistance to victims 

gratis. 

Regarding identity attribute validation, the groups mention that it will help fight fraud, improve inclusion and “help solve 

identity theft challenges in both public and private sector applications – and Americans are at risk of identity theft and 

fraud in both.” 

The call on Biden comes not long after he signed another Executive Order on the responsible management of digital 

assets. The U.S. President has been clear about his intention to improve digital security in the United States. 

Source:  Biometricsupdate.com  

 

mailto:biiainfoasia@gmail.com
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MEMBER NEWS 
 

SDA Bocconi and CRIF Launch the "REPAiR" Laboratory 

A new research and innovation laboratory dedicated to the study and promotion of 

sustainable finance, one that is not based on proclamations, but that measures the 

real impact of business models with respect to three key concepts: responsibility, 

patience and reliability.   

This is REPAiR (Responsible, Patient and Reliable Finance), the Lab launched 

today by SDA Bocconi School of Management and CRIF – a global company 

specialized in credit and business information systems and advanced digital 

solutions for business development and open banking. 

REPAiR Lab aims to respond to the needs of new knowledge from all 

stakeholders involved in the ESG ecosystem: institutions, companies, financial 

players and end users. 

The new research centre aims to accompany market players and companies in the transformation towards a new 

way of enhancing finance, through the production and dissemination of research, benchmarks and analytical 

indicators, for concrete application to business and service models.  

The lab studies and promotes sustainable finance thanks to a network of Italian and 

international experts in the regulatory and analytical fields who work toward the 

development of strategies and new models to support the sustainable transition. 

"REPAiR was born from the awareness that finance is respect and sharing, transparency 

and responsibility", explains the president of the scientific committee of the new Lab, 

Maurizio, professor of finance at Bocconi.  "This finance, 

‘our’ finance, is a close relative of the good and its inspiring 

values are: responsibility, patience and reliability.  REPAiR 

aims to affirm a new way of doing finance, always at the 

service of companies and institutions but with non-traditional logic and operating 

methods, but aimed at creating sustainable, tangible and social value." 

"The initiative together with SDA Bocconi represents a key element in the path of 

innovation undertaken by CRIF on ESG and responsible finance issues.  Thanks to the 

contributions of REPAiR Lab, we are sure that we will be able to develop new valuable 

assets to support financial players and Italian companies, as well as fully seizing the 

opportunities of the PNRR whose mission is "Green revolution and ecological 

transition."  CRIF's investment in REPAiR Lab takes place less than a month after the launch of another innovative 

ESG initiative, Synesgy, the first digital platform for the ESG assessment 

of customers and suppliers in Italy and globally, with the aim of increasing 

awareness and transparency in the processes of production chains,” says 

Marco Colombo, Managing Director Finance Italy at CRIF. 

Source:  CRIF Press Release 

 

mailto:biiainfoasia@gmail.com
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MEMBER NEWS 
 

Equifax Q1 2022 Revenue Up 12% - Ninth Consecutive Quarter of Double-Digit Revenue Growth 

Equifax® (NYSE: EFX) has announced financial results for the quarter ended March 31, 2022. 

• Record first quarter 2022 revenue of $1.36 billion, up over 12%; ninth consecutive quarter of double-digit 

growth 

• Workforce Solutions revenue growth of 33%; twelve consecutive quarters of double-digit revenue growth 

• Strong new product innovation leveraging EFX Cloud 

• Completed acquisitions of Efficient Hire, to enhance differentiated data and strengthen Workforce 

Solutions; and Data-Crédito, the largest credit bureau in the Dominican Republic 

• Revising Full Year Guidance to reflect expected significant acceleration in decline of U.S. mortgage market 

from higher rates 

The company reported revenue of 

$1,363.2 million in the first quarter of 

2022, up 12 percent compared to 

the first quarter of 2021 on a 

reported basis and 13 percent on a 

local currency basis. 

Net income attributable to Equifax of 

$221.8 million was up 10 percent in 

the first quarter of 2022 compared to 

net income attributable to Equifax of 

$201.6 million in the first quarter of 

2021. 

