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Late Breaking News: 

• What Grows?  What Does Not?  - A Comparison of Q4 2022 Earnings Releases 

• What Grows?  What Does Not?  -  Impact of the Decline in Mortgage Services and 

Credit Rating on Overall Company Growth 

• S&P Global and AWS to Pioneer Next Generation Technology for Global Markets 

Member News: 

• S&P Global Q4 2022 Revenue Up 41%, Full-Year Revenue Up 35% 

• Equifax Full Year 2022 Revenue Up 4%, Record Revenue of $5.122 Billion 

• Equifax Signs Definitive Agreement to Acquire Boa Vista Serviços 

• Cedar Rose Wins the Supplier of the Year Award at CICM British Credit Awards   

• GBG Survey: Growing Fraud Incidents in Asia Driving FIs to Prioritise Technology 

Risk Management Strategy and Capabilities 

• TransUnion Revenue Q4 2022 Up 14% - Full Year 2022 Up 25% 

Industry News: 

• Dun & Bradstreet Q4 2022 Revenue Flat – Full Year UP 2.7% 

• Global Tech Spend Will Slow to 4.7% in 2023 According to Forrester 

• Moody’s Full Year 2022 Revenue Declined 16% and 13% on a Reported and Organic 

Constant Currency Basis 

Credit Bureau News: 

• Equifax Acquires Profile Credit's Food Industry Credit Bureau 

• Experian Partners with Zopa Bank to Give Customers Better Credit Options 

• FICO Study: 29% of Gen Z Consumers Don't Have Credit Scores or Don't Know if 

They Have One 

• TransUnion New-To-Credit Study Has Some Surprising Findings 

 

BIIA Hosted Webinar 

THE ROLE OF U.B.O INFORMATION IN PROTECTING BUSINESSES 

Join us on March 15th, 2023 at 07.00 Eastern time US, 
11.00 UK and 19.00 Singapore 

To register to attend the webinar please click here 

We thank Worldbox for sponsoring the Webinar 

For details click here 
 

 

mailto:info@biia.com
https://us02web.zoom.us/webinar/register/WN_wKxy0kAKRuSpKe6Mo-dDRQ
https://www.biia.com/biia-hosted-webinar-the-role-of-u-b-o-information-in-protecting-businesses-10/
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LATE BREAKING NEWS 
 

What Grows?  What Does Not?  - A Comparison of Q4 2022 Earnings Releases 

After the boom of the 2020/21 pandemic the cyclical reality of the ups and downs of borrowing are back again for those 

who are firmly stuck in credit rating and credit information services (consumer and commercial).  During the pandemic 

revenue growth in credit ratings and credit information were significant.  When the borrowing stopped, it affected 

negatively bond issuance and mortgages with a commensurate decline in the demand for information .   To avoid this 

dilemma diversification appears to be the answer like S&P Global’s acquisition of IHS Markit (information, research, 

analytics, and technology) and TransUnion’s move into marking related services with the acquisition of Neustar.  

Equifax could not completely escape the effects of a 41% decline in mortgage related services, however, was fortunate 

to acquire in 2007 a company called Talx, later renamed as Equifax Workforce Solutions.  This unit has now become 

the fastest growing business unit within Equifax surpassing its US based credit information business. 
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LATE BREAKING NEWS 
 

What Grows?  What Does Not?  -  Impact of the Decline in Mortgage Services and 

Credit Rating on Overall Company Growth  

 

The world of Mortgage Services and Credit 

Rating was still in order during the period of 

2019 and 2020 until Equifax reported a 

decline in Mortgage Services of 20% in Q4 

2021.   

Credit Rating Services followed suit in Q1 

2022 and followed Equifax’s trend 

downward towards the end of 2022.  Neither 

company indicated that there is an end in 

sight.  One conclusion can be drawn from 

this development:  Cyclicality has returned 

to these businesses with a vengeance. 

Note:  TransUnion did not report on Mortgage Services 
and it appeared that it did not have a material impact on 
its overall results.  Experian’s financial year ends March 
31st 2023; thus, no data is available at this point. 

 

Overall growth was on the up until 2021.  

However the sharp decline in Mortgage 

Services and Credit Rating started to impact 

overall growth for Equifax, who stayed in 

positive territory thanks to its fastest growing 

Workforce Solutions business. 

Moody’s revenue declined by 16% after 

effects of foreign exchange, 13% on a 

constant currency basis.  Moody’s Analytics 

business grew by  10% at a constant 

currency basis, but its results could not 

offset the decline in rating services.  

Sufficient diversification seems to be 

lacking. 

S&P Global growth was buoyed by its 

sizable acquisition of HIS Markit 

(information, research, analytics, and 

technology).  S&P Global reporting 35% for 

2022.  Diversification appears to make its 

mark. 
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LATE BREAKING NEWS 
 

S&P Global and AWS to Pioneer Next Generation Technology for Global Markets 

S&P Global (NYSE: SPGI) and Amazon Web Services (AWS), an Amazon Inc. company (NASDAQ: AMZN), have 

announced a new multi-year strategic collaboration agreement. With AWS as its preferred cloud provider, S&P 

Global will enhance its cloud infrastructure, accelerate business growth, engineer new innovations for key 

industry segments, and help their customers navigate rapidly changing market conditions. 

Building on AWS and S&P Global's longtime relationship, the new strategic collaboration will extend the delivery of 

advanced, secure, cloud-based services to more than 100,000 of S&P Global's government and enterprise customers 

in 43 countries around the world—further growing the 65% of application workloads it already runs on AWS. As part of 

the collaboration, S&P Global will also move its Capital IQ and remaining core data platforms to AWS by 2025 and 

develop new capabilities that enable its customers to evaluate risk and growth opportunities for their organizations. 

The new agreement will expand S&P Global's use of world-class cloud infrastructure across its divisions, 

using AWS to improve data and product availability and increase efficiency and productivity for its employees 

and customers around the globe. S&P Global gives companies the data and insights to help them face increasingly 

complex challenges, more rapidly respond to market opportunities, and streamline business operations. S&P Global 

will bring together disparate data sets and products to deliver new advanced analytics and insights across a range of 

sectors, including climate, sustainability, energy transition, and private markets data, helping their customers find new, 

more sustainable ways to do business. 

"This transformative collaboration with AWS exemplifies our focus on expanding the potential of 

data and technology, a key pillar in our strategy to power global markets," said Douglas L. 

Peterson, President and Chief Executive Officer of S&P Global. "Our unique data, analytics, and 

insights in combination with AWS' unmatched reliability, security, and technology will drive 

innovation across our businesses and create value for all of our mutual customers." 

