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Late Breaking News: 

• Moody’s Second Quarter Revenue Growth down 11% - Year to Date 

down 8% 

• Equifax Announces Definitive Agreement to Acquire Midigator – The 12th 

Acquisition since the beginning of 2021 

• Equifax Q2 2022 Revenue Up 7% 

• TransUnion Reports Q2 Revenue Growth of 30% - Organic Growth 9% 

Member News: 

• Open Banking: CRIF Enriches Its Offering with a PISP License for CRIF 

Realtime Ireland 

• CRIF Partners with the Italian Chamber of Commerce in Hong Kong and 

Macao to Provide Advanced Business Development Services 

• CRIF Invests in BKN301, the Fintech Company Specializing in Digital 

Payments and Banking-as-a-Service 

• FCA Highlights Financial Crime Concerns to Challenger Banks: 

Commentary by Encompass’ Dr. Henry Balani. 

• Encompass Launches Global KYC Digital Transformation Practice 

• CTOS, Monash to Advance Consumer Credit Research 

• Lucinity & Experian Partner to Tackle Financial Crime and Drive 

Enhanced Levels of KYB Compliance 

• Federation of Indian Export Organizations (FIEO) and Rubix Signed 

MOU 

Industry News: 

• Dun & Bradstreet India Appoints C Ramalingam  as Senior Director – 

Operations 

• ZoomInfo Joins AWS Partner Network to Improve Data Delivery Through 

Data-as-a-Service Platform, OperationsOS 

News from China: 

• China’s First Licensed Personal Credit Agency Baihang Credit Names 

Ex-PBOC Official Wang Xiaolei as New Chair 

• Four Chinese Laws Protect Personal Information 

• China’s Central Bank to Beef Up Digital Yuan Rules to Address Privacy 

Issues 

Credit Bureau News: 

• TransUnion Hong Kong Launches Free Basic Credit Alert Service 

• TransUnion Appoints Hamidou Dia and Ravi Kumar to its Board of 

Directors 

• Experian UK Expands Employment and Income Verification Service 
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LATE BREAKING NEWS 
 

Moody’s Second Quarter Revenue Growth down 11% - Year to Date down 8% 

 “In time of heightened uncertainty, our 

customers rely on Moody’s unparalleled 

global insights and analysis to deliver 

comprehensive and integrated 

perspectives on risk.” 

“Demand for our market-leading products and 

solutions that enable decision makers to 

holistically indemnify, measure and manage 

risk propelled Moody’s Analytics to another 

quarter of impressive growth. While the 

fundamental drivers underpinning debt 

issuance remain firmly intact, global 

uncertainty significantly curtailed market 

activity. Given year-to-date performance and 

our expectation for continued market 

disruption, we have lowered our full year 2022 

adjusted diluted EPS guidance range to $9.20 

to 9.70”:  Rob Fauber, President and Chief 

Executive Officer. 

Editorial Comment: A historian once observed that information services grow in the age of uncertainties.  This held 

true mostly in the case of trade credit,   however when lending and investing stops, the rating business suffers. 
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LATE BREAKING NEWS 
 

Equifax Announces Definitive Agreement to Acquire Midigator 

Acquisition to Further Equifax Global Footprint in Digital Identity and Fraud Prevention Solutions 

Equifax® (NYSE: EFX) is expanding its global footprint in digital identity and fraud prevention with a definitive 

agreement to acquire Midigator LLC, a provider of post-transaction fraud mitigation solutions. With the rise of global 

ecommerce sales, expected to hit $5.5 trillion in 2022, transaction disputes and chargebacks are also surging. 

Midigator's highly automated, data-driven chargeback prevention and chargeback dispute management solutions 

complement the Equifax Kount Identity Trust Global Network, which uses award-winning Artificial Intelligence (AI) to 

link trust and fraud data signals from 32 billion digital interactions, 17 billion unique devices, and five billion annual 

transactions across 200 countries and territories. 

"We're energized to expand our Identity & Fraud capabilities with the acquisition of 

Midigator. The New Equifax is much more than a credit bureau. Midigator expands our 

robust differentiated data assets and Kount acquisition in 2021 to bring global businesses 

the information and solutions they need to better manage fraud across the complete 

customer lifecycle," said Mark W. Begor, CEO of Equifax. "With our Equifax Cloud™ 

driven data & analytics capabilities and the powerful combination of Midigator and our 

Kount Identity & Fraud solutions, Equifax is poised to capitalize on new revenue streams 

and relationships, broadening our digital identity footprint in a fast-growing space. This is 

our 12th acquisition since the beginning of 2021 and we are continuing to reinvest 

our strong free cash flow in strategic bolt-on acquisitions to expand our capabilities 

and drive growth in the future." 

With global omnichannel digital payments expected to grow from 2.6 billion users in 2020 to over 4.4 billion in 2025, 

dispute and chargeback rates present growing problems for businesses around the world. Founded in 2013, Midigator 

offers a technology platform designed to not only automate the dispute response process, but to provide the real-time 

data businesses need to know why chargebacks are occurring in the first place and better understand their customers. 

Midigator has prevented more than 2.7 million chargebacks. The resulting granular, post-transaction data and digital 

signals complement the Equifax Kount dataset and augment AI-driven Kount preventative fraud products to combat 

the illegitimate chargebacks known as "friendly" fraud as well as criminal fraud activities. 

"Midigator was founded by e-commerce merchants to solve friendly fraud challenges. Over the last decade, companies 

ranging from startups to established brands have used Midigator for intelligent chargeback responses, in-depth 

analytics, real-time account reporting and dispute processes," said Corey Baggett, Founder and CEO of Midigator. 

"Our solutions are grounded in a strong foundation of data analysis and we're excited for the new opportunities and 

product innovation that will come from having our offerings combined with the expansive set of Equifax data, analytics 

and products." 

Once the transaction closes, Midigator will become part of the Equifax USIS business unit. 