Segment Results:  

Workforce Solutions: Total 

revenue was $649.0 million in the 

first quarter of 2022, a 33 percent 

increase compared to the first 

quarter of 2021.  

USIS first quarter results:  Total 

revenue was $432.9 million in the 

first quarter of 2022, down 6 percent compared to $459.4 million in the first quarter of 2021.  

International first quarter results:  Total revenue was $281.3 

million in the first quarter of 2022, up 6 percent and up 10 percent 

compared to the first quarter of 2021 on a reported and local currency 

basis, respectively. 

To read the full story, click here 
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MEMBER NEWS 
 

Equifax and Fiserv Partner to Advance Digital Commerce with Data 

New Strategic Relationship Delivers the Deeper Data 

Insights Required by Organizations in a Digital Commerce-

Driven Economy 

Equifax® (NYSE: EFX) and Fiserv, Inc. (NASDAQ: FISV), a 

leading global provider of payments and financial services 

technology solutions, are partnering to deliver the data-driven 

insights organizations need to succeed in a digital economy. The 

companies are collaborating on new offerings that deliver a more 

holistic picture of businesses and their data and enable financial 

institutions and businesses of all sizes to embrace the power of real-time data insights. 

Equifax and Fiserv are targeting late 2022 to deploy joint commercial solutions that leverage new analytics to help 

strengthen business verification, accelerate account acquisition and enhance risk assessment for small-to-medium 

sized businesses. The two companies plan to expand innovation efforts into the consumer ecosystem in the future. 

Equifax maintains a powerful suite of differentiated data assets on which its business customers rely to drive more 

informed decisions and deliver exceptional outcomes across the customer lifecycle. Through the company's cloud 

native data fabric and scalable platforms, Equifax brings decision intelligence to a wide spectrum of global customers. 

Fiserv enables money movement for thousands of financial institutions and millions of people and businesses 

worldwide, enabling 12,000 financial transactions every second. Insights gleaned from these transactions can provide 

timely and detailed visibility into business activity and vitality, or signal suspicious activity. 

The integration of Fiserv information with Equifax differentiated data and solutions will enable analytics that can help 

increase the predictiveness of business credit scores and help support smarter growth through new prospect 

identification, cash flow trends, propensity to spend models, and share-of-wallet analysis. 

"Customers expect that financial institutions with which they have relationships understand them and understand what 

they want," said Prasanna Dhore, Chief Data Officer at Fiserv. "Insights gleaned from real-time data can empower 

financial institutions to initiate and build relationships and deliver personalized, positive experiences that open the 

door to future growth and new revenue opportunities."  For more information, please visit Equifax.com. and 

fiserv.com 

ABOUT FISERV:  Fiserv, Inc. (NASDAQ: FISV) aspires to move money and information in a way that moves the 

world. As a global leader in payments and financial technology, the company helps clients achieve best-in-class 

results through a commitment to innovation and excellence in areas including account processing and digital banking 

solutions; card issuer processing and network services; payments; e-commerce; merchant acquiring and processing; 

and the Clover® cloud- based point-of-sale and business management platform. Fiserv is a member of the S&P 500® 

Index, the FORTUNE® 500, and has been recognized as one of FORTUNE 

World's Most Admired Companies® for 11 of the past 14 years and named 

among the World's Most Innovative Companies by Fast Company for two 

consecutive years..  Source: Equifax Inc. and Fiserv, Inc. 
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https://c212.net/c/link/?t=0&l=en&o=3509411-1&h=3973828076&u=https%3A%2F%2Fwww.equifax.com%2Fabout-equifax%2Fwho-we-are%2F&a=Equifax.com
https://c212.net/c/link/?t=0&l=en&o=3509411-1&h=2700304756&u=http%3A%2F%2Fwww.fiserv.com%2F&a=fiserv.com
https://markets.businessinsider.com/news/stocks/equifax-and-fiserv-partner-to-advance-digital-commerce-with-data-1031365431
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MEMBER NEWS 
 