"Together with S&P Global, we will deliver new technologies that will help 

customers across all industries take advantage of advanced market data and innovate more 

rapidly," said Adam Selipsky, CEO of Amazon Web Services, Inc. "Our mutual customers are 

looking for ways to continue to invent, diversify, and grow as they face today's challenging 

economic conditions. "With the new technologies developed by our organizations, government 

and enterprise customers from every market segment now have the tools to both innovate and 

navigate uncertainty."     

The collaboration will see S&P Global work with AWS to develop cloud-based services, using decades of 

comprehensive market data and insights. This will provide customers with modern and scalable technology services 

for data discovery and customer integration, utilizing the latest in data science, analytics, and artificial intelligence. 

The collaboration reinforces S&P Global's efforts to optimize its data and technology assets and infrastructure, a 

cornerstone of the new strategic framework introduced during its 2022 Investor Day. S&P Global has increased its 

investment in technological innovation in recent years, establishing a leading role in artificial intelligence research and 

product delivery. Through the application of its proprietary capabilities, including those developed by Kensho, S&P 

Global is providing next-generation analytics, artificial intelligence, machine learning, and data visualization systems 

to the corporate, financial services, and intelligence markets.                              Source:  S&P Global Press Release 

 

  

mailto:info@biia.com
https://c212.net/c/link/?t=0&l=en&o=3779102-1&h=566675073&u=https%3A%2F%2Finvestorday2022.spglobal.com%2Fnews-releases%2Fnews-release-details&a=2022+Investor+Day
https://c212.net/c/link/?t=0&l=en&o=3779102-1&h=3413690602&u=https%3A%2F%2Finvestor.spglobal.com%2Fnews-releases%2Fnews-details%2F2018%2FSP-Global-to-Acquire-Kensho-Bolsters-Core-Capabilities-in-Artificial-Intelligence-Natural-Language-Processing-and-Data-Analytics-2018-3-6%2Fdefault.aspx&a=by+Kensho
https://press.spglobal.com/2023-02-08-S-P-Global-and-AWS-to-Pioneer-Next-Generation-Technology-for-Global-Markets
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MEMBER NEWS 
 

S&P Global Q4 2022 Revenue Up 41%, Full-Year Revenue Up 35% 

The Company reported fourth quarter 2022 reported revenue of $2.94 billion, an increase of 41% compared 

to the same period in 2021. Fourth quarter GAAP net income decreased 36% to $433 million and GAAP diluted 

earnings per share decreased 52% to $1.33 driven by continued declines in Ratings revenue and amortization of 

acquired intangibles. 

For the full year, reported revenue increased 35% to $11.18 billion. 2022 GAAP net income increased 7% to 

$3.25 billion and GAAP diluted earnings per share decreased 18% to $10.20.  

"During 2022 we began a new transformation of S&P Global through the merger with IHS Markit and our continued 

investment in growth and innovation," said Douglas L. Peterson, President and Chief Executive Officer of S&P Global. 

He added, "Our people came together in every sense of the word, integrating through a historic merger, navigating 

through complex macroeconomic and geopolitical conditions, and positioning S&P Global to power global markets in 

a sustainable way for years to come."   [For further details concerning profitability comparisons please go to full version of the press release] 

Market Intelligence 4th Quarter, 2022:  Reported 

revenue increased 83% to $1,037 million in the fourth 

quarter primarily driven by the inclusion of IHS Markit 

revenue and increased 3% compared to pro forma 

revenue. Adjusted revenue increased 3% to $1,037 

million in the fourth quarter of 2022 compared to non-

GAAP pro forma adjusted revenue driven by Data & 

Advisory Solutions, partially offset by slower growth in 

Desktop and declines in Enterprise Solutions. Reported 

operating profit decreased 24% to $122 million from the 

prior year and by $520 million compared to the fourth 

quarter 2021 on a pro forma basis with operating profit 

margin decreasing 1,660 basis points to 11.8% due to the 

inclusion of IHS Markit. Adjusted operating profit 

increased 16% to $326 million compared to non-GAAP 

pro forma adjusted operating profit and adjusted 

operating profit margin improved 360 basis points to 31.4% compared to non-GAAP pro forma adjusted operating 

profit margin driven by the achievement of merger-related cost synergies. 

Ratings:  4th Quarter, 2022:  Reported revenue decreased 29% to $705 million. Transaction revenue decreased 51% 

to $249 million in the fourth quarter primarily due to decreases in issuance volumes. Non-transaction revenue 

decreased 6% to $456 million during the quarter primarily due to fees associated with Rating Evaluation Services and 

new-entity credit ratings, partially offset by growth in CRISIL. 

Reported operating profit decreased 44% to $320 million from prior year and decreased 44% compared to pro forma 

operating profit. Operating profit margin decreased 1,270 basis points to 45.4%. Adjusted operating profit decreased 

40% to $338 million compared to non-GAAP pro forma adjusted operating profit, and adjusted operating profit margin 

decreased 910 basis points to 48.0% in the quarter compared to non-GAAP pro forma adjusted operating profit 

margin, due primarily to declines in transaction revenue.                                 To be continued on next page 
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MEMBER NEWS 
 

S&P Global Q4 2022 Revenue Up 41%, Full-Year Revenue Up 35% 

Continued from previous page 

Commodity Insights 4th Quarter, 2022:  Reported revenue increased 70% to $451 million compared to prior year 

and increased 5% compared to pro forma revenue with growth in the core subscription business and increased Global 

Trading Services activity. Adjusted revenue increased 4% to $451 million in the fourth quarter of 2022 compared to 

non-GAAP pro forma adjusted revenue with positive growth in all categories, primarily Price Assessments and Energy 

& Resources Data & Insights, tempered by the impact of the Company's suspension of commercial operations in 

Russia. Reported operating profit increased 13% to $150 million compared to prior year and decreased 2% to $150 

million compared to pro forma operating profit, and operating profit margin decreased 1,670 basis points to 33.3% 

compared to prior year primarily due to the inclusion of IHS Markit.  

Mobility 4th Quarter, 2022:  Reported revenue was $345 million in the fourth quarter of 2022 and increased 10% 

compared to pro forma revenue. Adjusted revenue increased 9% to $345 million in the fourth quarter of 2022 

compared to non-GAAP pro forma adjusted revenue with growth driven by strong and broad-based performance 

across Dealer, Manufacturing and Financials. Reported operating profit in the fourth quarter was $48 million and 

operating profit margin was 13.8%, and increased 14% compared to pro forma operating profit. Adjusted operating 

profit decreased 2% to $117 million compared to non-GAAP pro forma adjusted operating profit, and adjusted 

operating profit margin decreased 380 basis points to 34.0% compared to non-GAAP pro forma adjusted operating 

profit margin, driven by a year-over-year increase in expenses due to increased headcount, advertising spend, and 

cloud expenses. 