About Midigator LLC: Midigator provides an effective and efficient alternative approach to the manual processes 

typically used to manage chargeback disputes: intelligent chargeback technology. With intuitive features that remove 

complexities and flexible automation that reduces costs, clients recover more revenue and prevent more chargebacks 

— all with unparalleled ROI. To learn more about managing chargebacks smarter, visit Midigator.com.  Source:  

Equifax Press Release 

 

mailto:biiainfoasia@gmail.com
https://midigator.com/
https://www.emarketer.com/content/global-ecommerce-forecast-2022
https://www.equifax.com/business/identity-fraud/
https://www.juniperresearch.com/researchstore/fintech-payments/online-payment-fraud-research-report
https://midigator.com/
Source:%20%20Earnings%20Press%20Release
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LATE BREAKING NEWS 
 

Equifax Q2 2022 Revenue Up 7% 

• Strong second quarter 2022 revenue of $1.317 billion, up 7% despite the weakening mortgage 

market and negative impact of foreign exchange 

• Workforce Solutions revenue growth of 21%; thirteen consecutive quarters of double-digit revenue 

growth 

• Strong new product innovation leveraging new EFX Cloud with Vitality Index over 13% 

• Revising Full Year Guidance reflecting expected further decline in U.S. mortgage market and 

negative impact of foreign exchange 

"We delivered solid results with record second quarter revenue of $1.317 billion, 

up 7% despite the 33% decline in the U.S. mortgage market and greater than 

expected negative impact of foreign exchange. Our non-mortgage business, 

which is over 75% of Equifax, delivered very strong constant dollar revenue 

growth of 22% reflecting broad-based strength across our businesses.  

Our largest and fastest-growing business, Workforce Solutions, again powered 

our results, with total growth of over 21%, driven by stronger than expected non-

mortgage revenue growth of over 50%. International also delivered very strong 

local currency revenue growth of 11.5%. USIS revenue declined 7.5%, due to the 

expected decline in mortgage revenue. USIS non-mortgage revenue growth was 

weaker than expected at 4%, despite delivering strong non-mortgage B2B online 

revenue growth of 9%," said Mark W. Begor, Equifax Chief Executive Officer.  

"Despite the strength of our First Half results, we are adjusting our full-year 2022 

guidance to  reflect our expectation of a larger decline in the U.S. mortgage 

market and a larger negative impact of FX than was expected when we provided guidance in April. Our guidance for 

2022 is for revenue at a midpoint of $5.10 billion and Adjusted EPS of $7.68 per share, a reduction of $100 million in 

revenue and $0.47 per share from our April guidance. This adjusted guidance reflects an expectation that the U.S. 

mortgage market, as measured by mortgage market credit inquiries, will decline by over 46% in the second half of 

2022 versus the prior year. Our expectations for 2022 non-mortgage constant dollar revenue growth are principally 

unchanged at a very strong 19%." 

"We are confident in the future growth of the New Equifax as we make strong progress on our EFX Cloud 

transformation, leverage our new Cloud capabilities to accelerate new product roll-outs, and invest in new product and 

data and analytics capabilities to drive further growth. We continue to invest in bolt-on acquisitions and have completed 

ten since January 2021, as we continue to reinvest to broaden our capabilities and position Equifax for strong future 

growth. We are energized about the future and our ability to deliver higher margins and free cash flow in 2023 and 

beyond." 

Financial Results Summary:  The company reported revenue of $1,316.7 million in the second quarter of 2022, up 7 

percent compared to the second quarter of 2021 on a reported basis and 8 percent on a local currency basis.Net 

income attributable to Equifax of $200.6 million was down 7 percent in the second quarter of 2022 compared to net 

income attributable to Equifax of $215.1 million in   the second quarter of 2021. 

To be continued on next page 
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LATE BREAKING NEWS 
 

Equifax Q2 2022 Revenue Up 7% - Continued from previous page 

Workforce Solutions second quarter results 

• Total revenue was $609.2 million in the second quarter of 2022, a 21 percent increase compared to the 

second quarter of 2021. Operating margin for Workforce Solutions was 46.2 percent in the second quarter 

of 2022 compared to 53.0 percent in the second quarter of 2021. Adjusted EBITDA margin for Workforce 

Solutions was 53.4 percent in the second quarter of 2022 compared to 57.5 percent in the second quarter 

of 2021. 

• Verification Services revenue was $504.5 million, up 28 percent compared to the second quarter of 2021. 

• Employer Services revenue was $104.7 million, down 3 percent compared to the second quarter of 2021. 

USIS second quarter results 

• Total revenue was $421.4 million in the second quarter of 2022, down 8 percent compared to $455.7 million 

in the second quarter of 2021. Operating margin for USIS was 26.6 percent in the second quarter of 2022 

compared to 30.0 percent in the second quarter of 2021. Adjusted EBITDA margin for USIS was 38.2 

percent in the second quarter of 2022 compared to 38.9 percent in the second quarter of 2021. 

• Online Information Solutions revenue was $329.2 million, down 5 percent compared to the second quarter 

of 2021. 

• Mortgage Solutions revenue was $36.8 million, down 25 percent compared to the second quarter of 2021. 

• Financial Marketing Services revenue was $55.4 million, down 5 percent compared to the second quarter 

of 2021. 
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LATE BREAKING NEWS 
 

Equifax Q2 2022 Revenue Up 7% - Continued from previous page 

International second quarter results 

• Total revenue was $286.1 million in the second quarter of 2022, up 3 percent and up 11 percent compared 

to the second quarter of 2021 on a reported and local currency basis, respectively. Operating margin for 

International was 11.3 percent in the second quarter of 2022, compared to 12.1 percent in the second 

quarter of 2021. Adjusted EBITDA margin for International was 24.7 percent in the second quarter of 2022, 

compared to 26.8 percent in the second quarter of 2021. 

• Asia Pacific revenue was $90.1 million, down 2 percent and up 6 percent compared to the second quarter 

of 2021 on a reported and local currency basis, respectively. 