Supply Chain Risk Management:  Equifax and Interos Partnership 

Partnership Automates and Streamlines Supply Chain Risk  

Equifax® (NYSE: EFX) and Interos, the fast-growing supply chain risk 

management and operational resilience technology company, 

announced a partnership to offer businesses comprehensive supplier 

risk assessments in a time where planning for risk and disruption is the 

default rather than the exception. Together, Equifax and Interos 

provide companies a 360-degree view of business partners and 

suppliers to map, monitor and model supply chains in real time, leveraging data-driven technology to help customers 

make better and faster business decisions. 

According to Accenture, 94 percent of Fortune 1000 companies are seeing supply chain disruptions, and 75 percent 

of companies have experienced negative or strongly negative impacts on their businesses as a result, costing large 

companies an average of $184 million per year in lost revenue. Harnessing the power of artificial intelligence 

combined with differentiated business data from Equifax, the Interos Software-as-a-Service (SaaS) platform enables 

the real-time insights needed to help minimize this impact and decrease business disruption, helping companies pre-

emptively identify risks before they occur. 

"Supplier relationships are a key part of our customers' success, but in today's world, there 

are limited tools for assessing supplier stability and compliance," said William Phelan, 

General Manager of the Equifax United States Information Solutions (USIS) Commercial 

business. "By harnessing the power of differentiated business data that 'Only Equifax' can 

provide in combination with Interos' expertise in analysing supply chains continuously and in 

real-time, our customers can realize a greater confidence in their supplier relationships. 

Additionally, our customers can monitor the health of their suppliers to highlight potential 

business disruptions before they occur, to stay out in front of problems." 

The combination of Equifax's commercial credit and identity verification data on 32 million private companies, with 

Interos' deep domain knowledge of supply chains, is designed to lower friction in business-to-business transactions 

and help manage potential supply chain disruptions. Spanning almost 350 million entities and over 18 billion business 

relationships, Interos' living global map of the supply chain uses AI to model and transform the ecosystems of complex 

businesses down to any single supplier. This provides companies with continuous monitoring of six critical factors to 

help pre-emptively detect and eliminate risks – Finance; Operations; Restrictions; Geopolitical; Environmental, Social 

and Governance (ESG); and Cyber. 

About Interos:   Interos is the operational resilience company — reinventing how companies manage their supply 

chains and business relationships — through our breakthrough SaaS platform that uses artificial intelligence to model 

and transform the ecosystems of complex businesses into a living global map, down to any single supplier, anywhere. 

Reducing months of backward-looking manual spreadsheet inputs to instant 

visualizations and continuous monitoring, the Interos Operational Resilience 

Cloud helps organizations reduce risk, avoid disruptions, and achieve superior 

enterprise adaptability. Visit www.interos.ai. Source:  Equifax Press Release 
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MEMBER NEWS 
 

TransUnion Q1 2022 Revenue Up 32% - Organic Growth 13% 

TransUnion Announces Strong First Quarter 2022 Results and Enhances Unique Data Assets with Verisk Financial 

Services Acquisition  Outperformed first quarter revenue guidance driven by market-leading growth in U.S. Markets 

and International; delivered 32 percent total revenue growth and 13 percent organic constant currency revenue 

growth, excluding U.S. mortgage impact. 

• Integrating Neustar and Sontiq successfully, posting strong organic growth, growing sales pipeline, cost 
reduction plans on track, and receiving positive customer feedback on long-term investment thesis. 

• Completed the acquisition of Verisk Financial Services on April 8, 2022, and intend to retain the leading 
core businesses of Argus and Commerce Signals and divest the other businesses. 

• Raising 2022 revenue guidance. We now expect 10% to 12% organic revenue growth, excluding U.S. 
mortgage impact, more than offsetting negative impact of the subsiding mortgage market. 