S&P Dow Jones Indices 4th Quarter, 2022:  Reported revenue increased 14% to $344 million in the fourth quarter 

of 2022 and increased 4% compared to pro forma revenue. Adjusted revenue increased 4% to $344 million in the 

fourth quarter of 2022 compared to non-GAAP pro forma adjusted revenue driven primarily by Exchange-Traded 

Derivatives revenue, partially offset by a decline in Asset-Linked Fees. 

Reported operating profit decreased 2% to $195 million and decreased 3% compared to pro forma operating profit. 

Operating profit margin decreased 900 basis points to 56.6% primarily due to one-time consulting spend. Operating 

profit attributable to the Company decreased 3% to $141 million.  

Engineering Solutions 4th Quarter, 2022:  Reported revenue was $99 million in the fourth quarter of 2022 and 

decreased 3% compared to pro forma revenue. Adjusted revenue decreased 4% to $99 million in the fourth quarter 

of 2022 compared to non-GAAP pro forma adjusted revenue primarily due to the timing of the Boiler Pressure Vessel 

Code (BPVC) in Q3 2021. Reported operating profit in the fourth quarter of 2022 was $13 million and operating profit 

margin was 12.6%, and decreased 75% compared to pro forma operating profit.  

On November 30, 2022, S&P Global announced its intention to divest the Engineering Solutions business. On January 

17, 2023, S&P Global announced it had entered into an agreement with KKR to sell the division for approximately 

$975 million (approximately $750 million in net, after-tax proceeds). The divestiture is expected 

to close by the end of the second quarter of 2023. Engineering Solutions is classified as "Held 

for Sale", and its financial results will continue to be included in the Company's consolidated 

results until the sale is complete.  Source:  S&P Global Earnings Release 

 

 

mailto:info@biia.com
https://investor.spglobal.com/news-releases/news-details/2023/SP-GLOBAL-REPORTS-4th-QUARTER-AND-FULL-YEAR-2022-RESULTS/default.aspx
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MEMBER NEWS 
 

Equifax Full Year 2022 Revenue Up 4%, Record Revenue of $5.122 Billion 

Equifax reported full year 2022 revenue growth of 4% with a record revenue of $5.122 billion, offsetting the significant 

23% mortgage revenue decline.  Fourth quarter 2022 revenue of $1.198 billion was down 4% due to a 41% decline 

in mortgage revenue in the 4th quarter.  The company is accelerating Cloud cost savings and executing broader 

restructuring to deliver $200 million of spending reduction in 2023, including $120 million in expense and $80 million 

in capital spending reductions 

"We delivered a strong 2022 with 17% non-mortgage growth in an unprecedented mortgage 

market decline. Fourth quarter revenue of $1.198 billion was down 4%, given the significant 41% 

decline in mortgage revenue. Our non-mortgage business, which was over 80% of Equifax in 

the fourth quarter, delivered very strong constant currency revenue growth of 12%, reflecting 

broad-based strength across our businesses. Workforce Solutions, our largest and fastest 

growing business, delivered another exceptional quarter with very strong 17% Non-Mortgage 

growth. USIS saw very strong Online non-mortgage growth of 19% and International had a 

strong quarter, finishing with constant dollar revenue growth of 9%," said Mark W. Begor, CEO of Equifax. "We have 

strong momentum as we enter a more uncertain 2023 and are continuing to reinvest our outperformance in strategic 

bolt-on acquisitions that further position Equifax for diversified growth, including our offer to acquire Boa Vista 

Serviços, the second largest credit bureau in Brazil, which will expand Equifax capabilities in the large and fast-

growing Brazilian market and add to our diverse International portfolio." 

"We are confident in the future of the New Equifax as we deliver 

strong, double-digit non-mortgage growth, finalize our EFX 

Cloud transformation, leverage our new Cloud capabilities to 

accelerate new product roll-outs that 'Only Equifax' can provide, 

and invest in new product and data and analytics capabilities to 

drive future growth in 2023 and beyond. We are issuing our full-

year 2023 guidance midpoint expectation of revenue of $5.325 

billion, with strong Non-Mortgage growth of approximately 8% 

and Adjusted EPS of $7.20. This reflects our expectation of a 

continued 30% decline in the U.S. mortgage market and 

uncertain 2023 economic environment.  

To respond to the declining mortgage market and uncertain economy, we are accelerating our data and 

technology Cloud transformation cost savings and executing broader proactive cost actions to deliver $200 

million of spending reduction in 2023, including $120 million in expense and $80 million in capital spending 

reductions.  

Financial Results Summary:  The Company reported revenue of $1,198.0 million in the fourth quarter of 2022, 

a 4% decrease on a reported basis and a 2% decrease on a local currency basis from the fourth quarter of 2021.  Net 

income attributable to Equifax of $108.2 million was down from $122.1 million in the fourth quarter of 2021. 

For the full year 2022, revenue was $5,122.2 million, a 4% increase from 2021 on a reported basis and 6% increase 

on a local currency basis. Diluted EPS attributable to Equifax was $5.65 per share, down from $6.02 per share for the 

full year 2021. Net income attributable to Equifax was $696.2 million, down from net income of $744.2 million for the 

full year 2021.                                                                                                         To be continued on next page 
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MEMBER NEWS 
 

Equifax Full Year 2022 Revenue Up 4% - continued from previous page 

Workforce Solutions fourth quarter results: Total revenue was $508.4 million in the fourth quarter of 2022, down 

4% from the fourth quarter of 2021. Operating margin for Workforce Solutions was 36.5% in the fourth quarter of 

2022 compared to 40.5% in the fourth quarter of 2021. Adjusted EBITDA margin for Workforce Solutions was 46.8% 

in the fourth quarter of 2022, compared to 48.4% in the fourth quarter of 2021. 

• Verification Services revenue was $398.6 million, down 7% when compared to the fourth quarter of 2021. 

• Employer Services revenue was $109.8 million, up 5% when compared to the fourth quarter of 2021. 

USIS fourth quarter results:  Total revenue was $405.9 million in the fourth quarter of 2022, down 6% compared to 

the fourth quarter of 2021. Operating margin for USIS was 21.4% in the fourth quarter of 2022, compared to 30.5% in 

the fourth quarter of 2021. Adjusted EBITDA margin for USIS was 35.3% in the fourth quarter of 2022, compared to 

39.4% in the fourth quarter of 2021. 

• Online Information Solutions revenue was $308.0 million, down 2% when compared to the fourth quarter of 

2021. 

• Mortgage Solutions revenue was $26.0 million, down 36% when compared to the fourth quarter of 2021. 

• Financial Marketing Services revenue was $71.9 million, down 9% when compared to the fourth quarter of 

2021. 

International fourth quarter results: Total revenue was $283.7 million in the fourth quarter of 2022, down 1% and 

up 9% from the fourth quarter of 2021 on both a reported and local currency basis, respectively. Operating margin for 

International was 12.4% in the fourth quarter of 2022, compared to 16.1% in the fourth quarter of 2021. Adjusted 

EBITDA margin for International was 25.8% in the fourth quarter of 2022, compared to 29.9% in the fourth quarter of 

2021. 