• Europe revenue was $79.8 million, up 4 percent and up 16 percent compared to the second quarter of 2021 

on a reported and local currency basis, respectively. 

• Canada revenue was $64.0 million, down 1 percent and up 2 percent compared to the second quarter of 

2021 on a reported and local currency basis, respectively. 

• Latin America revenue was $52.2 million, up 18 percent and up 28 percent compared to the second quarter 

of 2021 on a reported and local currency basis, respectively. 

Source:  Equifax Earnings Release 
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LATE BREAKING NEWS 
 

TransUnion Reports Q2 Revenue Growth of 30% - Organic Growth 9% 

TransUnion Announces Strong Second Quarter 2022 Results 

• Delivered 30 percent total revenue growth, and 9 percent organic constant currency revenue growth excluding 

mortgage, driven by continued strength in International and U.S. Markets. 

• Met earnings expectations due to proactive cost management and acquisition synergy initiatives. 

• Built further momentum with recent acquisitions by growing our sales pipeline and realizing ahead-of-schedule 

cost reductions. 

• Now expecting 2022 organic revenue growth excluding mortgage to be 9 to 10 percent with strong 

performance in our B2B businesses; adjusting guidance to reflect greater foreign currency and mortgage 

headwinds as well as moderation in growth expectations for our U.S. businesses.  

Second Quarter 2022 Results 

Total revenue for the quarter was $948 million an increase of 30 percent (32 percent on a constant currency basis and 

5 percent on an organic constant currency basis), compared with the second quarter of 2021. 

“TransUnion delivered another solid quarter,” said Chris Cartwright, President and CEO. “We continued to drive 

market-leading organic growth in key verticals such as Financial Services, Insurance, Public Sector and Media; and 

robust results internationally led by India, Asia Pacific, Latin America and Africa.” 

“We continue to expect a strong year with 9 to 10 percent organic growth 

excluding mortgage despite adjusting our 2022 outlook to account for 

greater foreign exchange and mortgage headwinds as well as modestly 

lower growth in certain parts of our business. In U.S. mortgage, we 

anticipate 30 to 35 percent revenue declines due to 40 to 45 percent inquiry 

declines. We expect to deliver strong earnings growth.” 

“Additionally, we achieved key milestones in integrating our recent strategic 

acquisitions. We are increasingly enthusiastic about the power of our 

combined capabilities and go-to-market strategy to deliver significant value 

to customers. Our portfolio transformation over the last decade positions us 

better than ever to deliver relative outperformance in all environments.” 

Second Quarter 2022 Segment Results 

U.S. Markets: 

On April 8, 2022, we completed our acquisition of Verisk Financial Services (“VF”), the financial services business unit 

of Verisk Analytics, Inc., including its leading core businesses Argus Information and Advisory Services, Inc. and 

Commerce Signals, Inc. (collectively “Argus”). Our second quarter and year-to-date 2022 results include Argus within 

the Financial Services vertical of our U.S. Markets segment. The non-core businesses from the acquisition were 

classified as held for sale and are presented as discontinued operations, net of tax, for the three and six months ended 

June 30, 2022.                                                                                                          To be continued on next page 
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LATE BREAKING NEWS 
 

TransUnion Q2 2022 Results – Continued from previous page 

U.S. Markets revenue was $633 million, an increase of 44 percent (5 percent on an organic basis) compared 

with the second quarter of 2021. 

• Financial Services revenue, which includes Argus, was $301 million, an increase of 11 percent (3 percent on 

an organic basis) compared with the second quarter of 2021. 

• Emerging Verticals revenue, which includes Neustar, Inc. (“Neustar”), Insurance and all other verticals, was 

$332 million, an increase of 98 percent (8 percent on an organic basis) compared with the second quarter of 

2021. 

Adjusted EBITDA was $234 million, an increase of 25 percent (3 percent on an organic basis) compared with the 

second quarter of 2021. 

International: International revenue was $187 

million, an increase of 8 percent (15 percent on a 

constant currency basis) compared with the 

second quarter of 2021. 

• Canada revenue was $33 million, a 

decrease of 3 percent (an increase of 1 percent 

on a constant currency basis) compared with 

the second quarter of 2021. 

• Latin America revenue was $29 million, an 

increase of 13 percent (14 percent on a 

constant currency basis) compared with the 

second quarter of 2021. 

• United Kingdom revenue was $50 million, a 

decrease of 7 percent (an increase of 3 percent 

on a constant currency basis) compared with 

the second quarter of 2021. 

• Africa revenue was $16 million, an increase 

of 3 percent (12 percent on a constant currency 

basis) compared with the second quarter of 2021. 

• India revenue was $40 million, an increase of 44 percent (51 percent on a constant currency basis) compared 

with the second quarter of 2021. 

• Asia Pacific revenue was $19 million, an increase of 19 percent (22 percent on a constant currency basis) 

compared with the second quarter of 2021. 

Adjusted EBITDA was $81 million, an increase of 12 percent (19 percent on a constant currency basis) compared with 

the second quarter of 2021. 

Consumer Interactive:   Consumer Interactive revenue, which includes Sontiq, Inc. (“Sontiq”), was $147 million, an 

increase of 8 percent (a decrease of 9 percent on an organic basis) compared with the second quarter of 2021.  

Adjusted EBITDA was $68 million, an increase of 5 percent (a decrease of 6 percent on an organic basis) compared 

with the second quarter of 2021.  Source:  TransUnion Earnings Release 
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MEMBER NEWS 
 

Open Banking: CRIF Enriches Its Offering with a PISP License for CRIF Realtime 

Ireland 

CRIF - a global company specializing in credit and business information systems, analytics, outsourcing and 

processing services, as well as advanced digital solutions for business development and open banking - 

announces its successful registration as a Payment Initiation Service Provider (PISP) with the Central Bank 

of Ireland.  The authorization issued to CRIF Realtime Ireland, a Group company based in Dublin and 100% 

controlled by CRIF, extends CRIF’s capabilities in the Open Banking area by providing payment initiation 

services. 