TransUnion’s first quarter 2022 results incorporate Neustar into the Emerging Verticals of our U.S. Markets segment, 

and Sontiq into its Consumer Interactive segment. The Healthcare business, which was sold in December 2021, is 

reflected as a discontinued operation, net of tax, for all periods presented. 

Revenue for the quarter, was $921 million, an increase of 32 percent (32 percent on a constant currency basis and 

8 percent on an organic constant currency basis), compared with the first quarter of 2021. 

Earnings:  Net income attributable to TransUnion was $48 million for the quarter, compared with $128 million for the 

first quarter of 2021. Diluted earnings per share was $0.25, compared with $0.66 in the first quarter of 2021.  

“TransUnion delivered another strong quarter of market-leading, diversified growth. 

We drove strong performance in key verticals such as Financial Services, 

Insurance and Media; and delivered robust results internationally led by India, Latin 

America and Asia Pacific. Supported by this momentum and a financially healthy 

consumer, we are raising our 2022 organic growth expectations, with non-

mortgage performance more than offsetting an expected 25% decline in U.S. 

mortgage revenues due to 30% inquiry declines,” said Chris Cartwright, President 

and CEO. “We delivered early successes in integrating Neustar and Sontiq, with 

strong growth, on-track cost savings and significant customer interest supporting 

our long-term growth plans.  

Additionally, we completed the acquisition of Verisk Financial Services, and intend 

to retain the leading Argus and Commerce Signals businesses and divest the other 

businesses. This decision will focus our energy on enhancing and growing the core Argus asset while allowing the 

other businesses to benefit from new ownership.” 

“These transformative acquisitions enhance our capabilities across high-growth and complementary credit, marketing 

and fraud markets. Our solutions have never been more relevant, helping businesses navigate an increasingly digital 

world, and ensuring that consumers around the world access the opportunities that lead to a higher quality of life. This 

supports our confidence in delivering the 2025 long-term financial targets laid out at our March 2022 Investor Day, 

which included greater than $5 billion revenue, greater than $2 billion Adjusted EBITDA, and greater than $6.00 

Adjusted Diluted Earnings per Share.”  To be continued on next page 
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MEMBER NEWS 
 

TransUnion Q1 2022 Results - Continued from Previous Page 

First Quarter 2022 Segment Results 

U.S. Markets revenue was $600 million, an increase of 42 percent (7 percent on an organic basis) compared 

with the first quarter of 2021. 

• Financial Services revenue was $276 million, an increase of 5 percent compared with the first quarter of 

2021. 

• Emerging Verticals revenue, which includes Neustar, Insurance and all other verticals, was $323 million, 

an increase of 104 percent (10 percent on an organic basis) compared with the first quarter of 2021. 

Adjusted EBITDA was $217 million, an increase of 23 percent (2 percent on an organic basis) compared 

with the first quarter of 2021.  

International revenue was $191 million, an increase of 15 percent (18 percent on a constant currency basis) 

compared with the first quarter of 2021. 

Consumer Interactive Revenue, which includes Sontiq, was $150 

million, an increase of 15 percent (a decrease of 3 percent on an 

organic basis) compared with the first quarter of 2021. 

Source:  TransUnion Earnings Release  
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INDUSTRY NEWS 
 

FICO Q2 2022 Revenue Up 7.8% 

The company reported revenues of $357.2 million for the quarter as compared to 

$331.4 million reported in the prior year period. 

“We continue to deliver strong results in an uncertain economic environment,” said Will 

Lansing, chief executive officer. “We’re delivering strong top-line growth, and our focus on 

efficiency has enabled us to deliver expanded margins.” 

Revenues for the second quarter of fiscal 2022 across the company’s two operating 

segments were as follows: 

• Scores revenues, which include the company’s business-to-business (B2B) scoring 

solutions, and business-to-consumer (B2C) scoring 

solutions, were $183.7 million in the second quarter, 

compared to $168.7 million in the prior year period, 

an increase of 9%. B2B revenue increased 5%, 

driven largely by unit price increases and increases 

in unsecured Originations volumes, partially offset 

by decreases in Mortgage Origination volumes. B2C 

revenue increased 18% from the prior year period 

due to growth at myFICO.com, as well as through 

our partners. 