• Asia Pacific revenue was $84.6 million, down 4% from the fourth quarter of 2021 on a reported basis and 

up 6% on a local currency basis. 

• Europe revenue was $81.5 million, down 10% from the fourth quarter of 2021 on a reported basis and up 

3% on a local currency basis. 

• Latin America revenue was $53.3 million, up 18% from the fourth quarter of 2021 on 

a reported basis and up 31% on a local currency basis. 

• Canada revenue was $64.3 million, up 1% from the fourth quarter of 2021 on a 

reported basis and up 7% on a local currency basis. 

                                                                                                                        Source:  Equifax Earnings Release 

Equifax Signs Definitive Agreement to Acquire Boa Vista Serviços 

Equifax® Inc. (NYSE: EFX) ("Equifax") has announced a definitive agreement to acquire Boa Vista Serviços (BOAS3: 

SAO), the second largest credit bureau in Brazil. The agreement was approved by the Boa Vista Serviços Board of 

Directors for R$8.00 per share, implying an estimated total enterprise value of R$3,103 million, or USD$596 million.  

This acquisition will expand Equifax's capabilities in the large and fast-growing Brazilian market and offers Boa Vista 

Serviços access to Equifax's expansive global capabilities and cloud-native data, products, decisioning and analytical 

technology for the rapid development of new products.                                        Source:  Equifax Press Release 

 

mailto:info@biia.com
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MEMBER NEWS 
 

Cedar Rose Wins the Supplier of the Year Award at CICM British Credit Awards   

Cedar Rose, a leading provider of business information and credit risk solutions, was declared the winner of the 

Supplier of the Year award at the CICM British Credit Awards 2023 held in London. The CICM British Credit Awards is 

recognized as one of the most prestigious accolades in the international credit industry.  

“The Supplier of the Year Award by CICM British Credit Awards acknowledges outstanding 

contributions to the credit industry, and Cedar Rose is proud to have won this prestigious 

award,” said Antoun Massaad, Co-Founder and CEO of Cedar Rose.  

“Cedar Rose has been consistently recognized for our industry-leading risk and compliance 

management solutions which help firms make better business decisions. This latest 

achievement reflects the hard work and dedication of our team and the quality of our solutions. 

Over the years with a focus on delivering reliable information and exceptional customer service, 

we have been committed to helping our clients make informed business decisions and reduce 

their exposure to risk,” added Antoun.   Source: Cedar Rose 

Cedar Rose Wins Credit Excellence Award 2022 for Risk, Data, and Fraud Prevention 

Cedar Rose, a leading provider of business information and credit risk management solutions, has been 

declared a winner of the prestigious Credit Excellence Award 2022 for Risk, Data, and Fraud Prevention, in 

association with Arvato Financial Solutions.  

The Credit Excellence Awards, in association with Arvato Financial Solutions, are the premier awards for the credit 

industry, recognizing the best in credit risk management, data analysis, and fraud prevention. These coveted awards 

are judged by a panel of industry experts, ensuring a fair and impartial evaluation process and are open to all segments 

of the industry, including individuals, teams, consumer and commercial creditors, supplier companies, and products. 

This year, Cedar Rose was among the select few who made it to the finalist shortlist, and to win the award. 

“The Credit Excellence Awards, in association with Arvato Financial Solutions, have established themselves as a 

true benchmark of excellence in the industry. We are honoured to be recognized as a winner of the Credit Excellence 

Award 2022 for Risk, Data, and Fraud Prevention,” said Antoun Massaad, Co-Founder and CEO of Cedar Rose.  

“It is a tremendous achievement for us and is testament to the hard work and dedication of our team and the trust that 

our customers have placed in us. We understand the importance of providing accurate and reliable information to make 

informed credit decisions, and that's why we have integrated the latest technology and techniques to furnish 

unparalleled protection against fraud and credit risk. As we grow, we continue to push the boundaries to provide the 

best possible solutions to our clients for staying ahead of the curve in the ever-evolving landscape of credit risk and 

fraud prevention,” added Antoun.  

Since its foundation in 1997, Cedar Rose has been at the forefront of delivering world-class business intelligence and 

credit risk management solutions to leading firms in over 230 countries and jurisdictions globally. Its comprehensive 

array of credit risk, compliance and identity verification solutions supports companies, government agencies and 

individuals with valuable insights into the creditworthiness of their customers and partners and helps them 

to deal with escalating regulatory and compliance requirements while reducing their exposure to risk.  

To find out more call +971 4 374 5758 or visit www.cedar-rose.com  

    

mailto:info@biia.com
https://www.cedar-rose.com/
https://www.cedar-rose.com/about
https://www.cedar-rose.com/
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https://www.cedar-rose.com/solutions/crisintelligenceplatform
http://www.cedar-rose.com/
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MEMBER NEWS 
 
GBG Survey: Growing Fraud Incidents in Asia Driving FIs to Prioritise Technology 
Risk Management Strategy and Capabilities 

GBG (AIM:GBG), the global technology specialist in fraud and compliance 

management, identity verification and location data intelligence, today released its 

Asia Financial Institution Study, “Combatting Escalating Fraud in a Digital World”. 

According to the TABInsights study commissioned by GBG, Asia’s top financial 

institutions (FIs) continue to be challenged by the expanding threat landscape in 

the past few years as well as the tightening of regulatory and enforcement 

measures. The study found more rigorous supervision and penalties have resulted 

in increased monetary losses in the form of regulatory fines, the highest-ranking component of fraud loss for 41 per 

cent of FIs—a change from the previous survey in 2020 wherein direct fraud losses was ranked highest. 

The survey found that Asian FIs complete a higher number of transactions through mobile and online channels with 

the highest digital channel adoption seen in Indonesia (71 per cent), closely followed by Malaysia (70 per cent). 

Respondents said they expect the average daily digital transaction volume to surge by 70 per 

cent in 2025 compared to 2022. As more FIs expand their digital offerings in response to 

consumer behaviour shifts towards mobile and digital, managing the cost of increasing 

compliance has emerged as a key concern for 70 per cent of FIs, while the ability to scale 

fraud detection measures to growing digital transaction volumes (39 per cent) and identity 

verification (33 per cent) rank as the top challenges. 

Dev Dhiman, Managing Director, APAC, GBG said: “Open banking, interconnected devices 

and ecosystems, and increased digital adoption in general has elevated the risk of digital 

fraud and cyber-attacks, and expanded the perimeter of attack FIs face today. New 

technologies are being exploited every day by innovative perpetrators who continue to challenge FIs to escalate their 

technology risk management strategy and capabilities to comply with the increased scrutiny by regulators and 

customers alike.” 