A PISP is a payment institution which, under the revised Payment Services Directive (PSD2), initiates a payment 

order at the request of the payment service user with respect to a payment account held with another payment service 

provider. 

More specifically, thanks to this license CRIF will be able to support a variety of clients – not only financial institutions 

– through a combined offering of proprietary data, Open Banking data and Open Banking payments, thus enabling a 

set of new use cases spanning across different industries. 

This unique set of capabilities enables fully digital processes not only for lending 

purposes, but also to boost commercial relationships and increase customer 

retention, while boosting service personalization through enhanced customer 

knowledge. Adding payment initiation services allows the completion of digital 

processes, from identification to the final check-out, which represents one of the most 

sensitive steps because of its high dropout rates, both in B2C and B2B payments. 

“We are pleased to announce that thanks to this new registration, CRIF is now able to 

support an even greater number of credit institutions and non-financial companies in 

the provision of more innovative services, complying with the best data protection and 

security standards. Moreover, there is the added possibility of integrating with our 

platform designed to create an ecosystem, with new services which will enable operators and their end customers, 

consumers and businesses, to obtain maximum added value” - commented Enrico Lodi, CRIF Managing Director.  

Source:  CRIF Press Release 

CRIF Partners with the Italian Chamber of Commerce in Hong Kong and Macao to 

Provide Advanced Business Development Services 

CRIF and the Italian Chamber of Commerce in Hong Kong & Macao (ICC) have announced their partnership to bring 

a range of new services for members and non-members, to help them drive new business opportunities and 

strengthen their credit risk management. 

This partnership will provide access to insightful data and information, including:  Company credit reports on more 

than 200 million companies at a global level, with a coverage of more than 240 countries and territories.  Extraction 

of lists of prospects in most APAC countries, based on specific industry and performance criteria. Full industry reports 

on China.   Source:  CRIF News 
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MEMBER NEWS 
 

CRIF Invests in BKN301, the Fintech Company Specializing in Digital Payments and 

Banking-as-a-Service 

• The operation, aimed at supporting the growth of the 

company and its presence in fast-growing markets, 

completes a few months after the announcement of the 

first seed round of funding 

• Among the investors: Abalone Group, PayU, Azimut, CRIF, 

GNB Swiss Investments AG, Federico Ghizzoni, Gregorio 

Napoleone, Fabio Nalucci, and other top managers 

BKN301 - a fintech company developing payment services and 

Banking-as-a-Service functions – has raised 15 million euros with 

Series A funding, just after closing the first seed round a few months ago. The acquisition involves essential 

investors and brings the company to a valuation of 63 million euros. The raised capital will further the 

development of the open banking platform's technological infrastructure and sustains its growth among fast-

growing markets such as Africa, the Middle East, and Eastern Europe. 

The capital increase, led by the Swiss fund Abalone Group, expands the shareholding structure of BKN301: among 

PayU, a leading online payment service provider operating in 50+ emerging markets and part of Prosus (AEX:PRX), 

one of the largest technology investors in the world. The shareholding is also joined by Azimut Digitech Fund, a 

venture capital fund of Azimut Libera Impresa created as part of a partnership with GELLIFY; CRIF, global company 

highly active in fast-expanding markets, specializing in credit information and business information systems, analytics, 

outsourcing, and processing services (as advanced digital solutions for business development and open banking); 

GNB Swiss Investments AG, an investment company in Zurich. Federico Ghizzoni, President of the investment bank 

Rothschild & Co. Italia S.p.A. Fabio Nalucci, CEO & Founder of GELLIFY; Gregorio Napoleone, Co-founder and 

Managing Partner of the fund of PE Stirling Square Capital Partners in London. 

The fintech firm, through a BaaS (Banking-as-a-Service) and digital e-money platform model, enables third parties to 

offer financial, payment, and token issuance services. The company aims to become the reference open-market and 

cross-border operator in the open banking and digital payments sector, bringing its solutions to international markets 

with a strong focus on fast-growing ones (Africa, Middle East, and Eastern Europe). Those markets present elevated 

opportunities and growth prospects for international operators as they feature a population with low average age, 

rapid demographic growth, high mobile penetration, and significant literacy on technologies related to payment 

systems. Also, there's a shortage of innovative banking and financial solutions. 

With easily-integrable functions, BKN301 group allows banking and financial realities to accelerate their digital 

transformation, while corporates of any sector and size can expand their range of action to financial services, extend 

their offer, increase their profitability, and strengthen their positioning. 

BKN301's activity started in March 2021 and has raised 20 million euros ever since. Born from the acquisition of 

assets of T.P@Y, the former Payment Institute of the Republic of San Marino operates now as the only payment 

institution in the country, offering innovative e-money issuing, acquiring, and related services.    Source:  CRIF Press 

Release 
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MEMBER NEWS 
 

FCA Highlights Financial Crime Concerns to Challenger Banks 

A review by the Financial Conduct Authority (FCA), conducted over 2021, has raised concerns 

over the financial crime controls of challenger banks, finding a rise in the number of Suspicious 

Activity Reports (SARs). The review included an in-depth focus on six challenger retail banks, 

primarily consisting of digital banks covering over 8 million customers. 

The FCA found that, despite some evidence of good practice, such as innovative use of 

technology, challenger banks were not verifying customers to the required level of 

compliance, which created an environment of heightened risk for financial crime to occur, not 

just during onboarding but through the entire customer journey. Amongst the concerns, the 

FCA noted that some challenger banks did not carry out sufficient customer due diligence to obtain basic customer 

details required for associated checks, as well as insufficient enhanced due diligence for those in higher risk 

circumstances. As a result, the FCA has requested that challenger banks review these findings and make 

improvements where necessary to bolster their defenses against financial crime. 