• Software revenues, which include the company’s 

analytics and digital decisioning technology, as well 

as associated professional services, were $173.5 

million in the second quarter, compared to $162.6 

million in the prior year period, an increase of 7%, 

primarily attributable to an increase in point-in-time 

recognition due to a large license deal, partially offset by the sale of the Debt Collections and Recovery 

product line in June 2021.  

o Year-over-year, Software Annual Recurring Revenue (ARR) was up 11%, consisting of 60% 

platform ARR growth and 4% non-platform ARR growth. Software Dollar-Based Net Retention 

Rate was 110% in the second quarter, with platform solutions at 141% and non-platform solutions 

at 103%. 

Second Quarter Fiscal 2022 GAAP Results 

• Net income for the quarter totalled $104.4 million, or $3.95 per share, versus $68.7 million, or $2.33 per 

share, in the prior year period. 

• Net cash provided by operating activities for the quarter was $122.6 million versus $153.5 million in the prior 

year period. 

Q2'22 Earnings Release Financials   Source:  FICO Earnings Release  
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INDUSTRY NEWS 
 

Moody's Corporation Q1 2022 Revenue Down 5% 

• Moody's Corporation 1Q 2022 revenue of $1.5 billion, down just 5% from record 1Q 2021, as its 

integrated risk assessment offerings provide increased value during uncertain times 

• Moody’s Investors Service revenue of $827 million, down 20%, on rated issuance decline of 25%; 

Moody’s Analytics revenue grew 23% to $695 million, fifth consecutive quarter of double-digit 

growth 

• 1Q 2022 diluted EPS of $2.68, down 31% from 1Q 2021; adjusted diluted EPS1 of $2.89, down 29% 

• FY 2022 diluted EPS and adjusted diluted EPS1 guidance ranges reduced to $9.85 to $10.35 and 

$10.75 to $11.25, respectively 

“Moody’s trusted insights and breadth of integrated risk assessment solutions are 

increasingly relevant in times of heightened uncertainty and market volatility,” said Rob 

Fauber, President and Chief Executive Officer of Moody’s. “Growth in our KYC solutions 

and credit research led to another impressive quarter in Moody’s Analytics. This increased 

demand demonstrates the benefit of MA’s highly recurring revenue business model, which 

balances the more cyclical nature of Moody’s Investors Service. While we are focused on 

strong execution across the business, as a result of MIS’s first quarter performance and 

our expectation for continued market volatility, we have lowered our full year 2022 adjusted 

diluted EPS guidance range to $10.75 to $11.25.” 

Moody's Corporation reported revenue of $1.5 billion for the three months ended March 31, 2022, down 5% 

from the prior-year period. Foreign currency translation unfavourably impacted Moody's revenue by 2%. 

Moody's Investors Service (MIS) First Quarter Revenue Down 20%: Revenue for MIS in the first quarter of 2022 

was $827 million, down 20% from the prior-year period, as geopolitical concerns, rising yields and elevated market 

uncertainty adversely affected issuance in all asset classes. Foreign currency translation unfavourably impacted MIS 

revenue by 1%. 

Moody's Analytics (MA) First Quarter Revenue Up 23% 

Revenue for MA in the first quarter of 2022 was $695 million, up 23% from the prior-year period. Annualized Recurring 

Revenue2 (ARR) as of March 31, 2022 was $2.6 billion, up 25% as compared to March 31, 2021. Recurring revenue 

comprised 94% of total MA revenue, up from 92% in the first quarter of 2021. Both organic revenue1 and organic ARR2, 

which excluded the impact of acquisitions completed in the prior twelve months, grew 9% each. Foreign currency 

translation unfavourably impacted both total and organic MA revenue by 2% each. 

First quarter 2022 operating expenses for Moody's Corporation totalled $866 million, up 16% from the prior-year period. 