Stronger ML adoption in Asia but gaps in data standardisation remain a key challenge 

The study revealed strong machine learning (ML) adoption in Indonesia (71 per cent) and Thailand (69 per cent), while 

third-party data is used more actively in China (77 per cent), Vietnam (73 per cent) and the Philippines (68 per cent) 

alongside robotic analytics in Singapore (63 per cent) and Malaysia (62 per cent) to address false positives, indicating 

a maturing ML landscape among Asian FIs. While the region saw increased adoption of ML-based algorithm tools with 

automated smart models to address fraud prevention in the sector—with 47 per cent of FIs actively using ML tools and 

37 per cent beginning to use them—one of the biggest challenges for these organisations undergoing digitalisation is 

the increased complexities in addressing data standardisation and governance to scale fraud detection. 

About the survey: “Combatting Escalating Fraud in a Digital World” The survey was conducted across seven key 

Asian markets including China, Indonesia, Malaysia, The Philippines, Singapore, Thailand, and Vietnam with 250 

respondents from the FI sector. It aims to better understand the emerging fraud landscape and examines the 

digitalisation priorities of Asia’s financial institutions (FIs), their key fraud and security challenges, and the existing gaps 

in fraud control and mitigation amidst an escalation in fraud and cybercrime in 2022. 

To read the full story click on this link 

   

mailto:info@biia.com
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BIIA NEWSLETTER ISSUE 02 I - 2023 
 

Copyright © BIIA 2022  - For Member Internal Use Only – To Request Permission to Publish Contact: bartelsjc@biia.com 
The content of this newsletter does not necessarily reflect the opinion of BIIA and its members. BIIA is not responsible for the use 
which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty of 

any kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact info@biia.com      
  
 
 

11 
 
 

MEMBER NEWS 
 

TransUnion Revenue Q4 2022 Up 14% - Full Year 2022 Up 25% 

Total revenue for the quarter was $902 million, an increase of 14 percent (17 percent on a constant currency 

basis and a decrease of 2 percent on an organic constant currency basis), compared with the fourth quarter 

of 2021. 

“TransUnion delivered a solid quarter, accentuating the benefits of our portfolio 

diversification,” said Chris Cartwright, President and CEO. “Excluding mortgage-driven 

declines in U.S. Financial Services, we delivered organic growth, with robust results 

internationally led by India, Asia Pacific, Africa and Latin America.” 

“Neustar delivered a particularly strong 

quarter, growing 8 percent, including 9 percent 

growth in Marketing. We realized ahead-of-

schedule cost savings, and are increasing our 

cost synergies target to greater than $80 

million.” “We expect to deliver another good year in 2023. Assuming 

continued slow economic growth, we expect to deliver 3 to 5 percent 

revenue growth. Our solutions and thought leadership have never been 

more relevant, helping customers and consumers navigate this dynamic 

environment. Even if we enter a recessionary environment in 2023, we 

expect we can continue to deliver revenue growth.” 

“We remain committed to deleveraging the balance sheet, highlighted 

by the recent sale of G2, LCI and Fintellix and a $200 million debt prepayment in December for a total of $600 million 

in 2022. We expect to continue to deleverage throughout 2023 and 2024.” 

Fourth Quarter 2022 Segment Results 

U.S. Markets:  Prior to the fourth quarter of 2022, all revenue from our acquisition of Neustar, Inc. ("Neustar") was 

included in our revenue in our Emerging Verticals. Beginning in the fourth quarter of 2022, we have included the 

revenue from sales of Neustar products to financial services customers in our Financial Services vertical. We have 

recast the appropriate portion of prior period Neustar revenue into Financial Services as shown on Schedule 8 (see 

full press release), “U.S. Markets Revenue Recast.” 

U.S. Markets revenue was $593 million, an increase of 23 percent (a decrease of 4 percent on an organic basis) 

compared with the fourth quarter of 2021. 

• Financial Services revenue, which includes Argus Information and Advisory Services, Inc. and Commerce 

Signals, Inc. (collectively “Argus”), was $296 million, an increase of 6 percent (a decrease of 10 percent on an 

organic basis) compared with the fourth quarter of 2021. 

• Emerging Verticals revenue was $296 million, an increase of 47 percent (4 percent on an organic basis) 

compared with the fourth quarter of 2021. Adjusted EBITDA was $201 million, an increase of 21 percent (a 

decrease of 3 percent on an organic basis) compared with the fourth quarter of 2021. 

                                                                                                                              To be continued next page  
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MEMBER NEWS 
 

TransUnion Revenue Q4 2022 Up 14% - Full Year 2022 Up 25%   

Continued from previous page 

International revenue was $188 million, an increase of 2 percent (12 percent on a constant currency basis) 

compared with the fourth quarter of 2021. 

• Canada revenue was $32 million, essentially flat, (an increase of 8 percent on a constant currency basis) 

compared with the fourth quarter of 2021.                                              
• Latin America revenue was $28 million, an increase of 5 percent (12 percent on a constant currency basis) 

compared with the fourth quarter of 2021.                                                            

• United Kingdom revenue was $48 million, a decrease of 17 percent (5 percent on a constant currency basis) 

compared with the fourth quarter of 2021. 

• Africa revenue was $16 million, an increase of 2 percent (16 percent on a constant currency basis) compared 

with the fourth quarter of 2021. 

• India revenue was $44 million, an increase of 21 percent (33 percent on a constant currency basis) compared 

with the fourth quarter of 2021. 

• Asia Pacific revenue was $20 million, an increase of 23 percent (26 percent on a constant currency basis) 

compared with the fourth quarter of 2021. 

Adjusted EBITDA was $82 million, an increase of 5 percent (15 percent on a constant currency basis) compared with 

the fourth quarter of 2021. 

Consumer Interactive: 

Consumer Interactive revenue was $141 million, a decrease of 2 percent (13 percent on an organic basis) compared 

with the fourth quarter of 2021.  Adjusted EBITDA was $72 million, an increase of 3 percent (a decrease of 5 percent 

on an organic basis) compared with the fourth quarter of 2021. 

Full Year 2022 Results 

Total revenue for the year was $3,710 million, an increase of 25 percent (27 percent on a constant currency basis, 3 

percent on an organic constant currency basis) compared with 2021. 

   Earnings: 

• Net income attributable to TransUnion was $269 million for the year, compared with $1,387 million in2021. 

Diluted earnings per share was $1.40, compared with $7.19 in 2021. Net income attributable to TransUnion 

margin was 7.3 percent, compared with 46.9 percent in 2021. Our full year 2021 net income attributable to 

TransUnion, diluted earnings per share and net income attributable to TransUnion margin were all impacted by 

a $982 million gain on the disposal of our Healthcare business. 