Dr Henry Balani (Global Head of Industry and Regulatory Affairs, Encompass Corporation) commented: “The rapid 

rise of challenger banks offering digital services to millions of customers brings the risk of increased financial crime, 

which must be met head on. As regulators scramble to introduce new guidance to prevent fraud and money 

laundering, it is also important for challenger banks to be proactive in their approach to addressing these issues.  A 

fast-moving industry that is serving customers around the globe should be setting the standard when it comes to 

utilizing automated technologies in order to deliver AML and KYC checks that can quickly give organizations a 

complete picture of their customer base. 

Challenger banks lead with technology as part of their digital innovation remit, which can result in regulatory 

requirements playing second fiddle. They must ensure the same standards are met as those of other regulated banks 

when tackling the rising tide of financial crime.”  Source:  Encompass Press Release 

Encompass Launches Global KYC Digital Transformation Practice 

Encompass Corporation, the provider of the leading Know Your Customer (KYC) 

automation platform, announced the formation of a dedicated KYC transformation team – 

with the hiring of banking executives in New York, London, and Sydney – to help banks 

successfully implement digital transformation projects related to corporate onboarding, 

KYC refresh, and customer due diligence. 

The executives include US-based Catherine Warren, who has extensive experience in 

compliance and risk management for top banks. Catherine, who has held senior roles at 

Bank of America and PNC, will work as part of the global transformation team making a 

difference to customers. This group also includes former Barclays Managing 

Director Howard Wimpory, former Westpac and HSBC financial markets executive Jo Scanlan, and former 

Deutsche Bank Head of Client Onboarding Darren Marion.   Howard, Jo, Darren and Catherine join Encompass as 

KYC Transformation Directors, responsible for ensuring banks achieve their goals of efficient compliance, reduced 

onboarding costs, enhanced customer experience, and improved scalability.  To read the full story please click on 

this link.  Source: Encompass press release 
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MEMBER NEWS 
 

CTOS, Monash to Advance Consumer Credit Research 

CTOS Digital Berhad and Monash University Malaysia have signed a memorandum of understanding (MoU) to 

collaborate on data insights and analytics to advance research into the nation’s credit health. 

In a statement, the credit reporting agency said the recently-inked MoU will facilitate industry-

academia cooperation through research, analysis and exchange of ideas. It added that 

through its wholly owned subsidiary, CTOS Data Systems Sdn Bhd, the company has been 

enabling people to gain access to credit for over 30 years. 

Eric Hamburger, group chief executive officer of CTOS Digital Bhd, said it is the agency’s 

hope that this MoU can further expand on the insights it can offer Malaysians for both parties. 

“We know that the importance of understanding data and utilizing the findings cannot be 

overstated. 

“CTOS has the largest consumer and business credit database in Malaysia, and we are uniquely positioned to provide 

the most accurate assessment of the country’s credit situation. Our deep analytical capabilities combined with 

Monash’s research strength, can help the public, businesses, legislators, regulators, and other governmental 

organizations gain the best insights into the state of consumer credit in Malaysia as well as the economy as a whole,” 

said Hamburger.  Source:  CTOS Data Systems Sdn Bhd Malaysia news      

Lucinity & Experian Partner to Tackle Financial Crime and Drive Enhanced Levels of 

KYB Compliance 

Lucinity and Experian announced that the companies have entered a strategic 

partnership to deliver next-generation ongoing Know Your Business (KYB) and 

compliance risk assessments. 

This partnership will combine Experian's financial crime data sources with Lucinity's 

artificial intelligence (AI) and data visualizations to achieve a continuous view of changing 

risks in business relationships. Lucinity and Experian's joint solution will help 

organizations make more informed decisions that will ultimately allow them to detect and prevent financial crime.  The 

partnership will bring Know Your Customer (KYC), risk, screening, and transaction monitoring data together into the 

Lucinity platform, allowing for KYB compliance processes to be more productive and efficient. It will enable 

organizations to carry out dynamic, event-based reviews based on material changes in activity and behaviour. In 

addition, the solution will provide users with a macro-view of compliance risk across their entire organization by 

comparing the risk profiles of different customers. 

The solution will help Experian customers break down the silos between different data sources, better contextualize 

information, and receive actionable information at their fingertips, all of which will drive greater productivity in their day-

to-day work. Lucinity and Experian are now open for clients to join them on this journey to generate valuable business 

intelligence for their organization. 

About Lucinity: Lucinity is an AML software company, founded in 2018, with offices in Reykjavík, New York, London 

and Brussels. Using advanced AI systems, we help banks discover money laundering and really know their customers, 

more efficiently – to stop the funding of serious crime across the world.  Source: Experian 
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MEMBER NEWS 
 

Federation of Indian Export Organizations (FIEO) and Rubix Signed MOU 

BIIA Member Rubix Data Sciences Private Limited reports that it has signed a MOU with the FEDERATION OF INDIAN 

EXPORT ORGANISATIONS (FIEO) for issuance of the Legal Entity Identifier (#LEI) to Indian #exporters.  

The Economic Times and several other media outlets reported this news and we hope that exporters take this 

opportunity to obtain the LEI. 

As part of the MoU with FIEO, Rubix will handhold Indian exporters through the documentation process and facilitate 

speedy and cost-effective LEI issuance. Rubix will also work with exporters to ensure the timely renewal of LEIs to 

keep their LEIs active. 

During the signing of the MoU, Dr. Ajay Sahai, Director General & CEO, FIEO said that 

“obtaining the LEI through Rubix will help FIEO members build trust with counterparties, 

financial institutions, and other stakeholder organizations, regardless of the sector, because it 

serves as an essential #identifier in both cross-border and domestic transactions and helps 

filter out fraudulent and fake entities that may try and register as suppliers, customers, 

distributors or dealers.” 

“Rubix recognizes the critical role of exporters in driving India’s 

socio-economic growth. Given that the LEI is a global identifier, it is especially important for 

Indian SME exporters to obtain the LEI so as to stand out and be recognized in the global 

marketplace. It is a privilege for Rubix to assist Indian exporters in the LEI application and 

validation process via this partnership with FIEO, “said Mohan Ramaswamy, Co-Founder 

and CEO of Rubix Data Sciences.                   