Operational and integration-related costs associated with recent acquisitions contributed approximately 13 percentage 

points of growth. Foreign currency translation favourably impacted operating expenses by 2%. 

Operating income of $656 million was down 23% and adjusted operating income1 of $734 million, which primarily 

excluded depreciation and amortization expenses, declined 20%. Moody's operating margin was 43.1% and the 

adjusted operating margin1 was 48.2%. The MIS adjusted operating margin was 58.6% and the MA adjusted 

operating margin was 32.1%. View source version on: 

businesswire.com: https://www.businesswire.com/news/home/20220502005175/en/ Source:  Moody’s Earnings Release 
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INDUSTRY NEWS 
 

Moody's Corporation Q1 2022 Segment Report – Continued from Previous Page 

Moody’s Investors Service (MIS) First 

Quarter Revenue Down 20% 

Corporate finance revenue was $417 

million, down 31%, largely due to the decline 

in leveraged finance issuance following a 

record prior-year period. Additionally, while 

global investment grade activity slowed in the 

quarter, there was a notable rebound in March 

compared to the first two months of the year. 

Financial institutions revenue was $131 

million, down 19%. This was primarily due to 

a decline in opportunistic issuance from 

infrequent U.S. banks and insurers on 

widening spreads and increased benchmark 

rates. 

Public, project and infrastructure finance 

revenue was $123 million, down 14%. This 

reflected lower infrastructure finance supply 

as a result of high levels of cash on issuers’ balance sheets, combined with challenging market conditions. 

Structured finance revenue was $144 million, up 24%. This was driven by both higher commercial and residential 

mortgage-backed security issuance, offsetting a decline in collateralized loan obligation refinancing activity. 

Moody’s Analytics (MA) First Quarter Revenue Up 23% 

Decision Solutions (DS) revenue was $334 million, up 48%. 

Organic DS revenue1 was $257 million, up 14%. Growth was 

led by KYC and Compliance offerings, and further supported 

by demand for risk and finance software solutions. 

Research & Insights (R&I) revenue, which is 100% organic, 

was $183 million, up 7%, driven by demand for credit research, 

analytics and models. 

Data & Information (D&I) revenue was $178 million, up 6%. 

Organic D&I revenue1 was $176 million, up 5%, primarily 

driven by new sales of company data and ratings feeds. 

Foreign currency translation unfavorably impacted total D&I 

revenue by 4%. 

Source:  Moody’s Earnings Release 
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INDUSTRY NEWS 
 

Moody’s to Acquire Class, Expanding Presence in Peru’s Domestic Credit Market 

Moody’s Corporation (NYSE:MCO) today announced that it has agreed to acquire 

Class y Asociados S.A. Clasificadora de Riesgo (S.A.) (Class), a leading credit 

rating agency serving Peru’s domestic bond market. The acquisition will extend 

Moody’s growing presence across Latin America and expand its Moody’s Local 

platform while reaffirming its support for the growth of capital markets in the 

region. Moody’s intends to integrate Class into Moody’s Local Peru. 

“Peru’s dynamic domestic capital market is a priority for Moody’s as we continue to grow our presence across Latin 

America,” said Renzo Barbieri O’Hara, General Manager of Moody’s Local Peru. “With Class, we are excited by the 

opportunity to deepen our analytical capabilities to help further develop the Peruvian capital markets.” 

Based in Lima, Class covers Peruvian corporates, municipalities, banks, insurance companies, and other financial 

institutions. Its team of analysts draws on years of experience working in Peru’s capital markets to provide market 

participants with valuable insights on credit risk.  Prior to the merger, Class will maintain separate operations, analytical 

staff, and credit rating processes. Once the integration is complete, Class’s ratings portfolio and its team of rating 

analysts will become part of Moody’s Local Peru. 