• Adjusted Net Income was $700 million for the year, compared with $665 million in 2021. Adjusted Diluted 

Earnings per Share was $3.62, compared with $3.44 in 2021.  Adjusted EBITDA was $1,347 million for the 

year, an increase of 16 percent (18 percent on a constant currency basis, 2 percent on an organic constant 

currency basis) compared with 2021. Adjusted EBITDA margin was 36.3 percent, compared with 39.1 percent 

in 2021.  

Source: TransUnion Announces Fourth Quarter 2022 Results   
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INDUSTRY NEWS 
 

Dun & Bradstreet Q4 2022 Revenue Flat – Full Year UP 2.7% 

GAAP Revenue and Adjusted Revenue for the fourth quarter of 2022 were both $595.0 million. GAAP 

Revenue and Adjusted Revenue decreased 0.6% and increased 2.8% on a constant currency basis compared 

to the fourth quarter of 2021. 

• Excluding the impact of acquisitions and divestitures, organic revenue was $614.2 million, an increase of 

2.2% on a constant currency basis compared to the fourth quarter of 2021. 

• GAAP net income for the fourth quarter of 2022 was $22.8 million, or $0.05 diluted earnings per share, 

compared to net loss of $11.6 million or diluted loss per share of $0.03 for the prior year quarter. Adjusted 

net income was $139.2 million or adjusted diluted earnings per share was $0.32, compared to adjusted net 

income of $141.9 million or adjusted diluted earnings per share of $0.33 for the prior year quarter. 

• Adjusted EBITDA for the fourth quarter of 2022 was $250.4 million, an increase of 3.2% compared to the 

fourth quarter of 2021, and adjusted EBITDA margin for the fourth quarter of 2022 was 42.1%. 

“2022 was another year of solid progress for us financially, operationally and as an 

organization as a whole. Organic revenues on a constant currency basis accelerated 

to 3.5 percent growth over the prior year and we delivered just under forty percent 

EBITDA margins in what was an increasingly challenging macro environment,” said 

Anthony Jabbour, Dun & Bradstreet Chief Executive Officer. “Our business continues 

to transform and progress toward the achievement of our multi-year strategy. We 

believe that our unique mix of high-quality revenues, blue chip client base, increasing 

innovation, strong profitability and disciplined capital allocation differentiate us through 

our ability to continue delivering in modulating economic conditions.” 

GAAP Revenue and Adjusted Revenue for the year ended December 31, 2022 were 

both $2,224.6 million. GAAP Revenue increased 2.7% and 5.8% on a constant currency basis compared to the year 

ended December 31, 2021. Adjusted Revenue increased 2.5% and 5.6% on a constant currency basis compared to 

the year ended December 31, 2021.  Excluding the impact of acquisitions and divestitures, organic revenue was 

$2,242.6 million, an increase of 3.5% on a constant currency basis compared to the year ended December 31, 2021. 

GAAP net loss for the year ended December 31, 2022 was $2.3 million, or diluted loss per share of $0.01, compared 

to net loss of $71.7 million or diluted loss per share of $0.17 for the prior year. Adjusted net income was $472.4 

million, or adjusted diluted earnings per share of $1.10, compared to adjusted net income of $471.1 million, or 

adjusted diluted earnings per share of $1.10 for the prior year. 

Adjusted EBITDA for the year ended December 31, 2022 was $863.5 million, an increase of 1.9% compared to the 

year ended December 31, 2021, and adjusted EBITDA margin for the year ended December 31, 2022 was 38.8%. 

Segment Results 

North America:  For the fourth quarter of 2022, North America revenue was $434.9 million, an increase of $6.2 

million or 1.4% and 1.6% on a constant currency basis compared to the fourth quarter of 2021. Excluding the impact 

of acquisitions which contributed revenue of $6.0 million and the negative impact of foreign exchange of $0.8 million, 

North America organic revenue increased 0.2%.                                                    To be continued on next page 
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INDUSTRY NEWS 
 

Dun & Bradstreet Q4 2022 Revenue Flat - Full Year UP 2.7% 

North America:  Continued from previous page 

• Finance and Risk revenue for the fourth quarter of 2022 was $231.1 million, an increase of $0.6 million or 

0.3% and 0.5% on a constant currency basis compared to the fourth quarter of 2021. 

• Sales and Marketing revenue for the fourth quarter of 2022 was $203.8 million, an increase of $5.6 million 

or 2.8% and 2.9% on a constant currency basis compared to the fourth quarter of 2021. 

Adjusted EBITDA for Q4 2022 was $214.9 million, an increase of 1.7%, with adjusted EBITDA margin of 49.4%. 

For the year ended December 31, 2022, North America revenue was $1,587.1 million, an increase of $87.7 million or 

5.8% and 6.0% on a constant currency basis compared to the year ended December 31, 2021. Excluding the impact 

of acquisitions which contributed revenue of $49.4 million and the negative impact of foreign exchange of $1.6 million, 

North America organic revenue increased 2.7%. 

• Finance and Risk revenue for the year ended December 31, 2022 was $866.9 million, an increase of $32.2 

million or 3.9% and 4.0% on a constant currency basis compared to the year ended December 31, 2021. 

• Sales and Marketing revenue for the year ended December 31, 2022 was $720.2 million, an increase of 

$55.5 million or 8.3% and 8.4% on a constant currency basis compared to the year ended December 31, 

2021. 

North America adjusted EBITDA for the year ended December 31, 2022 was $718.0 million, an increase of 0.4%, 

with adjusted EBITDA margin of 45.2%. 

International:  Revenue for the fourth quarter of 2022 was $160.1 million, a decrease of $9.5 million or 5.6% and an 

increase of 5.9% on a constant currency basis compared to the fourth quarter of 2021. Excluding the negative impact 

of foreign exchange of $19.7 million and the impact of divestitures, organic revenue on a constant currency basis 

increased 7.0%.  International adjusted EBITDA for the fourth quarter of 2022 was $49.0 million, an increase of 6.6%, 

with adjusted EBITDA margin of 30.6%. 

• Finance and Risk revenue for the fourth quarter of 2022 was $106.0 million, a decrease of $4.2 million or 

3.8% and an increase of 6.7% on a constant currency basis compared to the fourth quarter of 2021. 

• Sales and Marketing revenue for the fourth quarter of 2022 was $54.1 million, a decrease of $5.3 million or 

8.9% and an increase of 4.4% on a constant currency basis compared to the fourth quarter of 2021. 

International revenue for the year ended December 31, 2022 was $637.5 million, a decrease of $33.5 million or 5.0% 

and an increase of 4.6% on a constant currency basis compared to the year ended December 31, 2021. Excluding 

the negative impact of foreign exchange of $64.8 million and the impact of divestitures, organic revenue on a 

constant currency basis increased 5.4%.  International adjusted EBITDA for the year ended December 31, 2022 was 

$202.2 million, an increase of 4.2%, with adjusted EBITDA margin of 31.7%. 