As part of the MoU signing ceremony, FIEO in association with Rubix organized an Online 

Awareness Session on RBI Guidelines on LEI Registration in India which was attended by 

more than 70 exporters.  Exporters, please obtain your LEI today. Bankers, we can help 

your customers obtain LEIs easily so as to help you comply with RBI guidelines.    Source:  

Rubix Data Sciences Private Limited 
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INDUSTRY NEWS 
 

Dun & Bradstreet India Appoints C Ramalingam  as Senior Director – Operations 

Dun & Bradstreet India, a leading global provider of business decisioning data and 

analytics, announced the appointment of C Ramalingam as Senior Director – Operations. 

He will lead the operations of the company’s Finance, Risk Management and Sales & 

Marketing Solutions in India. 

During his 27-year career, Ramalingam has worked for leading MNCs and Indian firms in India 

and overseas, leading technology initiatives ranging from agile RPA & API based solutions to 

large ERP implementations, as well as the design and deployment of proprietary technology 

stacks across Asia Pacific, the Middle East, Latin America and North America. 

Prior to joining Dun & Bradstreet, Ramalingam founded an InsureTech start-up, and before that was Chief Operating 

Officer at Edelweiss General Insurance Company, where he was a part of the team that founded the company. 

Commenting on the appointment, Avinash Gupta, Managing Director & CEO – India, Dun & Bradstreet said “We are 

thrilled to have C Ramalingam join the India leadership team. He brings a wealth of experience, best practices and 

skills which will be instrumental in strengthening our core operations. I’m extremely confident in his exceptional ability 

and look forward to his contribution towards Dun & Bradstreet’s growth journey.  Source: NewsPatrolling 

ZoomInfo Joins AWS Partner Network to Improve Data Delivery Through Data-as-a-

Service Platform, OperationsOS 

ZoomInfo (NASDAQ: ZI), a global leader in modern go-to-market software, data, and intelligence, has 

announced it has joined the AWS Partner Network (APN), one of the world’s most 

comprehensive and broadly adopted cloud offerings, in order to improve data 

delivery through its Data-as-a-Service (DaaS) platform, OperationsOS. 

Thousands of joint customers are now able to directly and securely access ZoomInfo’s 

industry-leading company and business contact data within multiple AWS services. 

Customers can also leverage prebuilt datasets or work with ZoomInfo’s Data Services team 

to create custom datasets that meet their specific needs, all delivered into their Amazon 

Simple Storage Service (Amazon S3) instances. OperationsOS will help eliminate data 

decay by pushing recurring data updates through to AWS. 

Customer data from siloed systems is often inaccurate, incomplete, and inconsistent, 

creating challenges for organizations that use this data. Many enterprise and mid-sized companies currently leveraging 

Amazon S3 for highly scalable and cost-effective cloud storage face these challenges. With ZoomInfo integrated into 

their technology stack, customers will enjoy centralized and secure access to frequently enriched data.   

“This exciting development allows our customers who leverage AWS to establish a highly scalable and reliable go-to-

market data foundation,” said ZoomInfo Founder and CEO Henry Schuck. “Securely integrating ZoomInfo’s data 

directly into their AWS data workflows opens a seamless connection for capturing, unifying, analyzing, and, ultimately, 

consuming that data. Backed by our best-in-class data privacy and security protections, this integration has the 

potential to save companies meaningful time, effort, and money.”  Source:  ZoomInfo Press Release 
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NEWS FROM CHINA 
 

China’s First Licensed Personal Credit Agency Baihang Credit Names Ex-PBOC 

Official Wang Xiaolei as New Chair 

Baihang Credit, China's first licensed personal credit agency, has recently 

appointed a former deputy director of China’s central bank as its new chairman.  

Wang Xiaolei will replace Zhu Huanqi, a former deputy director at the monetary policy 

department of the People’s Bank of China, as the new chairman, the second since 

Baihang Credit’s establishment, information on the website of the firm showed. 

Wang became deputy director of the credit center of the PBOC in December 2009. 

Before that, she worked at the executive director’s office of the PBOC to the International 

Monetary Fund and at the Monetary Policy Department and the Credit Management 

Bureau of the PBOC. Wang also represented the PBOC in the World Bank’s Task Force 

on Credit Reporting in which BIIA participated.  She also participated in several BIIA 

conferences. 

Baihang Credit was founded in May 2018 by the National Internet Finance Association 

of China and eight market institutions, including Alibaba-backed Zhima Credit and 

Tencent Credit, becoming China’s first credit agency to have both personal and 

corporate credit business qualifications. 

Information from data platform Qichacha showed that Baihang Credit also appointed four new directors to replace 

three directors who stepped down from their position on June 29. President Zheng Xianbing will take over as the new 

general manager of the company, a position that was previously held by Zhu. 

As of May 22, Baihang Credit’s volume of personal credit reports exceeded 690 million this year, up 113 percent from 

a year earlier, according to data the company 

gave Yicai Global. Its amount of personal value-

added credit products rose 556 percent to 2.6 

billion, while that of corporate credit products 

exceeded 140 million. Baihang Credit’s number 

of cumulative products exceeded 3.4 billion, up 

376 percent in the period. 

The Regulation on the Administration of Credit 

Business, which came into effect in early 

January, stipulates that financial institutions are 

not allowed to conduct business to obtain credit 

services with market institutions that do not have 

legal credit business qualifications. This is a 

favorable policy for licensed credit agencies such 

as Baihang Credit to usher in a critical period of 

business development and performance 

improvement.   Source: Yicai Global 
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NEWS FROM CHINA 
 

Four Chinese Laws Protect Personal Information 

As China ramps up its legal protection of personal data, large-scale personal information collection and 

processing may violate the law if done without users’ informed consent. Photo: VCG 

When ride-hailing giant Didi Global Inc. was fined last week for cyber and data security breaches — including illegal 

collection of facial information — it sent an 8 billion yuan ($1.2 billion) signal to the Chinese public that user data 

infringements are taken seriously. 