Moody’s Local is a domestic credit ratings platform launched in 2019 to provide ratings and research to capital markets 

across Latin America. The platform combines tailored methodologies with experienced teams of local analysts to 

provide valuable insight. In addition to Peru, Moody’s Local operates in Argentina, Bolivia, Brazil, Panama, and 

Uruguay. For more information, visit https://www.moodyslocal.com.   Source: Moody’s Press Release 

Liminal Projects the Market for Reusable Digital Identity to Soar to $266.5B by 2027, 

with a CAGR of 69% 

According to the new research report, “The Market Opportunity for Reusable 

Identity and How to Get There” published by Liminal Strategy Partners, the reusable 

identity market size is expected to grow from USD 32.8 billion in 2022 to USD 266.5 

billion by 2027, at a CAGR of 68.9%. As the market continues to focus on consumer 

identity, reusable identity will evolve as the natural next step to allow people and 

enterprises alike to create identity credentials that can be integrated across different 

use cases in the digital and physical world.  

The report defines a reusable identity as something that securely stores verified 

information on an individual that is easily federated when transacting with a new entity, and enables a many-to-many 

relationship between consumers and organizations.  

About:  Liminal is a boutique strategy advisory firm serving digital identity, fintech, and cybersecurity clients, and the 

private equity and venture capital community. Since 2016, we have offered objective, high-impact strategic advice, 

and analytical services, helping to support clients in crucial business decisions at all stages of the product and 

business lifecycle. We've advised many of the world's most innovative business leaders, investors, and government 

officials on building, buying, and investing in the next generation of integrated digital identity platforms and 

technologies.   Source: Liminal – to read the full story click here 
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INDUSTRY NEWS 
 

Signicat Acquires UK-based Anti-Fraud and Identity Technology Company Sphonic 

The combination with Sphonic will make the pan-European digital 

identity specialist better able to protect banks and other customers 

against fraud, financial crime, and money laundering. The 

acquisition creates one of the strongest identity ecosystems globally. 

Signicat, one of Europe’s leading providers of digital identity and electronic signature solutions, is acquiring 

all shares in the UK-headquartered anti-fraud company Sphonic for an undisclosed sum. Existing 

management shareholders will reinvest a substantial part of the consideration into Signicat. 

Signicat has been growing rapidly in the last years, both organically and through acquisitions. The digital identity 

pioneer aims to be a single provider for the entire digital identity and anti-financial crime lifecycle across Europe. This 

includes identity solutions to support customer onboarding, authentication, e-signing, fraud management and risk 

management. Since 2019 Signicat has acquired five companies, including in the last year mobile authentication 

company Encap, electronic signing provider Dokobit, and identity proofing innovator Electronic IDentification.  With this 

acquisition, Signicat will be able to extend its leading existing identity platform with Sphonic’s know your customer 

(KYC), know your business (KYB) and anti-money laundering (AML) solutions. 

Sphonic’s primary product, Workflow Manager, enables clients to customise, automate and manage compliance 

workflows seamlessly. Sphonic leverages around 100 of the world's leading data and technology providers allowing 

banks and other institutions to access the best-in-breed technologies via a single API. The solution improves the quality 

of data and increases end-user insights that the customers can use to make an onboarding decision. It also reduces a 

client’s customer onboarding time from days to seconds and prevents customer drop-off rates. It prevents fraud and 

provides an experience fit for the digital age.  Sphonic has recently expanded its solution offering with a highly scalable 

real-time fraud & AML transaction monitoring solution in addition to a case management system that also offers tools 

for visualising identity, fraud and AML data. 

Sphonic will continue as a separate business entity, named “Sphonic, a Signicat company”, for the short term, and 

then be fully integrated into Signicat. The Sphonic management team will form part of Signicat’s wider senior 

management team and Andy Lee will also take on the role as Signiant’s Signicat’s UK Country Manager. 

About Sphonic: Sphonic is the trading name of Symphonic Solutions Limited, a London-Based RegTech business 

established in 2012 to develop and launch its initial product Workflow Manager. With the growth in digital commerce, 

alongside increasing concerns around financial regulation and consumer security, Sphonic has created a suite of 

products to ensure its clients achieve the right balance in protection and customer experience. For further information 

about Sphonic, please visit www.sphonic.com. 