• Finance and Risk revenue for the year ended December 31, 2022 was $419.1 million, a decrease of $11.2 

million or 2.6% and an increase of 6.2% on a constant currency basis compared to the year ended December 

31, 2021. 

• Sales and Marketing revenue for the year ended December 31, 2022 was $218.4 million, a decrease of $22.3 

million or 9.2% and an increase of 1.9% on a constant currency basis compared to the year ended December 

31, 2021.                                                                                                           To be continued next page 
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INDUSTRY NEWS 
 

Dun & Bradstreet 2023 Business Outlook – Continued from previous page 

Revenues after the impact of foreign exchange are expected to be in the 

range of $2,260 million to $2,300 million, or ∼1.6% to 3.4%. 

Organic revenue growth is expected to be in the range of 3.0% to 4.5%. 

Adjusted EBITDA is expected to be in the range of $870 million to $920 million.  Adjusted EPS is expected to be in 

the range of $0.92 to $1.00. (1) 
 

 

¹ For 2023, Adjusted diluted earnings per share now excludes the impact of non-operational/non-cash pension income. For comparative purposes, starting with 2023, 

we have revised the prior year Adjusted diluted earnings per share to exclude the impact of non-operational/non-cash pension income. See page 16 for the revised 

2020-2022 results. 
                                                                                                                 Source:  Dun & Bradstreet Earnings Release 

How did the stock market react following the earnings 

release? 

Shares of Dun & Bradstreet (NYSE:DNB) fell 13.9% to $12.29 in 

afternoon trading (February 16, 2023), after the provider of 

decisioning data and analytics reported mixed Q4 results and 

provided underwhelming guidance for 2023 (as one commentator 

phrased it). 

Global Tech Spend Will Slow to 4.7% in 2023 According to Forrester 

Forrester is forecasting that global tech spend will grow 4.7% in 2023 to reach $4.4 trillion - 100 basis points 

lower than Forrester’s previous forecast, which we published in February. 

Why the downward revision? In the United States, where Forrester is forecasting tech spend growth of 5.4%, it is 

because of inflation-induced interest rate hikes and increased unemployment projections. In Europe, where Forrester 

is forecasting tech spend growth of 3.6%, it is because of the effects of the Russia-Ukraine War and the fall of the Euro 

and pound against the dollar. In general, still-strained supply chains, slowing liquidity, and innumerable other factors 

are responsible. Businesses will therefore dial in tech spend, working to reduce costs, improve time-to-market, and 

support high-value investments. 

Technology will remain a focus for the media, businesses, and governments in 2023, even as much else remains 

uncertain. Technology companies’ performance will be under media scrutiny, with the tech-heavy NASDAQ having lost 

nearly 30% of its value in 2022. Businesses will look to technology to mitigate skill shortages, employee layoffs, and 

margin pressures. Governments will see how they can use technology to develop their economies in the long term. 

To learn more about our forecasted $4.4 trillion in global tech spend, as well as how spend is distributed by tech 

category and region, Forrester clients can read the new report, Global Tech Market Forecast, 2022 To 2027. And if 

you want additional detail on your region, consult Forrester’s technology spend forecasts for 2022–2027 in the United 

States and Europe.                                         

Source:  For further details click here   
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INDUSTRY NEWS 
 

Moody’s Full Year 2022 Revenue Declined 16% and 13% on a Reported and Organic 

Constant Currency Basis 

Moody's Corporation (NYSE: MCO) has announced results for the fourth quarter and full year 2022, and 

provided its outlook for full year 2023 reporting a decline in revenue of 16% or 13% in constant currency 

basis.   

“Throughout 2022, our data, analytics and insights helped our customers navigate one 

of the more challenging years in recent memory.” 

“Moody’s Analytics achieved its 60th consecutive quarter of revenue growth, expanded ARR 

by double-digits and improved its margin. While debt issuance was dampened amidst 

ongoing macroeconomic uncertainty, Moody’s Investors Service remains the agency of 

choice for both issuers and investors. For 2023, we project Moody’s revenue to grow in the 

mid-to-high-single digit percent range and forecast adjusted diluted EPS in the range of $9.00 

to $9.50,” said Rob Fauber President and Chief Executive Officer. 

Moody’s Investors Service (MIS) 
Fourth Quarter 2022 MIS 

Revenue declined 34% against a record prior year period 

Credit markets activity remain muted across all sectors due to ongoing 
market uncertainty, central bank actions, high levels of corporate cash, 
as well as persistent inflationary and necessary concerns 

Leveraged loan, high yield bonds and structured finance issuance 
declined sharply from a strong prior year comparable; revenue was also 
impacted by an unfavorable issuer mix given the decrease in 
opportunistic activity  

Full Year 2022 (MIS) 

Revenue declined 29% against prior year.   

In contrast to the conductive issuance environment in 2021, inflationary 
concerns and geopolitical tentions significantly dampened issuance 
throughout 2022, particularly for leveraged finance. 

Revenue was also adversly affected by an unfaivorable mix within both 
Corporate Finance and Financial Institutions as fewer infrequent issuers 
opportunistically cam to market. 

 

mailto:info@biia.com
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MEMBER NEWS 
 

Moody’s Full Year 2022 Revenue Declined 16% and 13% on a Reported and Organic 

Constant Currency Basis  -  Continued from previous page 

Moody’s Analytics (MA) 

 

Editorial Comment:  The last time we saw such declines in rating services was 

during the great financial crisis of 2007/2009.  We dug up a chart from the ending 

of that period which shows a significant decline of the shareholder values of 

Moody’s and McGraw Hill, the former parent of S&P Global. 
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CREDIT BUREAU NEWS 
 

Equifax Acquires Profile Credit's Food Industry Credit Bureau 

Acquisition Expands the Breadth of Small Business Insights Equifax Can 

Provide in Canada and Worldwide 

Equifax® (NYSE: EFX) has announced the acquisition of The Food 

Industry Credit Bureau, the leading provider of credit information for the 

food industry in Canada, from Profile Credit. This acquisition expands 

the breadth of commercial credit insights available to 

Equifax customers in Canada and worldwide, making 

differentiated data insights on over 90 percent of the 

Canadian food industry available. 

"Small businesses are the foundation of the global economy. With this acquisition, we are bringing 

powerful new insights on businesses in Canada's food sector to Equifax customers," said Mark 

W. Begor, CEO of Equifax. "Strategic, bolt-on M&A is central to the EFX2025 growth strategy as 

we broaden our capabilities and position Equifax for strong future growth. Profile credit's Food 

Industry Credit Bureau is one of 13 acquisitions totaling more than $3.5 billion that Equifax has completed over the 

past 24 months. We are maximizing our investment in the Equifax CloudTM to rapidly integrate acquired solutions into 

the Equifax portfolio, helping our customers to drive innovation and growth through unique access to our enhanced 

data, insights and analytics." 