As China ramps up its legal protection of personal data, large-scale personal information collection and processing 

may violate the law if done without users’ informed consent. The country’s top prosecutor reported 2,000 public 

interest cases (link in Chinese) regarding personal information in 2021, a nearly threefold increase from the previous 

year. 

So how can individuals protect their personal information rights? While difficulties in finding legal professionals with the 

right expertise and poor compensation remain issues, Caixin lists four laws that can be consulted in efforts to hold 

companies to account for data misuse, whether by addressing their administrative and criminal liability or by forcing 

them to face civil claims or public interest lawsuits. 

Personal Information Protection Law: The Personal Information Protection Law (link in Chinese) enacted in 

November 2021 grants individuals the right to know how their personal information is being handled and the right to 

refuse to hand it over. Moreover, it gives them the right to file a lawsuit and claim compensation when their rights are 

abused. 

Article 66 of the law states that mishandling of personal information, including illegal collection, processing and 

disclosure, could leave a company with a fine of up to 50 million yuan or 5% of the previous year’s turnover. The person 

with direct responsibility or others in charge may be fined between 100,000 and 1 million yuan. 

In practice, large-scale illegal collection of personal information is often hidden, making it hard for people to know 

whether they have suffered an infringement. As Chinese citizens develop greater awareness of how to protect their 

personal data, misuse may become harder to conceal. 

In mid-July, an online influencer accused software 

company Kingsoft Corp. of censoring her unshared 

draft novel. The company said it does not censor its 

users’ local files but admitted it reviews files hosted on 

its platforms, something legal experts said could 

breach China’s Personal Information Protection Law. 

Also in July, after an online outcry over a potential 

violation of data privacy, several Beijing 

neighborhoods took back health monitoring bracelets 

they had given out to people in home quarantine for 

Covid-19. 

Garbage bins equipped with face recognition technology are installed in a Beijing neighborhood in 2020. The 

lids of the bins opens only when residents are identified. Photo: VCG  -   To be continued next page 
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NEWS FROM CHINA 
 

Four Chinese Laws Protect Personal Information – Continued from Previous Page 

Civil Code: The Civil Code of the People’s Republic of China (link in Chinese), which came into effect at the 

beginning of 2021, was a landmark piece of legislation that enshrined the protection of personal information with a 

chapter dedicated to “rights to privacy.”  The Civil Code specified that citizens’ personal information including name, 

date of birth, ID number, biometric data, contact information, health and whereabouts were protected. Organizations 

and individuals were required to follow the principles of “legality, legitimacy, and necessity” when processing such 

personal information. 

A 2020 Supreme Court amendment added “disputes over personal information protection” as a cause of action in civil 

litigation cases, giving those claiming personal information violations the right to file a civil lawsuit. 

In September 2021, a list of 52 mobile apps, including those of China Southern Airlines, tea chain Hey Tea and Dida 

Chuxing, were ordered to rectify practices that had infringed on users’ rights, such as collecting personal information 

unnecessarily, asking for excessive permissions to access data and misleading users. 

Cyber Security Law: The 2016 Cyber Security 

Law (link in Chinese) requires internet service 

providers capable of collecting user information to 

“clearly inform and obtain consent from the user” 

and forbids network operators from “disclosing, 

tampering with, or damaging personal information 

collected.”  Internet service providers could be fined 

between one and 10 times their illegal income when 

found to have violated the rules. Serious cases 

could lead to the suspension of the businesses 

involved and an investigation into criminal liability. 

In 2019, a professor in the eastern city of 

Hangzhou sued a local safari park in China’s first 

facial recognition lawsuit. A year later, the district 

court ordered the park to delete the facial data of the plaintiff when he applied for a fingerprint-activated annual card. 

Criminal Law: In 2015, the ninth amendment (link in Chinese) of the Criminal Law included the crime of violating 

citizens’ personal information, stipulating that anyone who had illegally obtained, sold or provided such personal 

information to others would bear criminal liability. 

The scope of the law extended from the 2009 version which only regulated staff at state organs and financial, 

telecommunications, transportation, education and medical units. 

According to a legal interpretation (link in Chinese) issued by the Supreme Court in 2017, a fine of between one and 

five times the illegal income would be applied, adding that illegally obtaining, selling or providing more than 50 pieces 

of sensitive personal information such as communication content or credit information or making illegal gains of 5,000 

yuan for so doing could result in up to three years in prison. 

If the violations caused serious consequences such as death, mental illness or kidnapping, the offender could be jailed 

for up to seven years.     Source: Caixin Global 
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NEWS FROM CHINA 
 

China’s Central Bank to Beef Up Digital Yuan Rules to Address Privacy Issues 

An e-CNY display in Suzhou, East China’s 

Jiangsu province, on Jan. 3. Photo: VCG 

China plans to tighten legislation around the 

digital yuan to protect user privacy and combat 

illegal activities such as money laundering and 

terrorist financing, said Mu Changchun, the 

head of the central bank’s digital currency 

research institute. 

There have been “misunderstandings” that using 

the digital currency infringes on people’s privacy 

and turns everyone into “a little ant with GPS 

installed,” Mu said on Sunday in a speech at the 

5th Digital China Summit, a government-backed 

conference in Fuzhou, Fujian province. There is 

a “controlled anonymity” applied to the currency, 

which means authorities only access users’ 

personal information when they suspect illegal transactions have taken place, he said. 

To guarantee this anonymity, authorities plan to improve rules and regulations governing the digital yuan, including 

establishing a mechanism to regulate the use of customer information so that operating institutions of the digital 

currency such as banks will only be able to apply to access relevant user information for risk analysis and monitoring 

when illegal transactions such as money laundering, terrorist financing and tax evasion are suspected, Mu said. 