About Signicat: Signicat is a pioneering, pan-European digital identity company with an unrivalled track record in the 

world’s most advanced digital identity markets. Its Digital Identity Platform incorporates the most extensive suite of 

identity proofing and authentication systems in the world, all accessible through a single integration point. The platform 

supports the full identity journey, from recognition and on-boarding, through login and consent, to making business 

agreements which stand the test of time. Signicat was founded in 2006 and acquired by leading European private 

equity investor Nordic Capital in 2019. It is headquartered in Trondheim, Norway.  For further information about 

Signicat, please visit www.signicat.com.  Source:  Signicat Press Release 
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CREDIT BUREAU NEWS 
 

Credit Information Corporation of Philippines Directive 

The Credit Information Corporation (CIC), the country’s public credit registry and repository of credit 

information, directs digital banks accredited by the Bangko Sentral ng Pilipinas (BSP) to register as a 

Submitting Entity (SE) to the CIC, pursuant to Republic Act No. 9510 or the Credit Information System Act 

(CISA).  SE refers to any entity that provides credit facilities such as, but not limited to, banks, quasi-banks, trust 

entities, investment houses, financing companies, cooperatives, non-governmental, micro-financing organizations, 

credit card companies, insurance companies, government lending institutions. 

 “The registration of digital banks as SEs is a valuable addition to the CIC database, especially as 

digital banks have the potential of penetrating the unbanked sectors.  Being a key driver of the 

country’s digital transformation, their participation in the Credit Information System can serve as a 

catalyst for broad-based financial inclusion and improved access to credit ,” CIC President and 

CEO Ben Joshua Baltazar said. 

Aid in the financial recovery of the MSME sector: Compliance among digital banks should also support the offering 

of cost-effective financial products tailored to the needs of the micro, small and medium enterprise (MSME) sector that 

make up 99.6 percent of firms. Through the CIC Credit Report, businesses can make use of their good payment 

behavior as proof of creditworthiness to have access to a wider-array of formal financial services. 

Value of diverse and comprehensive credit data: PCEO Baltazar emphasized that its database continues to grow, 

through the improving compliance of its covered entities, the CIC also continues to maintain an effective data quality 

improvement process, robust credit reporting system, and resilient cybersecurity posture. As of date, the CIC database 

contains the credit data of 33.1 million unique individuals, which is approximately 49 percent of the country’s adult 

population. From 2020 to 2021, almost a million credit reports were pulled by CIC’s accessing entities for their credit 

risk management and credit decisioning. 

“The CIC database, being the single largest, most diverse, and comprehensive credit database in the country continues 

to prove that its credit data remains to be the most cost-effective way for lenders to properly assess their borrowers’ 

creditworthiness,”  PCEO Baltazar said. “With the appeal and accessibility of financial services offered by digital banks 

for MSMEs, the CIC hopes that digital banks promptly comply so that MSMEs with low or no recorded credit data can 

build and improve their creditworthiness,” PCEO Baltazar added. 

The CIC released Letter Circular No. 2022-05, series of 2022 on 11 April 2022, notifying digital banks of their inclusion 

under the coverage of CISA, and informing them to commence registration as an SE within ten calendar days from the 

issuance of the BSP Circular Letter granting the same of its Certificate of Authority to Operate as such. BSP Circular 

No. 1105, series of 2020 defines a digital bank as, “[that which] offers financial products and services that are 

processed end-to-end through a digital platform or electronic channels with no physical branch, sub-branch, or branch-

lite unit offering financial products and services.” 

Currently, there are only six digital banks that secured licenses from the BSP, namely, Overseas Filipino (OF) Bank of 

the Land Bank of the Philippines, Tonik Bank, UnoBank, UnionDigital Bank, Maya Bank, and GoTyme. 

Said circular may be accessed through the CIC website: https://bit.ly/LC2022-05 . 
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