Based in Montreal, The Food Industry Credit Bureau from Profile Credit works in partnership with over 1,000 

companies, such as food and beverage service providers, meat and poultry processing, and distribution to provide up-

to-date credit data on over 200,000 businesses. The bureau has one of the most comprehensive platforms for bringing 

together members of the agri-food industry to solve collectively for the challenges and specific dynamics of the sector. 

"The combination of Profile Credit's Food Industry Credit Bureau and Equifax creates the largest source of commercial 

credit information in Canada, complementing our market-leading position in consumer credit," said Sue Hutchison, 

President of Equifax Canada. "The Canadian agri-food industry employed 2.1 million people and generated around 

6.8 percent of Canada's gross domestic product in 2021. As the food supply chain becomes increasingly global, the 

integration of insights into Canadian agri-food businesses across sectors benefits customers worldwide, enabling them 

to make the decisions needed to minimize risk and maximize profitability." 

"Over the last three decades, Profile Credit has achieved its leadership in credit information for the food space by 

enabling our clients to have the data they need at their fingertips," said Jean Gauthier, Founder and President of Profile 

Credit. "Food is at the heart of the global supply chain and strong data makes it much easier to make the quick, critical 

decisions needed to be profitable. As part of Equifax, the Profile Credit food industry credit 

bureau will have access to expansive global capabilities and cloud-native data, products, 

decisioning and analytical technology for the ongoing development of new products and 

solutions that can help our customers make credit decisions with confidence." 

The Profile Credit bureau business is now part of Equifax Canada. The acquisition is not anticipated to have a material 

impact on 2023 Equifax financial results. 

Source:  Equifax Press Release 
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Experian Partners with Zopa Bank to Give Customers Better Credit Options 

Experian Boost data will now be included in Zopa Bank’s credit decisioning process, giving Boost users access to more 

favorable credit options 

Experian Boost data will now be included in Zopa Bank’s credit card decisioning process – giving customers better 

rates and offering them reduced APR for a fixed period. Regardless of whether consumers apply for a Zopa credit card 

through Experian, Zopa itself, or any other third-party site, their boosted Experian credit scores will be considered. 

Experian Boost is the UK’s first service to help consumers improve their credit scores using transactional information 

like total current account incomings and outgoings, as well as regular payments to digital streaming providers, savings 

accounts, and council tax. The partnership with Zopa supports Experian’s mission to improve financial inclusion for 

consumers as Boost users will have access to even better credit options. 

Experian and Zopa customers will receive a reduced APR when they apply for a Zopa Credit Card using Experian 

Boost data. Customers can also connect to Experian Boost via Open Banking1, voluntarily adding new, relevant, and 

real-time information to take control of their credit score. 

Zopa’s credit card is managed via a unique app and offers a range of features. This includes a ‘Credit Cushion’ option 

which allows users to set aside some of their available credit balance for a rainy day. Customers can also stay in 

control of their spending through instant payment notifications and real-time balance updates. The simple app makes 

managing money easy with options to see a PIN, download statements, instant freezing, 

and unfreezing of a card, and adding a card to digital wallets. 

To read the full story click on this link: Experian Press Release 

FICO Study: 29% of Gen Z Consumers Don't Have Credit Scores or Don't Know if 
They Have One 

• A new FICO survey reports that Gen Z has the lowest levels of credit education compared to other 

generations. 

• 85% of Americans feel better about their well-being when they have good credit, a key metric with 

a looming recession in 2023. 

• Build credit by becoming an authorized user or applying for a secured credit card or credit-builder 

loan. 

The average FICO score is 716, the highest it has ever been. An increasing number of people have a very good or 

excellent credit score, with over half of consumers possessing a FICO credit score over 700. Credit scores, on the 

whole, have risen for decades, partly due to the abundant access to educational resources. 

Yet there is an educational gap that exists between generations, a new FICO survey finds. According to "Credit Scores 

Uncovered: Consumer Relationships with their Scores," Gen Z lags behind other generations significantly when it 

comes to credit education. 29% of Gen Z consumers said they either don't have a credit score or don't 

know if they have one, compared to 8% of baby boomers who said the same. 

To read the full story click here 
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TransUnion New-To-Credit Study Has Some Surprising Findings 

TransUnion released on January 25, 2023 a first-of-its-kind study showing the breadth of consumers applying for credit 

for the first time toward the aim of gaining access to traditional lending products such as mortgages. 

Empowering Credit Inclusion: A Deeper Perspective on New-To-Credit Consumers shows that in the US, 5.8 million 

consumers opened their first credit product and became new to credit (NTC) during 2021. Another three million became 

NTC through the first half of 2022, the research showed.  To download the study click here:  “Empowering Credit 

Inclusion: A Deeper Perspective on New-to-Credit Consumers,” 

Charlie Wise, co-author of the study and head of global research at TransUnion, 

spoke to Mortgage Professional America at length about the study. 

The kids are all right in terms of credit risk One key finding of the study was that NTC 

consumers – those early in their credit journey – generally perform as well or better than 

borrowers with established credit and similar risk scores. TransUnion researchers posited 

the finding as added assurance for lenders to expand credit to such consumers without 

incurring materially higher delinquencies. 

Wise acknowledged he found the finding a bit surprising: “It was surprising because the 

conventional wisdom is that consumers who are younger, consumers who are less 

experienced with credit, might have more difficulty in managing credit,” he said. “Credit, quite frankly, is a muscle you 

build up over time around the importance of timely payments, budgeting, financial management, and all that stuff that 

you build up over time. New-to-credit consumers are, by and large, younger; they are, by definition, less experienced 

in managing credit. So, we would have expected to see some stumbles coming out of the gate for those consumers 

when they’re first entering.” 

Lenders, take note. He stressed the importance of the finding as it relates to lenders: “The more consumers who can 

participate in credit markets in a region, the greater the opportunities for broad economic inclusion. The data from our 

study demonstrate that new-to-credit consumers are often good risks who are hungry for credit and will show loyalty 

to those financial institutions that offer them their first credit accounts.” 

The study suggests lenders might rethink their collective approach to expanding credit in light of the finding: “Many 

banks and lenders spend considerable time and money attracting new customers,” the study concluded. “However 

much of that effort is often directed at consumers who already have experience and demonstrated track records with 

credit. But there are significant lifetime loyalty benefits to being the organization that gives a consumer their first credit 

product.” 

The paradigm in terms of focus could use some tweaking: “Developing a strategy to attract and build relationships with 

NTC consumers and help them along their credit journeys can create a base of loyal customers who will become 

increasingly profitable as their needs and financial capacities continue to grow.”   To read the full story click here 
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