The People’s Bank of China (PBOC) converts the digital yuan for select operating institutions, which in turn serve 

customers and collect necessary user information. 

The PBOC also plans to introduce rules clarifying the legal conditions under which authorized bodies can inquire about, 

freeze or transfer funds from digital-yuan wallets, Mu added. Operating institutions that mishandle customer information 

will be punished. 

However, Mu highlighted that complete anonymity has never been considered by any developers of central bank digital 

currencies globally: The international consensus is limited anonymity, which is in line with regulatory needs for anti-

money laundering and anti-terrorist financing. 

Authorities will leverage big data, artificial intelligence and cloud computing technology to improve their ability to 

identify, prevent and defuse financial risks surrounding the digital yuan, Mu said. 

The PBOC began research on the digital yuan in 2014 and launched a pilot program in 2020. It expanded the 

program in March this year after releasing a smartphone app for making payments and transfers with the digital 

currency in January for users in 12 cities and regions. 

Source:  Caixin Global 
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CREDIT BUREAU NEWS 
 

TransUnion Hong Kong Launches Free Basic Credit Alert Service 

Global information and insights company and Hong Kong’s leading consumer credit reference 

agency TransUnion is launching a free Basic Credit Alert Service to help protect consumers from cybercrime.  

Credit alerts are another tool to enhance personal data security and prevent identity fraud. Registered users of the 

service will receive an email notification in the event of key changes to their account, empowering them to respond 

immediately to protect their credit information and minimize any financial losses. 

TransUnion’s latest Consumer Pulse Study in Q1 2022 shows that 39% of respondents claimed that they had been 

targeted by fraudsters. Identity theft is one of the most common and damaging cybercrimes, opening the door for 

criminals to apply for credit cards, loans, or even open bank accounts using another consumer’s identity, causing 

immeasurable financial losses. 

TransUnion’s Credit Alert Service covers critical financial and personal data changes including: 

- New loan application enquiries  -  New credit account openings under your name 

- New address - New phone number 

Eligible consumers# can register and apply for the free Basic Credit Alert Service on TransUnion’s website starting from 

today. TransUnion continues to enhance its data security controls to help safeguard consumers against potential 

financial losses and help prevent people from becoming victims of cybercrime.   Source: TransUnion HK 

TransUnion Appoints Hamidou Dia and Ravi Kumar to its Board of Directors 
“We’re excited to add these two respected and innovative leaders to TransUnion’s 

Board,” said Pamela Joseph, Chairperson of the Board. “Their experience driving digital 

transformation will be key as we continue to evolve our data and analytics capabilities 

to deliver Information for Good.” 

Dia, 57, has served as VP and Global Head of Solutions Engineering at Google Cloud since 

April 2019, where he leads the Global Solution Engineering organization. He is also a member 

of the Go-To-Market Advisory Board for CapitalG, Alphabet’s Independent Growth Fund. 

Kumar, 50, has served as the President of Infosys, a global IT consulting 

and services company, since 2015, where he leads the Infosys Global 

Services Organization across all global industry segments. He has more 

than 20 years of experience in the consulting space, incubating new practice 

lines and driving large transformational programs. He also serves as 

Chairman of the Board of Infosys Business Process Management, 

Chairman of the Board of Infosys Public Services, and Chairman of the 

Infosys Foundation, USA. Kumar has held additional roles at Infosys since 

2002, including Executive Vice President, Global Head of the Insurance, 

Healthcare, and Cards and Payments business unit and Senior Vice 

President & Global Head of Consulting & Systems Integration.    Source: 

TransUnion Press Release 
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Experian UK Expands Employment and Income Verification Service 

Global information services company, Experian, has announced that it is expanding its automated 
employment and income verification services to broaden UK employees’ access to better financial 
products and services. 

The digital service will automate the time-consuming process of sharing payroll and employment 
information with lenders, provide an instant and secure alternative for verifying such information when 
applying for a range of financial services, including mortgages. Employees can now digitally share their 
payroll information directly from their employer to a trusted financial services provider of their choice. 

The expanded coverage comes as a result of strategic partnerships with payroll providers IRIS, 
Sage and Zellis, plus employee benefits company Salary Finance. It follows the recent acquisition 
of Work Report, the UK’s first digital employment and verification service, developed as a joint 
venture by Experian and Salary Finance Labs. 

The current cost of living crisis has increased the need for lenders to accurately validate employment 
status, length of service, source of regular income, as well as the amount of gross and net income. With 
UK workers battling rising prices and product providers requiring deeper data in order to approve 
applications for loans and mortgages, this service helps consumers use their own payroll data to get access 
to the products they need, and to save themselves time and money. 

Research conducted by Experian identified a healthy appetite to share payroll 
data, with 72% of consumers being happy to share data in a mortgage 
application, and over 40% in other types of loans. Three out of four consumers 
willingly share their data where the value exchange and incentive to share is 
clear. 

Paul Speirs, Managing Director of Digital Consumer Information at Experian, 
said “People already share their personal financial information to access services 
digitally – whether that’s applying for a mortgage, starting a new job or renting a 
property. By drawing on the use of payroll data quickly and securely, with consumer consent, we can 
provide access to better value services and help people make better financial decisions. We will continue 
to build out our coverage through ongoing discussions with other payroll providers in the market, and we 
look forward to bringing the benefits of our expanded reach to our clients so that they, in turn, can better 

serve their customers.”  “This is another step in the UK’s adoption of Open 
Finance.” 

Asesh Sarkar, Co-founder and Global CEO of Salary Finance, and Salary 
Finance Labs, said “We built Work Report in Salary Finance Labs – our 
innovation hub – in partnership with Experian, and we are delighted that so many 
UK consumers and product providers will be able to benefit from its significant 
potential. Our mission is to improve financial wellbeing through payroll-linked 
benefits and solutions, and the sale of Work Report allows us to re-invest the 
proceeds into new innovation projects to create further value for employees 
across the UK.”  Source: Credit-Connect 
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